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MOL Ferry Co., Ltd.
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Greater Furano-Biei Tourism Promotion Association 2024

PIH ¥/ / Yosuke Yanagida
JEPEMT R T8 AR AR

Biei Town Commerce, Industry, Tourism and Exchange
Division

HE¥ BE / Harumi Tadano

) BN T B R

Biei Town Commerce, Industry, Tourism and Exchange
Division

SFH %M / Hiroki Terada

b R T A T R B O RR A LB BE A

Commerce and Tourism group,Kamifurano Town Planning,
Commerce and Tourism Division

ZE i / Yoshihiro Abiko
& B WY A W R G R T

Commerce and Tourism group,Kamifurano Town Planning,
Commerce and Tourism Division

=AYt #H / Kouki Miyamoto
rhE R T A AR R B AR

Nakafurano Town Planning Division, Commerce and Tourism
Section

$HE W+ / Yasushi Tsushima
s R IT A PR kR TR R

Senior Manager, Nakafurano Town Planning Division and
Commerce and Tourism Section

AW &M / Hiroyasu Honda
R ARG R LB R

Director, Commerce and Tourism Division, Furano City
Economic Affairs Department

il #1#% / Kuniyoshi Ishide
HRETHREBHETBCRRE

Manager, Commerce and Tourism Division, Furano City
Economic Affairs Department

W & / Takeshi Sasada
ERBHTRETE LECHRE

Chief,Commerce and Tourism Division, Furano City
Economic Affairs Department

BA BEH / Ryuji Kuramoto
R R R R L BGRB8 1R

Commerce and Tourism Division,Furano City Economic
Affairs Department

)l Wi / Ai Oikawa
R AR A e LEER

Commerce and Tourism Division,Furano City Economic
Affairs Department

JIE ##K / Kenta Kawaguchi
M E R LB R ERRRER

Senior Manager, Commerce and Tourism Section, Minamifu-
rano Town Planning Division

Fift W / Kaito Nakamura
B RO AR TR

Commerce and Tourism Section,Minamifurano Town
Planning Division

KB &k / Shiori Oshima
o5 S A B B 4

Commerce and Tourism Section,Shimukappu Village
Commerce and Planning Division

HAM 22 R & 4L

Japan Airlines Co., Ltd.

S0 O REE T FE &
JA Furano
(Japan Agricultural Cooperative)
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A BT / Takako Iwasa
— Mt B R N SE BT B e T 2

Biei Town Tourism Association

R4 / Takeo Izumi
— BN EB B 2 EFBERRERFERE

Deputy Director & Business Manager, Biei Tourism
Association

I 8 — / Junichi Yamanaka
— it B R N SE BT B 1 2

Biei Town Tourism Association

£HM A— / Koichi Nagata
—RHEEAPASLOTBEE A SEER R

Secretary General, Kamifurano Tokachidake Tourism
Association

= H / Jun Endo
—RHEFEA»AICOTHBEREAH T E

Manager, Kamifurano Tokachidake Tourist Association

KH £% / Kiyotada Ota
—RAEFEANL I OB EREERE

Business Affairs Section Chief, Nakafurano Tourism
Association

¥ %21 / Ryoko Ukai

AR NAKAFURANO BREWERY &
Representative of NAKAFURANO BREWERY

) 75 / Kaoru Ishikawa
—IRHEFIEASRCOB NG RETRE

Secretary General , Furano Tourism Association

¥ 5F —H8 / Shuichiro Nomura
— A EE AN OB S

Furano Tourism Association

HH %17 / Hideyuki Shirai

SO0 ARKEH RITHE ERRERIT LV 2—FR
Sales Manager, Travel Department and General Manager,
Travel Center, Furano Bus Co.

/N #F A / Hisaki Ono
NPOEAHERT LoV B SHH R E
Secretary General, Minamifurano Machizukuri Tourism
Association

R E# / Masataka [zumi
NPOEANFERE £ 50 b BOLH R

Minamifurano Machizukuri Tourism Association

t# {1t / Shinya Tsutsumi
NPOEA G - # o) B HHRE

Secretary General, Shimukappu Murazukuri Tourism
Association

tHFE ¥j— / Koichi Soma
NPOE A & - #F0¢ 0 BOL 2

Shimukappu Murazukuri Tourism Association

EHAZEHK XS HAEHAIRDO
All Nippon Airways Co., Ltd. AIRDO Co.,Ltd.
SEHEMT B N R AH & BRI S =L
JA Biei Furano Bus Co.,Ltd.

(Japan Agricultural Cooperative)
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Furano-Biei Area Tourist Visitor Total 2024

2,000,000
1,500,000
1,000,000
500,000
330900
: 218,800
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I,]a,ooo
12,800
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2024FFE 222,200 500,500 887,600

2023 187,800 514,700 847,200
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Last Year Biei
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1711000 1,260,400
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9AR 10R
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Furano Minamifurano Shimukappu
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Overnight Stay Visitors - Total Nights Sold

ceee TEAZEH S5 1187400

Overnight Stay Visitors ~ Total

B EHEAE A5 1,925,400

Total Nights Sold Total

536,400
'..
o... o
166,000 "*-..,
..'.--o...... 34,000 .-.
o
ESI3:) L ERFHT T EREHT EREM M= REHT =pEes)
Biei Kamifurano Nakafurano Furano Minamifurano Shimukappu
196,800 97,200 36,000 863,700 48,200 683,500
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International Overnight Stay Visitors - Total Nights Sold

ceee [EIHEH AT 310,504

Overnight Stay Visitors ~ Total

Hl EHENRE 55 666,388

Total Nights Sold Total

148,177
...
.. 9,031 7,282,
——— .-..‘.. 7 7 ., .- .. ..-

28,519 A .
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Biei Kamifurano Nakafurano Furano Minamifurano Shimukappu
35,741 9,685 13,168 313,211 9,987 284,596
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International Overnight Stay Visitors Total Night Sold 2024

