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Greater Furano-Biei Tourism Promotion Association 2023

KAMIFURANO

M R 5AEC / Hiroki Naruse

Division

BIEI

— i [ R N SEBERT B I =

Biei Town Tourism Association

A BT / Takako Iwasa
— Mt BRSBTS i 2

Biei Town Tourism Association

NAKAFURANO

BN T TR MR R R BOUIR R R R
Assistant manager and Chief of Tourism Promotion Section,
Biei Town Commerce, Tourism and Exchange Division

IyH 8 — / Junichi Yamanaka

HE¥ WE / Harumi Tadano
3 BT 1 TR AR
A Biei Town Commerce, Industry, Tourism and Exchange

rhE R T A R R A LB R R R

Chief of Commerce and Tourism Section

KH £% / Kiyotada Ota
B — A EE N 250 OB S

Nakafurano Tourism Association

MINAMIFURANO

S ¥+ / Yasushi Tsushima

Senior Manager, Nakafurano Town Planning Division and

/N FH# / Hisaki Ono

Association

A B / Ryuma Nakamura
A R T AR R B R

Planning Division

T# ®pk / Akinari Chiba
NPOZEAMERF L0V HNHS

Minamifurano Machizukuri Tourism Association

BDam

SHIMUKAPPU

NPOEAMERE 2 b0 BULH R FBR R

Secretary General, Minamifurano Machizukuri Tourism

Commerce and Tourism Section,Minamifurano Town

KE & / Shiori Oshima
o R A A T R TR R T E Y

Commerce and Planning Division

#HE ¥— / Koichi Soma
NPOEANEHE - o< b B

Shimukappu Murazukuri Tourism Association

6> @

FURANO BIEI 2023

Commerce and Tourism Section,Shimukappu Village

|

M

A ¥H / Hidetomo Mori
L BT I R O R T PR

Commerce and Tourism group,Kamifurano Town Planning,
Commerce and Tourism Division

£HMH A— / Koichi Nagata
—BHEMHEA»AILOTHBEBAEHREBRE

Secretary General, Kamifurano Tokachidake Tourism
Association

@ f / Jun Endo
—HEEAN»ASLO T B EBE L 2HE

Manager, Kamifurano Tokachidake Tourist Association
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b 8 ik & B R A & A

Hokkaido Railway Company

G 75 / Kaoru Ishikawa
—RHEEEASNCOBAESEBERE

Secretary General , Furano Tourism Association

¥4t S5F—HB / Shuichiro Nomura
— A EE AN OB S

Furano Tourism Association

JII L B# / Katsuyoshi Kawakami
LT AR B R

Director, Furano City Economic Affairs Department

AH #H / Hiroyasu Honda
EREFTAEFSE LECHEAER

Manager, Commerce and Tourism Division, Furano City
Economic Affairs Department

#H ®E / Takeshi Sasada
ERBHHREFNE LELERE

Chief,Commerce and Tourism Division, Furano City
Economic Affairs Department

BA B&F / Ryuji Kuramoto
R AR e LSRR B 1R

Commerce and Tourism Division,Furano City Economic
Affairs Department

TN #if / Ai Oikawa
BRI AR LEHR

Commerce and Tourism Division,Furano City Economic
Affairs Department

FM=H7 ) =tk &t

MOL Ferry Co., Ltd.

HA i 22 bR X & 4 50D REWFRME
Japan Airlines Co., Ltd. JA Furano

(Japan Agricultural Cooperative)
4 H A 2 g bk 2 3 BN AT [ M &
All Nippon Airways Co., Ltd. JA Biei

(Japan Agricultural Cooperative)
WAL AIRDO A6 D 2R

AIRDO Co.,Ltd.

Furano Bus Co.,Ltd.
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ERE - X 2023FE LEBUEA AT

Furano-Biei Area Tourist Visitor Total 2023

2,000,000 Y7 A bE R

Percentage by Area

T
I LTERFMH

Kamifurano

I hEREE
Nakafurano
EREM
Furano
I ME R botb% DI FE BT
Minamifurano XeTERBFH

I el Biei Town has the most.
Next is Furano City.