H
E— [ZOMEETIT] TL—S7, 54, AV KFST, T4 UL AFA
By Month M1 027, AFUR, TFVR, KLY

[HdbX]1 7AUN hHs

wE | #E | a7 | &8 20 200w | ek AN 2ok wE | uE | e | B | 170 220 s | 1k LA 2ot

45 BAEH| 34| 95 110 83 44| 52 16 8 18 33 108 146 405| 278] 219| 166 140 26 92 24| 57
BHRES 38) 132| 157| 107 85 63 26 12 28 45 176| 482| 323| 249| 200| 149 41 112 35 78

5 BARH 68| 330 356| 136] 125 76 33 39 15 35 n 49| 487 271| 145| 127 63 16 37 16 22

A |zzin 78| 359 431 172| 176 96| 45 56 25 44| 55| 897 283| 159 145 68 19| 46 17 26
=6 TBHEH| 195 480 510 216] 177 84 19 83 31 70 12 360] 1,811 206 272| 287| 365 13 57 48 44
B A BAZIE|  254| 663 684| 296| 275 107 34 96 44 05| 12B| 400 2719| 231 300| 316 439 23 70 56 44
|75 BAEH| 409| 1,161| 1,384] 621] 184 240 107 234] 53 87 18 814] 2,151 305 281 61| 450  47] 161 53 91
BARES|  527| 1,458| 1,869 772| 222| 318| 144] 278 69| 118 887| 2,449 351| 303 74| 468 77| 223 70| 239

8 BAZH| 246 781| 804 407 67 88 85 61 44 74 5 684| 1,588| 427 424 73| 508 47| 110 71 69

A BAZILER|  312] 947| 990| 501 99| 132] 112 76 69 85| 28 776| 1,789 575 468 99| 581 92| 141 92| 106

9 TBHEH| 164| 484 501| 234 98 72 63 74 22 95 3 163|645 198 91 34 161 13 16 10 9

A BAREH| 208] 568| 623| 379 148 77 84 96 31 15338 202| 717| 228/ 103 37| 190 14 20 14 10

4 BARH 1 26 21 8 0 18 1 0 4 5 10 58 99| 175 68 78 29 5 6 6 10

A BARES 1 43 32 8 0 36 1 0 12 o|10A 62| 110|206 88 85 45 9 6 6 13

5 BHEH 9 73| 100 8 40 3 7 4 0 E n 11 6 19 28 12 5 2 4 2 0

" A BARLE 9l 219] 161 8 67 6 13 4 0 s/ 117 19 6 31 29 12 5 2 4 4 0
=68 BARH 29 90| 206 92| 110 35 13 13 20 45 128 16 71 28 34 29| 138 13 18 12 3
E BEIEN 40| 121 268] 117|135 61 16 17 25 47 16 74 31 58 49| 139 29 36 16 3
5|75 TBHEH| 138) 127] 494] 252 82 91 30 57 1 58 18 38) 120 24 21 4 91| 185 270 26| 127
BT BAZER| 161| 145] 707| 330/ 110] 132 41 94 2 71 44| 150 28 34 8 95| 473 673 51| 273
8 BARH 65 91| 307 96 37 9 12 40 7 59 5 144 241 27 50 5 82| 156| 148 20 76
Blaszms] 117 06| 410 89| 41 9 18 56 15 66 2B | 156 358 35 74 7 85| 354] 323 47| 132

9 AR 24 65/ 118 91 86 28 15 13 21 28 3 0 78 14 51 6 2 14 18 13 12

A BHRES 31 84| 130 92| 120 34 26 42 23 45|37 0 79 14 55 11 2 40 18 22 33

4 BARH 3 8 39 42 37 47 0 1 0 8 10 32 47 65 73 71 67 2 13 10 32

A BARES 5 8 44 49 53 62 0 1 0 8|10 40 60 81 83 115 96 4 21 20 40

5 TEREH 28 48| 101|120 139 65 16 8 1 21 n 4 47 38 14 27 21 4 7 4 1

A BARES 28 55 126 142|212 81 23 8 29 35| 1A 4 56 45 19 42 25 4 8 4 1

;3 BAEH| 24| 106] 273] 240[ 260] 82 22 53 20 14 12 61 110]  82[ 123] 176] 242 12 6 19 27

A BAREH 31| 149 341] 282 387| 111 26 69 38 21 12A 86| 130] 136| 191] 378] 341 15 15 57 54

7 EHEH 92 89| 457| 353| 174] 132 16 80 24 33 1 185 97| 160 79 57| 276 16| 121 34 71

A BAEES| 128|159 589 498 297| 214 41| 106 32 4| 18 238] 110| 228| 150 130| 350 42| 234[ 100 204

8 wazEH| 79| 131] 321] 283] 116 60 20| 72 13 43 5 101 72| 131 81 32| 376 33 83 64| 125
Blzesmn| 00| 207| 424] 379 156 74 27| 128 24 58/2R| 12 95| 177| 107| 48| 476 79| 190 239| 253

9 EREH 36 80| 170/ 170| 108 39 19 14 20 12 3 4 56 49 32 7] 135 2 6 12 5

A |zzin 56 92| 193] 225 160 47| 28 20| 32 18] 37 8 68 53 75 7| 188 4 10 12 15

4 BREH| 222| 340] 1,137] 439 457| 1,199] 118 99 119 14910 864 387| 1,709| 759| 898| 1,150 125| 314| 208] 411
Blzezms|  414] 405 1,691 622 619 1,588] 192| 134| 227 220 A 1,219|  624| 2,323 1,229| 1,543| 1,681| 204| 526| 353 659

5 BAEH| 390 598| 1,178] 930 1,919] 691 180] 230] 157| 444 " 278| 238 423] 346] 409 609] 46| 68 76] 351
A BARES|  553|  768| 1,627| 1,323| 2,724 936| 267| 336] 230 527 Bl 81| 10| e87] s48] 714 ser 85| 147 167 426

= ;3 BARH| 964 904| 2,379 1,622 2,397| 646 185] 482) 212[ 669 12 2,376| 1,116| 2,943| 2,444| 3270| 3941 382| 1,356] 1,479| 1,343
& | OB |z 1,325| 1,362| 3,410 2,353| 4,121| 973| 270| 739| 341| 819 A 5,475 2,442| 7,140| 5970| 8,234 7,562| 1,106| 3,826| 4,413| 3,301
52 7 BAEH| 1,993| 1,978| 4,135 3,171] 1,459| 1,884 499 1,283 264| 1,311 1 2,975| 1,338| 3,457| 2,387| 1,248 3,477 804| 3,052| 4,526| 2,264
| /B | momen 3,109 2,776| 6,282| 5282| 2,832| 2,993 889 1,834 478| 1,850 R 7,339| 3,639| 9,680 6,146| 3,259| 6,619| 2,502| 8,924|15,281| 7,400
8 EARH| 1,461| 1,466| 3,033 2,193] 707| 766 339 617| 149 846 9 2,631] 1,170| 2,848| 2,169| 1,081| 3512 731| 2,843 4,117| 2,000
A |gamen 2,151| 2,034| 4,352| 3,692| 1,421| 1,087| 502| 873| 261| 1,180 A 6,520| 3,262| 7,709| 5290| 2,707| 6,989| 2,196| 8,168|13,697| 5452

9 BAEH| 507| 679| 1,231 1,191] 756] 689 192| 270[ 206 448 3 1,330] 694] 2,448 1,307 640 2,834] 391 854] 910 641
Blzezms| 691 880 1,586 1,762| 1,073| 1,045| 273] 373| 299 634 R 3,013| 2,134| 6,570| 3,676| 1,758| 5155| 1,081| 2,454| 2,838| 1,778

4 AR 5 5 39 13 38 42 16 0 0 15 10 24 28 39 50 70 30 18 46 2 16

A BARES 5 5 39 13 38 64 29 0 0 15108 38 35 52 58] 111 44 25 68 2 21

5 BHEH 5 5 46 11 50 15 13 30 16 17 n 2 3 25 31 8] 49 4 15 0 0

= A BHRES 5 5 46 11 50 20 13 30 16 17/ 11A 2 3 35 43 11 63 6 20 0 0
=6 BARH 15 25| 134 60 33 15 14 68 7 15 12 65 9 70| 127] 105 371 11 37 18 18
E A BAEIEN 15 28| 185 77| 37 15 18 76 7 15/ 148 92 11/ 102| 210| 175 553 27| 55 27| 27
5|75 AR 59 48] 176|209 79 88 5 89 13 55 18 136 40| 128] 141 39| 545 17| 142] 174] 204
o BHRES 59 48| 212|260 84| 105 5 98 17 55 209 58]  215] 212 58| 762 41| 291| 264| 331
8 BARH 50 30| 143 68 59 54 5 73 5 50 5 85 75 75| 147 47] 571 48| 142[ 153 48

A |zzEn 50/ 30 153 72 62 62 5 77 5 50/ 28| 124 10| 114 219] e8] 800 69| 212| 255 72

9 BHEH 33 20 44 46 61 33 15 50 37 36 3 47 10 30 32 22| 344 3 27 16 3

A BHRES 33 20 48 46 61 33 15 50 45 36| 3P 70 14 40 47 32| 524 4 39 23 4

4 BAEH| 58 35 70 4 0 4 0 2 o 45 10 1,314] 447| 2,618] 311 213 102 14[ 135 37 156

A BAREH| 126 71| 134 4 0 4 0 4 0 45|108 2,083| 806| 3,554 407| 305| 137 18| 178 97| 198

5 BARE| o666 337| 1,875 243] 320 46 2 48 26| 116 n 0 0 0 0 0 4 0 0 4 0

A BABIES|  939| 437| 2,395| 369 478 63 5 96 44 11711 0 0 0 0 0 4 0 0 4 0

;3 BAEH| 2756] 916| 3,481 617 791] 153 19 156] 58] 105 12 3,129| 488| 6,214| 2,068| 4,087| 1,793 56| 390 827] 1,436
A |zemin 4,926| 2,373| 5,424| 1,326| 2,012| 396 37| 501 18| 170|147 9,171] 1,226|11,346| 6,605|13,576| 4,803| 191| 981| 4,147| 3,506

7 TEHEH| 3764| 1,287] 2,349| 1,705 334] 211 26| 165 19] 251 1 2986 481| 8013 1,204 627 744] 40| 220] 3,817] 1,628
A |gammn 9,137| 3,047| 3,983 2,914| 561 342 711 430 118| 334 1P 9,181| 1,484/19,063| 3,893| 2,782| 2,311 216| 791|23,243| 4,792

8 BA%EH| 2900 853| 1,575 620 82| 43 25| 100/ 20| 118 5 2,810] 582| 6,502 1,023] 693 1,596 88| 242] 1,065] 1,143
A |z 6,871| 2,637| 3,106 1,386 251 71| 121|242 35 182 2R 8,278| 1,689|16,323| 3,363| 2,581| 5771| 268| 796| 5830 3,195

9 TEHEH| 1,826] 900| 1,782 422 156] 156 15 52 52| 106 3 1,816] 374] 7,375 997| 1,312 1,490 18] 206 445] 676
A |zzEn 2,987| 2,488| 2,852| 529| 303] 202 34 114 190 124]3P 4,107| 945|14,862| 3,016] 5458| 3,459 136 652| 2,833] 1,591
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Total by Country M1 D27 AFUR, T5VR, KAV
HEK] 7AUh, hTs

TBITHE L / Number of Guests

wm | wE | am | B2 | 20 | e | omm | ok | TRN ] zom | s
ES3) 3,332 10,418 5,350 3,129 1,443 2,299 485 972 405 686 28,519
L EREFHT 533 1,087 1,533 799 489 531 453 591 132 428 6,576
649 891 1,886 1,610 1,204 1,542 162 464 231 392 9,031
ERHM 15,991 10,908 26,921 18,958 15,241 21,398 3,992 11,468 12,423 10,877 | 148,177
526 298 949 935 611 2,157 169 719 441 477 7,282
24,025 6,700 41,854 9,214 8,615 6,342 303 1,716 6,370 5,780 110,919
Aft 45,056 30,302 78,493 34,645 27,603 34,269 5,564 15,930 20,002 18,640 | 310,504
TE THAE ~ %Y / total number of nights stayed
i #E s w5 | 20 | 22 g x| LAY | zow | aw
E33) 3913 13,180 6,745 3,809 1,876 2,688 711 1,226 550 1,043 35,741
EREFHE 656 1,485 2,053 982 645 649 1,022 1,273 223 697 9,685
846 1,189 2,437 2,200 1,985 2,065 293 810 587 756 13,168
ERHFM 32,290 20,745 53,057 37,893 31,005 37,489 9,567 28,334 38,585 24,246 313,211
MERKH 702 367 1,241 1,268 787 3,045 257 1,016 661 643 9,987
57,806 17,203 83,042 23,812 28,307 17,563 1,097 4,785 36,727 14,254 | 284,596
At 96,213 54,169 | 148,575 69,964 64,605 63,499 12,947 37,444 77,333 41,639 | 666,388
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Tourist Visitors by Month
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Tourist Visitors by Month
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Overnight Stay Visitors - Total Nights Sold
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NAKAFURANO
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Tourist Visitors by Month
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TEHE R T8 HAE A~