1,500,000
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1,000,000

500,000

367400

180,300

181,000

141,300 liae00

151,400 _ 131800 109100

77400 -11,000
54,00
/12,100

114,400
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4A 5A 6AR 7R 8A 9A 108 1A 128 18 2R 3R &z
2023%FF 187800 514700 847200 171,000 1260400 722,400 625500 216000 443,400 459500 497700 383,400 7,869,000
20224 184700 411100 619600 1312700 979700 658800 542,800 182,400 365300 372,600 397200 346,400 6,373,300
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Last Year Biei Kamifurano Nakafurano Furano Minamifurano Shimukappu
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Overnight Stay Visitors - Total Nights Sold

800,000 o
ceee BIEEH AFH1,102900
Overnight Stay Visitors ~ Total
700,000 o
El ERENE 551,779,900
Total Nights Sold Total
600,000
482,400
500,000 .
400,000
300,000
200,000 o .
.o.... - o
100,000 | (128,200 =< ey o
69,300 - ", 25,300
O == = == = =3
ESEL) L EREEH P E REFHT ERFM mERIFH SEAS
Biei Kamifurano Nakafurano Furano Minamifurano Shimukappu
158,500 97,000 44,700 768,800 27,000 683,900
= P i 2 Ry | RS < K
Al HAME 16 107 20 18 HAE -~
International Overnight Stay Visitors - Total Nights Sold
300,000
ceee TBREH A 267949
Overnight Stay Visitors ~ Total
250000 | mmm TEEIENE AE 558,856
Total Nights Sold Total
200,000
150,000
130,479
o..
100,000
50,000 . e
O, ... 8,557," ‘-. .
20,148 SQ.ZO % +* 1,660
SEHRHT T EREFHE HhE REFH EREFM = REFH] SR
Biei Kamifurano Nakafurano Furano Minamifurano Shimukappu
24,199 8,066 12,876 256,567 2,442 254,706

FURANO BIEI 2023



HRE NTE BB 2~ THE 2023

International Overnight Stay Visitors Total Night Sold 2023

A - Al

By Month and Country

[FOMEATIT] IL—2T G4 AV RRIT TAVEA NI TFA
[FRJH] B2 T AFVRTIVRRAY
[EX] 7AUA AFY
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4R 58 6AR 78 8AH 9A 10A 1A 128 18 2R 3A &t
BARH (£) 5325 11,288 21,804 28,373 21,455 14,104 13,929 3,828 38,545 41,982 42,923 24,393 267,949
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FE BE Bz & SUHR=IL EOMERTYT BRI Jex A=ARIU7 Z DAt
I S I S I S e N
China Korea Taiwan Hong Kong Singapore Other Southeast Asia Europe North America Australia Other
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By Area and Country

[ZDRETST] RL—27 94 AV RRIT T4 UEZ NRFA

[BRi] Q27 AFVR TR RAY
[HEK] TAUA AT
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0
HE #E /i
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ES23) LEREHET
Biei Kamifurano
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PEREFHT
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Minamifurano Shimukappu
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48/ Apr.
VA Y ,—l—’\!
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Tourist Visitors by Month W 78/ly
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KAMIFURANO
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Tourist Visitors by Month W 78/1ly
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. Lom B e = - . -
4A 5A 9A 10B 1A 12R 3R

12,600 35300 54,500 170,800 113,800 61,900 28900 16,000 16,200 22,400 29,800 12,800
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NAKAFURANO
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Tourist Visitors by Month
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FURANO
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MINAMIFURANO
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HRBIE AR 53/ Moy
B 6B8/lune
Tourist Visitors by Month W 78/ly
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R [ 9A/sept.
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Percentage by W 115/ Nov.
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SHIMUKAPPU
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Tourist Visitors By Year

SRR RIREE A B R

Tourist Visitors By Year

10,000,000

8,000,000

6,000,000 [—

4,000,000 [—

2,000,000 [—

2014FE 2015%E 20165E 2017#E 2018FE 2019FE 2020FE 2021FE 2022FE 2023%E
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I YLy g g P <3
SR TR TH B 2 - T THAE~ B
Overnight Stay Visitors & Total Nights Sold By Year cee BHEH BIRIENE
Overnight Stay Visitors Total Nights Sold
2,000,000
1,500,000 [ I
| _.“"“__.......]-2-223-0;)--...-..-..,.1,083,600 1094700
1,000,000 [ougiop 90— 119300 ) . Pttt —
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' 462600 545,000
20145E 2015%E 2016FE 2017#E 2018FE 2019%E 2020%E 2021FE 2022%E 2023%FE
1,505,700 1,649,400 1,582,700 1,754,000 1765200 1627700 664,600 827,400 1,439,200 1,764,500
= P A ML P I
SR IR H AR ELE TA & 1 T AL~
International Visitors Overnight Stay Visitors & Total Nights Sold By Year oo BAXH TEHIE R
Overnight Stay Visitors Total Nights Sold
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500,000 —
400,000 [
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Visitor Satisfaction Level