Overnight Stay Visitors - Total Nights Sold

cee THIARE /AT 34,000 N TEBENEL / &5 36,000
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Tourist Visitors by Month

%1 1,853,800
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TEHE R T8 HAE A~

Overnight Stay Visitors - Total Nights Sold

ceo THIATE /&5 536,400 I TEIBIENEL / &5 863,700
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Tourist Visitors by Month
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Tourist Visitors by Month
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Tourist Visitors By Year
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Visitor Satisfaction Level
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Total number of valid responses: 743 (626 Japanese-language and 117 foreign-language votes)
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General Thoughts
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the number of visitors in their 50s and 60s increased. The
average spending amount was 65,135 yen, the highest
among all tourist areas, further increasing from the
previous year.

The overall satisfaction level was exactly the same as last
year, but the intention to return decreased significantly.
In order to increase both satisfaction and the intention to
return, “good cost performance of accommodations” and
“enrichment of experience programs” were cited. The
uneven number of responses by area remains an issue,
and we would like to continue to collect responses from
all areas in order to understand the actual situation.
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Cycling Environment Survey Project
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This initiative was carried out with the aim of
understanding the needs of cyclists in the area, as well as
the current state and challenges of cycle tourism, to serve
as a reference for future infrastructure development.By
collecting input not only from tourists but also from local
residents, the goal is to identify specific improvements
that can enhance safety, convenience, and comfort,
ultimately creating a more attractive cycling environment.
[Date] June 1-November 30, 2024

[Number of responses] 91

[Forms installed] 30 facilities + 4 events + website
Respondents' bonus: 20 winners selected by drawing will
receive an assortment of Furano Biei regional specialties.
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FURANO BIEICYCLING ROAD
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FURANO BIEICYCLING ROAD

Opinions and Suggestions for the Promotion of Cycle Tourism

(excerpt)

* More focus should be placed on road maintenance—not just
fixing individual spots, but improving entire sections.

+ Road shoulders need better maintenance, especially in areas
with heavy car traffic.

+ Sightseeing buses passing too closely can be frightening.

+ Road markings are often faded and hard to see; regular
reviews and repainting are necessary. (Multiple similar
comments)

+ There seems to be a general lack of awareness regarding
"Stop" signs.

+ Both greater understanding from motorists and improved
manners among cyclists are needed.

+ A system allowing rental bicycles to be dropped off at different
locations would be helpful. (Multiple similar comments)

+ There are not enough public restrooms.

+ A system to support bike-and-ride (transporting bicycles via
public transport) should be developed.

* Route suggestions tailored to different difficulty levels would
be appreciated.

The data provided valuable insight into the needs of cyclists for
the development of the riding environment and reception
environment of the Furano Biei Cycling Route. Three items were
raised as needs for this area: “development of riding routes,”
“establishment of a looping system using public transportation,”
and "enhancement of rest and lodging facilities. In order to solve
these issues in the future, we aim to build a system that will allow
cooperation not only from the government and tourist
associations, but also from road administrators, bicycle-related

businesses, and public transportation operators.
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National Tourism Area Promotion Council Projects
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National Tourism Area Promotion
Council (Conference)

Participated in the plenary meeting of the
National Tourism Region Promotion
Council. Discussions were held on effective
implementation of projects common to all
12 tourism blocs nationwide, information
sharing on passenger trends and the new
Basic Plan for the Promotion of Tourism
Nation from the Japan Tourism Agency,
and expert advice on how to enhance the
overall brand of tourism blocs.

[Date] May 13/July 8/ November 11, 2024
and March 11, 2025

[Method] 1 onsite and 3 online events
[Main Agenda] Sharing of the current
status of each tourism area and its entry,
the activities and challenges of tourism
area development managers, UD] projects,
and satisfaction surveys.

Tourism Community
Development Manager Step-up
Training

Participated in a step-up training session for
tourism community development managers
conducted by inviting experts.

[Date] 2024 June 13 and 14 (Sasebo/67
participants) July 24 and 25 (Nishi Awa/58
participants) September 24 and 25 (Umi no
Kyoto/47 participants) November 25 and 26
(Mizu no Kamui/42 participants)

[Lecturer] Mr. Tetsuo Shimizu, Advisor,
National Tourism Region Promotion Council
[Holding method] Hybrid

[Main Agendal The role of the tourism
region development manager, the initiatives
and challenges of tourism regions, the
necessary conditions for activating activities,
and what is needed for the future of tourism
regions.

Short-term intensive seminar for
developing managers of tourism
community development

This training program is designed to develop
managers for regional tourism development
in existing tourism regions.

[Date] January 27-28 and February 17-18,
2025 (17 participants)

[Main Agenda] - Roles and Challenges of
Tourism Community Development Managers
- Challenges in achieving the objectives of
the tourism region and the manager's tasks *
Branding strategy of the tourism region *
Challenges of the Tourism Community
Development Platform

FURANO BIEI 2024
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Human Resource Development Project for Tourism Regional Development
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General Thoughts

Furano Biei Tourism Academy
Spring "Learning to make
mistakes into honest, feel-good
mistakes."

(Date) April 11, 2024 (35participants)
(Sponsored by) Greater Furano-Biei
Tourism Promotion Association
(Location) Furano Theater Factory
(Objective) Communication" is very
important to build good relationships with
superiors, seniors, and business partners.
This program will teach you how to
"convey your thoughts", an essential part
of the working process, using Furano, a
city of sightseeing and theater, as a stage.