HANEERE R 7430 (HAREESTLIN - SAEFEELT21F)

Total number of valid responses: 743 (571 Japanese-language and 172 foreign-language votes)

B % E EAN R (en/m—mg) 50 ok INZRINMNSEENN" R soft eoRIIZGREEN

(For all and single questions)

EEE
Survey Participants’Age Ratio 3.7 15.6 _ 21.2 18.4 18.6 -‘ (%)
0.5

Q. A TOSHOREHREIRED(LWTT H? Q. AHURTOMER A 2 HZT(ITS v,
Q, What is your overall level of satisfaction of this area? Q. How long was your stay here?

i /2941 - Fi-0.9 - HUib.-23.5 fidif--72.2 -
KA R R [P RME £ D 5T L || R K| JEm % HiEb CEE)| B b (LH) | 1H2H 2JH3H 3HMU L Je [ B
29.3 499 14.9 1.8 0.9 - - 3.3 7.2 16.3 33.8 22.6 15.8 4.4

Q. FEORITOFEATEIZOCTHAT T3, Q. AHURA~E S EHAEHO KT H?
Q. Please choose whom you traveled with. Q. Including this visit, how many times did you visit this area?
FiEi | KAD N 135 - i [ - Y E—X—..66.9 -
5t K Kig |\ By In KA ¥ i OEY | ZOfh | 20 — o B e — 6—9 OHEE EEE
152 | 119 | 247 | 44 | 233 | 1.2 | 184 | 09 - (EI]E| Pk
18R LOTFEL L 29.1 14.7 1.9 7.7 6.8 79 17.9 4.0

Q, MRAT T B B (MeATF T o 7o — A %70 b O B : B30 AHA614 TH S 4) Q. LI A H R~ O KT 2 BT L 3 4507

Travel Expenses (Per Person. Avg. of 461 respondents) ) L
Q. Are you planning to return to visit within a year?

A A Hi4EL+9,2411 _— Z5185-689 - Z5EbL-109 -
E ,;é‘\\ 2 > N IEI N 75,— _ _ - =
oz | | SRS AR AR RO e HRD | B | KE 255 |ooms [ERETY 20 lmbne| 22 | were
56,555 13,655 |34,756| 9,106 | 7,643 | 6,061 | 12,679 |71,665 o 286 | 142 68 51 s " a5
38,778|12,809(24,884| 8,181 | 7,556 | 2,419 | 8,110 | 57,158 - - - - - - - -
91,000 | 7,500 |28,750| 4,250 | 3,750 | 1,500 | 0 |91,000
52,110 | 12,342 |26,465| 6,775 | 6,469 | 3,161 [11,833]48,021| Q,FHL VK NCAHIBZ N LIceTT H»?
66,861 15,792|52,858| 11,768 | 8,940 | 9,300 | 15,265 | 91,649 Q. Would you recommend here to good friends?
25,269 | 3,175 | 15,757 | 3,257 | 2,667 | 0 0 |25269 Z9185..93.9 - 25 b7u-0.6 .
45,750|20,000/50,000| 8,000 | 2,750 | 0 | 1,500 | 90,000 %j_‘;{?ﬁ 2585 |oeEs (F50TH DL |mbr E,%,f“ S
o SN I N
S HY Y REE /TR ED 2 k7 TORARAE L.
ROGAB~20M) CThrOHEEHT0 HIOREGE Lo Lol NREED 39.4 44.5 10.0 2.3 0.2 0.4 - 3.3
BRI L0 S TEEIOH DL RELD £,
Q. MRATHE £ LT AR # 38 A 7B O T IR I3 T3 A7
Q. Where did you obtain information that decided your visit?
DIRGRE: | RKESRAN| RO | RITHEES | 20fth | 7r e =N HTLDAR BOERMSL
LB [AAOMR| AL - | w4k | Avx— |[Ecofn| sNs |KOZHOINegho HAD Foiii | ginL | zof | mms
HE DR - R A= Ty o b | ey HEE A b Tus| = a4
57.6 22.2 16.6 21.5 15.2 10.9 20.3 105 8.8 39 2.3 3.0 6.3 0.7
FFURHAT - 03 A4 A - 72 E
%/{E\: |:[‘ ;Egjj% D ﬁz{t 1220 ~301J(0) 7 }Ji{qﬂ Uf\ mfﬁ?@ ]E],f-?% The share of visitors in their 20s and 30s increased in

terms of visitor age, while the first and second most

- @11ﬁ\ 21ﬁ &i/éffﬁg ) ’—%&%Jrﬁkjb)ljj&)f)ﬁ; iuA iﬂ popular travel companions this year were still couples
General ThOUghtS /}\ L. ’——‘}\J }J)‘i‘%ﬂu L7, ,/;A(ﬁ}i—:‘&i‘\ %77{[\“_‘\ HQ““ and friends, but the proportion decreased and the number

of visitors travelling alone increased. Overall satisfaction

7J(£\ :Py;j(éﬁgﬁ Qi 2 ﬂiﬁ *}_‘J(C i%bl] l-/ N 56v555 IIJ (l: 74:0 7: o and referral intentions remained high, while the average
%%%@‘ﬁ% %E(E 34 % —;T‘ whMZtAREZA ﬁij( X @%ﬂé—l\ spend increased for the second year in a row to 56,555 yen.
- . A large proportion of visitors' information source is the
. > ~ =

% 15 HTebZ E b VSNS %T %ﬁ L [ﬁ iﬁ 3%1.: %‘—ﬂ LT %ﬁ internet, so new information should be disseminated via

ﬁ ;E%’j% Ly —&—0 j%?% zonifree R SNS, etc. to attract new visitors and repeat visitors.
As aresult of our efforts to increase the number of

A\ =i N s = A Y i

7 ﬁig&i Al [E]J'/{—t@ SNV T A4 %WEBE% D %Dﬁ{ﬁ f“: responses this year, including the preparation of
r @W% - r’] S Bt fﬁ%% E’Ff’f D {S‘KEE D IE]’% » fE"F % Z  novelties and web-based response announcements, we
N R were able to obtain twice as many responses as last year,
}:b T g J: b%"—hb TE*ET g%i ot 7:1*07“-0 t}))t‘:“) which enabled us to get a better grasp of the actual
TED EW@( \z j( AN {ﬁ b H @ Atch N7 AL ¢ [m] ﬁ'é: situation. However, as the number of responses received

%‘E 5 B na ‘l 5 _5'[ 3 ?E 25 HX b ff‘ﬂé\?i@l@f[ﬂ < in each area is highly uneven, we will continue our efforts
S N i iy o

to collect responses in a well-balanced manner.

2023 FHE RFE ML ETE HRE - EBBOLE HEE WAL - 7I2) 2
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Furano-Biei Active Mobility Promotion Projects

CYCLE MODE TOKYO 2024

HEHX -7 — L2 BTV AREOMEC Sy ZORR - lR7t, ZEH» 642
‘/?“n——F‘O) PR HWEDH 2ENRKROFA 2 A ~> MBS EEIE) I”"Z‘E%?r

EATEPDY  LMEELE 72 ) — MDD 2B EC) ZETHERICHEL ., %L

R@E%’Eﬁﬁﬁ%‘

THREP T2 REELY PR LT,

(HIKF) 2024 4 A6 H~7H
(235) HRlHBILHX HElvy 794 b

General Thoughts

ERE - BB — MRS

K TT v — bR (4204F) 2 To 0 R Yy 7ok s
EWDHLITNLEGEL Y HIHD 2 A0 S K ST AT
CECIERLZL URITRFICSE L L TU AR SNSRA
R—A 0 M R FOIBEEDN L o1 ED s SR ESNSZEET
BHMBELL T IEPERELL B A 2rE—FIIO
G HEHE O 2R B HB D A e £ L BA M B S f kk
WELTCAREPE ORI LD L A2 VE—F~D
HECZICbO v 4~y b ~DHE-PROME IZ AN TH
FLTOCLREY DS,