Furano Biei Tourism Academy
Winter "Sustainable Tourism /
AT Product Creation"

(Date) December 4, 2024 (22participants)
(Sponsored by) Greater Furano-Biei
Tourism Promotion Association

(Location) Furano City Complex Building
1F Conference Room C & D

(Target Participants) Tourism associations
(DMO), businesses and individuals involved
in tourism (accommodation, guiding, food &
beverage, outdoor activities, transportation)
and agriculture, and local residents.
(Objective) The seminar was held with a
wide range of participants in order to
revitalize the region through tourism
methods, such as incorporating the concept
of “sustainable tourism” and promoting
“adventure travel” as clues to solving
tourism issues such as overtourism
currently facing the region.
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The two themes in this issue involve not only the tourism industry but also the entire region, and cooperation with residents and various local stakeholders

is essential. Sustainable tourism” is to nurture local attractions and industries through tourism while taking into consideration nature and local lifestyles,

and "adventure travel (AT)" is one of the practices of sustainable tourism. It is important to convey the unique values of the region through experiences of

nature, culture, and human interaction, and to link this to travel that avoids congestion and attracts visitors in off-season.
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Administrative staff training

With the aim of reaffirming the tourism
content of the region and strengthening
cooperation among administrative staff,
the participants visited accommodations,
tourist attractions, acceptance systems,
and experiential content in the region.
(Date) December 6,2024 (26 participants)
(Participant) Furano Biei Wide-area
Tourism Promotion Council
Administrative staff and other affiliated
staff

(Venue) Biei Town Seven Star Tree /
Christmas Tree Tree / Takushinkan /
Roadside Station Viei “Shirogane Birke” /
Shirogane Blue Pond
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Furano Biei Wide-area Tourism Promotion Council HP [Rural Vacation] Timetable page...Digital
illustration map linked to the timetable

In order to promote the use of public transportation for travelers on their way to and from Asahikawa
Airport and New Chitose Airport, timetables of JR and bus services from Asahikawa Airport and New

Chitose Airport to this area, and secondary transportation services such as JR, buses and sightseeing
buses operating in this area were printed on paper media and posted on the web page.

Spring/Summer Season 2024
FURANO BIE!
TIMETABLE & ROUTE MAP.
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Timetables
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Distributed to respective tourist information centers and
major facilities.
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Original tote bag
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Novelties for Tourism Expo Japan and Taipei International Travel
Fair.

FURANO BIEI 2024
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JR Cooperation Projects
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(#4%) Yahoo!.Facebook.Instagram

"Furano / Biei 2024 by JR" WEB advertising results

In order to attract tourists to Furano and Biei, Internet advertisements will be distributed to users who are interested in Hokkaido and this area, and will lead them to the

website to stimulate tourism demand. [Period] June 8 - September 23, 2024 [Media] Yahoo!. Facebook. Instagram
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Yahoo!, both the number of times displayed and
the number of clicks exceeded the target while
keeping the cost-per-click below 10 yen, and the
response from the older age group (40 and
above) and women was particularly strong,
resulting in excellent cost performance.
However, the click rate was somewhat sluggish.
The click rate was particularly high for
Instagram, with a click rate of over 3% recorded
outside of Hokkaido. In the case of Instagram,
performance improvement can be expected by
preparing multiple images and distributing
them in rotation. Based on these results, we
would like to further devise the design of
distribution and the content of advertisements
in accordance with the characteristics of each
medium and target audience, leading to even
more effective advertisement operations.
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30th anniversary event

“Furano & Biei Campaign”

Norokko Kids Day!

An event was held for families to make their own
original sun visors, and in some sections, local
characters also rode on the train for commemorative
photos for children to enjoy.

[Implementation Date] August 24 and 25, 2024

[Place] Furano and Biei Norocco train

[Number of passengers] 593 (total for 2 days)

Kampai for everyone! Furano Line

Everybody Cheers! was held to sell craft beer, wine,
sake, snacks, and other items brewed along the
Furano Line that could be enjoyed with the pleasant
autumn breeze.

[Implementation Date] September 14 and 15, 2024
[Place] Asahikawa - Furano Furano-Biei Norokko-go
train No. 1-6 (special sales counter in car No. 1)
[Number of passengers] 857 (total for 2 days)

Furano Line Mankitsu Stamp Rally

A stamp rally is held at stations, restaurants, and
other locations on the Furano Line. Those who
complete the rally will receive an original neck strap
and a stamp rally accomplishment card.
[Implementation Date] August 24, 2024 - March 31,
2025 (Divided into 4 seasons)

[Stamp Acquisition Locations] Furano Station,
Asahikawa Station, Biei Station, Mimagyu Station,
Kamifurano Station, Nakafurano Station /30 stores in
the area

[Participants] 933

FURANO BIEI 2024
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Tourism Expo Japan 2024
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Under the theme of “promoting adventure travel to the
wealthy,” wine tastings and lavender-scented experiences
were conducted mainly in spring, fall, and winter, which are
the off-season periods. In addition, novelties were
distributed to those who responded to a questionnaire
survey about the area, and business-card-sized cards were
prepared to promote each area, thereby streamlining the
promotional materials.

[Theme] Travel, it is an encounter with new values

[Date] September 26-29, 2024 (industry days/ 26 and 27
October, public days/ 28 and 29 October)

[Venue] Tokyo Big Sight, Koto-ku, Tokyo

[Organizers] Japan Tourism Association, Japan
Association of Travel Agents, Japan National Tourism
Organization (J]NTO)

[Results]Initiatives by the Council / 1,400 booth visitors and
1,300 wine tasters, 44 business meetings, 140 business cards
exchanged

Number of survey responses: 155 on industry days, 801 on

general days

We have been conducting PR based on the assumption
that visitors had some knowledge of this area, but an
increasing number of visitors to the Travel Showcase
and even new employees of travel agencies had never
heard of this area, and we felt that a new strategy was
needed to communicate this area from the ground up.
In addition, since alcoholic beverage tastings were
also offered at other booths, we felt it necessary to
differentiate ourselves by offering non-alcoholic
beverages in the coming year and beyond.