A2 R ES

CYCLE MODE TOKYO 2024
Participation in one of the largest cycle
events in Japan, where bicycle
manufacturers offer test rides of the latest
model bicycles, display and sell goods, and
promote cycling paths from all over the
country. This year's event was held in Tokyo,
as the Kanto region has direct flights to
Asahikawa Airport and ferry routes to
Hokkaido, and the event promoted the
enjoyable scenery and the convenience of
bringing your own bicycle.

[Date] April6-7,2024

[Venue] Tokyo Big Sight, Koto-ku, Tokyo

The results of a questionnaire survey (420
responses) conducted at the venue showed that
nearly half of the respondents had visited the area
before, and many of them said they would like to
visit the area's gourmet foods and scenic spots.
Therefore, it will be important to disseminate
information through SNS in the future. As for Cycle
Mode, we sensed that the scale and specifications
of the event are changing, with changes in
exhibitors and the shortening of the event days, etc.
Therefore, it is necessary to consider exhibiting
and promoting the event at other events that are not
limited to Cycle Mode.

FA Y=V X LD EXED2cHIC, EROEEXIR{LL . v —FORREE - F 42V ALY

FOGe EOFIREA -
(HFE) 2023 4E 4 A 21 H/ BRE - £Bir42) 02— (Gbr—»b

N—bOEEBRE RITo1,
)88km

2023 5 H31LH/ e il =—A (Fgv— b )56.5km

Furano - Biei Route Council
In order to increase the momentum for cycle tourism, public-private partnerships were strengthened to verify routes, develop new

Cycling Trial Ride

stopping places for cyclists, etc., and photograph routes.
[Date] April 21,2023 / Furano - Biei Cycling Route (northern route) 88km
May 31, 2023/Kanayama lakeside course (southern route) 56.5 km

MUN §‘\|r
TV

General Thoughts
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AERFToR LI HORLPRELI YV — b OWER
RERWHTHERT 22D TE BB L>TORH A2 07
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BT B R A 2= A o Mg E D BT IR 55 Ol 15 0 T
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The trial runs enabled the participants to reconfirm
areas for improvement in the routes they had set
out, and to review the cycling routes that had
become an issue. In promoting cycling, a number of
issues were identified for improving the reception
environment, such as maintaining and managing
the riding environment, including pavements and
cycle paints, and disseminating information on rest
facilities, toilets and other spots.
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Documents

%1

Timetables

ZNZTNEBOERNAT, T B MR~ .

Distributed to respective tourist information centers and major facilities.

TIAINAT A= T
Digital illustration Map

£ /2,000
12 H# T

BRI EBLRBDEHEE RS HP [HERR] BAR<—Y - BARLEBH ST IINA T AN~y THRK

Furano Biei Wide-area Tourism Promotion Council HP [DEN-EN KYUKA] Timetable page...New digital illustration map linked to the timetable

AV FATE %Y
Original T-shirts

ATWS HEICH W TRIE 5% DOATREMERFEETHHEH.

Produced for ATWS exhibition. Also used in future AT product creation projects.

|

FVI I b=y

Original tote bag

V=) X2 EXPO D/ _NVT 4,

Novelties for Tourism EXPO

§
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National Tourism Area Promotion Council Projects

EEBUCREHEE R RS (23
SEBDLBAEHR SR RBRAA~BN. 2E 13 BCEIEFEO MR L %

National Tourism Area

Promotion Council (Conference)
m Participated in the plenary meeting of the

National Tourism Region Promotion

Jrctek, BT > oREBIMLH BN EHE AR AT EHOEHRLH. HMFIZLBTF  Council. Discussions were held on effective
NAZZZ I BNBE 2RO T 7 T ED 10O DEWMILE - BFT#iT-o70,
(% HE H)20234E5H16H/9H26H /11 H28H/12A11H
20241 H15H/3H11H
(PR ) BIAbBAME 2 [, 4> 74 B 4 0]
(F#E) SHomMBESIEAREC e - \mPHI TrooARADOHE, MEERHED
FILCHBHOBEIZO T, fl