In addition, although the CIPP exhibited alone, this
year we exhibited next to the Furano City booth
(Furano bonchi powder), which enabled us to provide
a wider range of information to visitors due to the
synergistic effect.
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This is an international business meeting
organized by the Japan National Tourism
Organization (JNTO) to promote Japanese
tourism to the world, and is held to promote
inbound tourism and create business
opportunities between tourism businesses and
overseas buyers. The Council sought to
promote Furano Biei as well as share
information and collaborate with local
corporations and other exhibitors.

[Date] September 26-28, 2024

[Venue] Tokyo Big Sight, Koto-ku, Tokyo
[Organizers] Japan National Tourism
Organization (JNTO)

[Results]Number of business negotiations: 29
China/ 8 cases

Thailand/ 6 cases

Italy, Korea, Philippines, Australia/ 2 cases
each

India, Mexico, Indonesia, Spain, Singapore,

Germany, Taiwan/ 1 each
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Undiscovered Japan SNS
Facebook7x+w7— : 35,625

Instagram”7xw 77— @ 321
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This time, we were able to add value in terms of
providing information by proposing a route plan
mainly to encourage FIT, tours, and other
visitors in spring, fall, and winter.

Most of the business partners were aware of the
area and often asked for specific pricing and tour
product proposals, but the inability to make such
proposals created a sense of discomfort. We also
felt that it was necessary for the council to once
again develop materials and prepare materials
that could be used for BtoB business meetings.

UDJ

Information

Transmission

Branding promotion through
FacebookUndiscovered Japan SNS

Facebook followers : 35,625

Instagram followers : 321 (simultaneous posting
started on 12/13/2024)

Untouched Hokkaido-

x4 v Furano and Biei: A Land Fields of Lavender
of Flower and Farms

SNS Facebook Facebook

UNGC]E| 2024.8.16 2024.11.22

Y —F 5 364 315

VTF7ovay 10 16

The Local Wineries of
Furano and Biei

Facebook  Instagram
2025.2.14 2025.2.14
165 3,001

2 11
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=

3 H 10 HBItE
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Furano-Biei Active Mobility Promotion Projects

CYCLE MODE TOKYO 2025
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CYCLE MODE TOKYO 2025

This is one of the largest cycling events in
Japan, where bicycle manufacturers offer test
rides of the latest model bicycles, display and

Zu—F® PR WIEPD2EMNERKROIA2) 74~ b HEEE T SHiE . 1)l sell goods, and have PR stalls on cycling
ZHEA~QETEFH2EERIGFIHEL, BEHIESICRET 294 2 ) AN ~NHE T roadsiromallover Japan. Continuing from
vE—arRiTol,
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last year, we exhibited at the Tokyo venue,
which has direct flights to Asahikawa
Airport, and promoted the event face-to-face
to cyclists living in the Kanto area.

[Date] April 19 -20, 2025

[Venue] Tokyo Big Sight, Koto-ku, Tokyo

%;{:%'C@T U — ]‘%ﬁﬁ(lllllﬁ:) ITotckER . % (ol » A E A survey conducted at the event (414
TBHLIBRBR D2 FA2) I 2REBLICECHIE S 2

questionnaires) revealed that although many
people have experienced sightseeing in Hokkaido,

General ThOUghtS %’“: %) ?F.ﬁf:@: [ bff}ﬁ]] HH L. EEEH LT . ﬁﬁ’%‘:ﬂ:(@iﬁ’\iﬁz’\ less than 20% of them have experienced cycling.
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The result reaffirms the importance of
strengthening the bicycle transportation system,
as transporting one's own vehicle to Hokkaido is a
major hurdle. Looking at the overall event,

74: ¥ ARV }\ éﬁiéﬂ/} % & ~ @m‘){ — 71— (I‘:FP%) @ngﬁs overseas manufacturers (mainly from Greater
fﬁ;ﬂ(iﬁ( ffﬁy)fiib . %Tﬁ\ %’;3‘_9 ?VC“)‘/[ Iy — ]) I ff*ﬁﬁ China) accounted for nearly half of the exhibitors.

In order to promote cycle tourism in the area in the
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overseas companies, and it is necessary to
consider exhibiting at overseas events as well.

Furano Biei Cycling Information Web Page
Development Project

To enhance the quality of the cycling environment and
promote regional exploration, we have renewed the cycling
page on our council's official website.

The updated page features cycling routes linked with "Ride
with GPS" and Google Maps, and includes photos of local
gourmet spots and rest facilities to create a visually
intuitive layout.

Additionally, information on accommodations, bicycle
rental shops, and tour guide services is provided to
improve the overall convenience of the cycling experience.
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Web Campaigns
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Hashtag Campaign
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An initiative to spread the word about scenery and
gourmet food using a common hashtag. Follow the
council's Instagram account and tag your posts with
the hashtag — The council will select photos after a
rigorous screening process and give away prizes.
(Period) June 15, 2024 - February 28, 2025
#furanobieilife /3,218

+ Number of contributors /163

- Total likes /385,943

- Total comments /4,500

- Advertisement equivalent/9,462,829
#furanobieilife /1,138

+ Number of contributors /134

- Total likes /95,314

- Total comments /1,355

- Advertisement equivalent /5,119,134

V) #5207 KR &
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Information dissemination project Dcard (Dtto)
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The council has been disseminating information via SNS
to users of different age groups and attributes, but two
major issues are that it is only a one-way transmission of
information to users and that it has not yet started
transmitting information using platforms used by many
Generation Z users in their teens and early twenties.
Therefore, the objective of this project is to use Dcard
(Dtto), which has many Generation Z users in Taiwan and
Hong Kong and is used as an information collection tool,
to promote information dissemination and stimulate
interest through web advertising, and to contribute to the
creation of sustainable tourist destinations.

- New followers / 818 (as of April 2025)

- New posts / 132 (Apr 2024 - Mar 2025)

- Likes! Number of acquisitions / 11,218

+ Number of comments / 1,003

+ Number of items saved / 395

- Advertisements / 12 in total
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This year, by using a variety of materials to introduce
unique seasonal events and tourist attractions, we
achieved a good impression and click-through rate of
104% and 246%, respectively, which not only increased
awareness of the region, but also attracted user
interest.

The high click-through rates for “snowy scenery” and
‘fireworks  were particularly noteworthy, and we plan
to increase future promotions focusing on winter
materials and events, and add popular hashtags and
keywords such as “working holiday” and “Hokkaido
travel plans” in order to reach more potential users.
We will also add popular hashtags and keywords such
as “working holiday” and “Hokkaido travel plans” to
reach more potential users and improve the overall
effectiveness of advertising.

In addition, daily postings will continue to be
promoted so that the site will be chosen as a future

travel destination.

FURANO BIEI 2024
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Kamikawa Minami Area: Project to Rediscover Aynu Culture
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In order to provide foreign visitors to Japan with
cross-cultural experiences that are different from
what they experience in Honshu, and to promote
visitor attraction while dispersing the bias of time
and place, we will discover and tour “Aynu culture”
content that has high affinity as AT content,
including elements of “nature,” “activities,” and
"cross-cultural experiences, The objective is to
create new attractions in the Furano Biei area.
According to oral tradition, the Furano Biei area was
a crossroads where people from Kamikawa,
Tokachi, Hidaka, and Sorachi crossed paths.
Therefore, the objective of this project is to provide a
stay plan that tours multiple areas in Hokkaido by
creating contents in the Furano Biei area.
[implementation period] May 29, 2024 - February 28,
2025

[Targets] Markets interested in experiencing
European, American, and Australian cultures
[Details of the Project]

Workshop 1

Date :9/19

Participants:8

Contents : Reflection on the field trip, ritual
experience as tourism, and product development of
Akaiwa-seigankyou

Workshop 2

Date :10/8

Participants: 7

Contents : Reflection on the field trip, Aynu cuisine
as tourism and the creation of Aynu cuisine products
Workshop 3

Date : 11/22

Participants: 10

Contents : Reflection on each content

Field Trip 1

Date: 8/27

Participants : 11

Itinerary: Furano City Hall->Torinuma Park—
Furano City Hall

Contents : Guidance on Aynu culture/Ritual
experience, song and dance experience, children's
play experience

Field Trip 2

Date: 9/19

Participants:8

Itinerary: Shimukappu Village Office = Akaiwa
Seigankyo — Shimukappu Village Office

Contents : Short trek /Ritual Experience

Field Trip 3

Date: 10/8

Participants:7

Itinerary: Furano City Lifelong Learning Center—
Yunosawa Onsen Mori no Shiki

Contents : Aynu cooking and dining
experience/Tour of Yunosawa Hot Springs facilities
Invitation of experts for product creation

Date : November 20 - 22

Experts: Two travel agencies with experience in
creating cultural experience products for Western
and Australian ATs in Hokkaido and abroad

Content

(11/20) Asahikawa Station — Asahikawa Airport —
Ryounkaku (briefing, dinner)

(11/21) Ryounkaku — Pray for safe delivery and
experience hiking in Ansei Crater = Yoshimura's
house (lunch, ritual experience, lecture, song and
dance)— Rokugou Observatory (cafe time) —
Ryounkaku (dinner, mobile museum)

(11/22) Ryounkaku — Biei-cho Tourism Association
(3rd WS) — Asahikawa Airport = Asahikawa
Station
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products. The products were created with the hope
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will continue to promote the product and promote it
to overseas agents in order to bring it to market.
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The Furano Biei area and the Daisetsuzan area are
blessed with a rich climate with large temperature
differences due to the mountain and basin
topography formed by violent volcanic and tectonic
movements millions of years ago, The theme of “Geo
Adventure” (people, history, culture, crust, volcanic
activity, etc.) will be promoted in the spring and fall
seasons through continuous PR activities by local
people in wide-area cooperation, aiming to
harmonize with local industries, and to connect to
the promotion in the spring and fall seasons.
[implementation period] July 10, 2024 - January 31,
2025

[Theme] Geo Adventure

[Targets] 1) Australian tourists with strong outdoor
orientation, high market recognition of Hokkaido,
and high potential for repeat business

2) Singaporean tourists with high value evaluation
of Hokkaido and high influence on the surrounding
market

[Details of the Project]

Workshop 1

Date : 7/10

Participants: 24

Contents : Explanation of the project outline and
discussion on product creation

Workshop 2

Date : 8/26

Participants: 16

Contents : Discussion on product creation,
promotion and sales

Field Trip 1

Date : 9/8 ~ 9/12

Participants : Australia Invited 2 persons with sales
channels and information dissemination
capabilities to the market.

(9/8) Sapporo Station—New Chitose Airport —
Mikasa City Museum—Farm Tomita—New Furano
Prince Hotel (9/9) New Furano Prince Hotel—
Furano-dake Traverse (Furano-dake - Sanpozan —
Kamifurano-dake) »Ryounkaku

(9/10) Ryounkaku—Bogakudai Hiking—Blue Pond—
Kawamura Kaneto Ainu Memorial Hall=Art Hotel
Asahikawa (9/11) Art Hotel Asahikawa—Asahidake
Ropeway—Ainu Cultural Experience—~Asahidake
Climb—Kakuuchi Tasting Experience—Asahikawa
Hatago Ryokan—Art Hotel Asahikawa (9/12) Art
Hotel Asahikawa—Sapporo Station »New Chitose
Airport

Workshop 3

Date: 9/10

Participant: 17 people

Content : Verification of verification

Field Trip 2

Date :9/10 ~ 9/14

Participant : Invited 2 people with sales channels
and information transmission ability in Singapore
market

Content: (9/10) Asahikawa Airport—Asahikawa City
Museum—Art Hotel Asahikawa (9/11) Art Hotel
Asahikawa—Asahidake Ropeway—Ainu Culture
Experience—Climb Mt. Asahidake —»Kakuuchi
Experience—Asahikawa Ryokago HATAGO—Art
Hotel Asahikawa (9/12) Art Hotel Asahikawa—Toma
Cave—Farm Restaurant Chiyoda —Cycling (Biei
Station - Shin-ei Hill - Shikisai Hill - Hinode Park) —
Ryounkaku (Ainu Culture Exchange Party)(9/13)
Ryounkaku—Mochidake-dai Hiking—North
Glamping—Sumio Goto Art Museum—New Furano
Prince Hotel (9/14) New Furano Prince Hotel—
Asahikawa Airport