BRSO = A= —2T v 7T Ty THHE

HEMRPPCTEMT 2 BB A =2 —DAT v 7 Ty 7B ~SI,

(% i H) 202359H25HA >4 (63%5)/ 11HA21HA > 74 >~ (50%5/1)
20244 1A12HA v 54 v (54%5100)

(GE B 2EBOLEHEER RS T AP — 05Kk TR K

(FLANE) BRI O ~F— Py — AN ZH%HEH|L . JSTS-DO
FEicmIrcEMBOD Y . vy T2 RIEHLIC AT A METH
2O CTHHE

BRI (b~ h— o — RT3 —

B BB IR O B IR S~ A — P v — OB R EF BN E LT HIEE,
(% i H) 202441 A29H~30H. 2 A 13 H~14 A (12 %&0)
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implementation of projects common to all
13 tourism blocs nationwide, information
sharing on passenger trends and the new
Basic Plan for the Promotion of Tourism
Nation from the Japan Tourism Agency, and
expert advice on how to enhance the overall
brand of tourism blocs.

[Date] May 16/Septembe 26/ November
28/December 11, 2023 and January
15/March 11, 2024

[Method] 2 onsite and 4 online events [Main
Agenda] Sharing the status of grant
utilization in each region and the influx of
people since the dawn of the Corona
disaster, setting up new items for the
satisfaction survey, etc.

Tourism Community Development
Manager Step-up Training

Participated in a step-up training session for tourism
community development managers conducted by
inviting experts.

[Date] September 25, 2023 online (53 participants) /
November 21, 2023 online (50 participants) /January
12,2024 online (54 participants)

[Lecturer] Mr. Tetsuo Shimizu, Advisor, National
Tourism Region Promotion Council

[Main Contents] Reaffirming the role assigned to
tourism regional development managers, training on
how their regions should be for the implementation of
JSTS-D, and management system utilizing big data.

Short-term intensive seminar for
developing managers of tourism
community development

This training program is designed to develop
managers for regional tourism development in
existing tourism regions.

[Date] January 29-30, 2024 and February 13-14, 2024
(12 participants)

[Main Agenda] - Tourism Regions and Regional
Development - Challenges in achieving the objectives
of your tourism region * Branding strategy of the
tourism region * Roles of tourism region development
platform and tourism region development manager

UD]J Information Transmission
Implementation of branding promotions via

FacebookiZ k277717 7ut—varOHE Facebook
Untouched Hokkaido- -~ R . .
. . The Local Wineries of The Blessings of the North

XA v Fields of Lavender Furano and Biei: A Land of Furano and Biei (BfEE7n2—2)
Flower and Farms

AHH 2o 2023.6.21 E5E 2023.11.22 EIEEE 2024.2.21

, e - T ol
Y —F 8 326 el 484 313
VTrvar 43 20 = 11
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Human Resource Development Project for Tourism Regional Development
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General Thoughts

Furano Biei Tourism
Academy "Learning to make
mistakes into honest,
feel-good mistakes."

(Date) April 6, 2023 (38
participants)

(Sponsored by) Greater
Furano-Biei Tourism Promotion
Association

(Location] Furano Theater Factory
(Objective] Communication" is
very important to build good
relationships with superiors,
seniors, and business partners.
This program will teach you how to
"convey your thoughts", an
essential part of the working
process, using Furano, a city of
sightseeing and theater, as a stage.

Administrative staff training
Due to the COVID-19 pandemic,
various changes have been
observed in the region, including
the entry of foreign capital, the
reception systems of
accommodation facilities and
tourist attractions, and experience
content. Additionally, personnel
changes in each municipality have
significantly altered the officials in
charge, leading to weakened
relationships among them.
Therefore, a training session for
administrative officials was held to
reacquaint them with the region's
tourism content and strengthen
coordination among them.

(Date) January 26, 2024
(Participant] Furano Biei
Wide-area Tourism Promotion
Council Administrative staff and
other affiliated staff (20 persons)
(Venue) Nakafurano Town -
Camping & Bakery Yuyu /
NAKAFURANO BREWERY /
Machinaka Office / Furano Laterale

This training is based on a training course held in the
past as part of the Furano Biei Wide-area Tourism
Association Liaison Conference project, and has achieved
its initial objectives of 'introducing local resources' and
'friendship between the people in charge'. In the future,
we believe that this training course will be even more
meaningful if we can find new potential managers for the
development of the tourism region from amongst the
cooperating businesses in the training course.