Workshop 4

Date: 9/13

Participant: 12 people

Content : Verification of empirical survey
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DAynu culture x Geo(Hiking) tour in Daisetsuzan area (1D2N)
(@Local Adventure tour in Furano-biei area (4D3N)
(®Daisetsuzan National Park Two Main Peaks Hiking 5 Days (5D4N)
@Peak Hunter Bike and Hike 4 Days (4D3N)

(®Mountain Waters (4D3N)

(®Heart of Hokkaido Cycling Adventure (8D7N)

(DFurano E-Bike Tour 4 Days (4D3N)
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DAynu Museum Guided Tour

(@Exploring the Kakuuchi Experience

(®Daisetsuzan Discovery One Day Tour

@®Smelt ice fishing at Lake Kanayama

(®Snowshoeing at Mt. Tokachidake & Wagyu BBQ

®Hot Air Balloon Flight
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Promotion of destination

Date : (D December 18, 2024 2 January 15, 2025 3)
January 21, 2025

Participants: 062 3® 14

Venue : Furano Bar & Dining Ajito

Content : Promotion of spring and autumn
contents and model products in areas where
many skiers from target countries are staying
Effectiveness measurement

A questionnaire survey was conducted at Furano
Ski Resort, Asahidake and Kamui Ski Rinks to
understand the needs of adventure travelers
mainly from Australia and Singapore, the target
countries, in addition to the satisfaction level
and sales potential of the experience contents
and inducement to the created travel products.
Conducted a survey to understand the needs of
adventure travelers, mainly in the target
countries of Australia and Singapore.

Creation of web page

Created a promotion and sales page for the
products created.

SNS advertising

SNS ads were posted on Facebook and
Instagram from December to January.

[Products created]

Spring & Fall Products

@DAynu culture x Geo(Hiking) tour in
Daisetsuzan area (1D2N) @Local Adventure tour
in Furano-biei area (4D3N) @Daisetsuzan
National Park Two Main Peaks Hiking 5 Days
(5D4N) @Peak Hunter Bike and Hike 4 Days
(4D3N) ®Mountain Waters (4D3N) ®Heart of
Hokkaido Cycling Adventure (8D7N) @DFurano
E-Bike Tour 4 Days (4D3N)

Winter products

(DAynu Museum Guided Tour @Exploring the
Kakuuchi Experience @Daisetsuzan Discovery
One Day Tour @Smelt ice fishing at Lake
Kanayama (5)Snowshoeing at Mt.Tokachidake &
Wagyu BBQ ®Hot Air Balloon Flight

ES

In the wake of ATWS2023, the Furano Biei area and central
and southern Kamikawa in the jurisdiction of the Taisetsu
Kamuimintara DMO have been working to create products
that accommodate adventure travel while promoting
interregional cooperation. This project focused on
developing tours that focus on volcanic activities and
natural phenomena through activities and cultural
experiences, with the aim of stimulating tourism demand
during the off-season periods of spring and fall. Through
the implementation of workshops, demonstration tours, and
receiving site promotions, more than 10 new products were
created, and in addition, partnerships with local businesses
were formed and the local tourism industry was revitalized.
Overall, this project was a significant effort in promoting
tourism in the Furano Biei and Daisetsuzan areas by
developing new travel products utilizing regional
characteristics, stimulating tourism demand during the
spring and fall seasons, and approaching overseas markets.
Itis necessary to continue inter-regional cooperation and
work toward sustainable tourism promotion in the future.

FURANO BIEI 2024
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Overseas Strategy

NATAS Holidays 2024
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NATAS Holidays 2024

This is one of the largest travel expos in Singapore,
where travel agencies, government tourist bureaus,
and other travel-related services gather to introduce
the latest products and tourist attractions. The
Council exhibited at a booth shared by Hokkaido
Tourism Organization, which was the main exhibitor.
[Date] August 16 ~ 18, 2024

[Place] Singapore EXPO Hall 4 &5
[Organizer]NATAS (The National Association of
Travel Agents Singapore) /75 exhibiting
organizations including travel agencies and tourism
bureaus

In the Singapore market, Hokkaido and this area are
recognized as a popular tourist destination, but the
lack of detailed information is an issue. In particular,
the impression is that New Chitose Airport is the
only choice for how to arrive in Hokkaido, and when
Asahikawa Airport was introduced, many
respondents considered using it.

Agents may not understand the characteristics of
each area or municipality, or they may be handling
products based on incorrect information, and as with
VJTM, it is necessary to prepare the necessary base
materials for business negotiations.

ITF2024 (2024 Taiwan International
Travel Fair)

Hokkaido exhibited in a joint booth at the Taiwan
International Travel Expo, the largest and most
high-profile event in Taiwan's travel industry. The
theme was "Sustainability and Digitalization. The
council also exhibited in order to expand its name
recognition in the Taiwanese market, to send out
information to the younger generation, to gain
followers on Dcard and Instagram, to build
relationships with travel agencies and OTAs, and to
explore future opportunities for cooperation.

[Date] November 1-4, 2024

[Venue] Taipei Nangang Exhibition Hall 1, Taipei,
Taiwan

[Sponsor] Taiwan Tourism Association (TTA)
[Results] Novelty bags and lavender scent bags were
given to followers of the council's Dcard and
Instagram. Dcard [Hokkaido Furano Biei] Number of
followers: 266 — 922

/Instagram [furanobiei2015] Number of followers: 2006
— 2,659

Promotions focused on wine tourism and autumn
foliage in the fall and bonchi powder and activities in
the winter. Many of the visitors have visited Hokkaido
before, but it will be necessary to provide more
detailed information and products in the future.

In addition, many of the younger users who are
Dcard's main target group are financially unable to
travel, and while continuing to disseminate
information, we would like to target future promotions
to those in their 30s and older who can afford to travel.

2024 Hokkaido/Sapporo Jozankei Onsen
Tourism Information Meeting (Taiwan
Market)

[Date] November 5, 2024

[Place] VIP5, 4th floor, Regent Taipei

[Results] A total of 51 companies and 65 people
participated. The Taiwanese market showed
strong interest in Hokkaido tourism, especially
in skiing and snow activities. There was also
interest in cycling, as evidenced by a cycling tour
of about 70 people in Furano, and there is a need
to promote and improve the environment for this
activity in the future.
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