FURANO BIEI 2023
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Web Campaigns
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Furano-Biei Stunning Scenic Spots Stamp Rally

BEDT—~ () o0 T QR 2— F#F AR A,
2R THED B,

C#¥ R J)2023%E7H1H~10HA31H

(Z i & ) 596 %

(AE~H 1S40 1,859

(U5 % & #) 156 %

Visitors collect stamps by reading QR codes based on a specific theme
(spectacular scenery).

(Period) July 1- October 31, 2023

(Number of participants) 596

(Total number of acquisitions) 18,591

(Number of applicants) 156

N VART XU R—Y
Hashtag Campaign

HEDO Ny 2 X7 PHCTHEFERL IV A ZIEIL TS L) H
YA, BPLEERDT, SEE»POZ M) - kL #
EHEXEE,
Y = Instagram 77V b »73xu—0 L X7 -
ELODUEony a2 X7 0 THR -4t # = T RUE
LABHEDIZEEZFEEL., BEM7vEY b
(MART) 2023 $E 7 H1 H~2024 £ 2 H 12 H
#XLDUZ20747 3,651 fF
#furanobieilife 1,314 #4

An initiative to spread the word about scenery and gourmet food using a common hashtag.
The entry and selection methods have been changed this year in pursuit of quality instead
of quantity.

Follow our council's Instagram account, tag us, and post with at least one of the designated
hashtags — After a rigorous review by our council, selected photos will be awarded prizes.
(Period) July 1, 2023 - February 12, 2024

#32LDUZVT747 365lcases #furanobieilife 1,314cases
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https://furanobiei-rally.com

= ‘I’I%'ﬂ

"HMNTENRArE-oET 4

L e e ]

6@ e L -

ERTOETLLERETE IR IBADY =

gy ATETRI RN | @ﬁh
LT e

http://8jm.info/furabi-insta/ #ILDUZCTAT

LEDTALTLT

@ e

il =

. temsmramas W
22%yumnike 22 WTE e DR
ORNELWOXMU~TuM LD
Wi *
nakata_kengo 110NN BntRUEEEITEEART,
ERSROIRNERFORTT 5,
oav " K
Bl s acamam g
nononaie26 7 NN WoEE WEOMLEIESTAL

ANCES0E

FURANO BIEI 2023



B FEEFEFHZ Dcard (Dtto)

Information dissemination project Dcard (Dtto)

INETHRRTRERECEE VPR L2FHE MY TSNS#ELLTIHEH
RIELEDTCL2D FHE~O BT LEBRFEECEIoTw 2281012018
MO ZHRPZMEHT2 770 74— 2R EHLICRERRETORETH 2
CED2HEWRELHHELLL STV,

ZITEE FHTZ(OZMRA—F 242 HRIEY — L ELTHERIRTY
2Dcard(Dtto) ZiEH LT HMAEB LY = T IREIC & 2 BRI 2 02 L | 55 a
RES BV ICHF G5 T2 EREHNET S,

W 74w =%/ 153N (20244E 4 A HI1E)

SRR R/ 13918 (20234E 4 H~20244E3 H)

seed /BUSEC/ 10,7614

cax v MERY TOH
IRIEEEL/ 2664
- Jhi/ 2150
‘Dcardh & L E /246
ISR (HARITHERHL) / Advertising Results (Japan Travel Board)
W PV (BI& %) axvb v
Period PV (number of views) Comment Likes
9/8~9/15 17,002 6,346 189
10/24~10/31 16,526 9,680 144
12/1~12/8 16,608 11,594 138
1/15~1/22 15,626 12,246 118
150 AH #5BEFE / All 15 adverts Results total
s INCEE RV FoREE |2V v 2%
Area Advertisement Title Numberoftimesshown | Click rate
R Y | dE~Z28Y 436,675 0.43%
ERY | HRT—HRCHEARY b 551,108 1.09%
¥E OB | Buliirid—var 441,356 0.51%
HERY | 207274074 437,089 0.36%
B | ZXOBHD 437,083 0.45%
FERE | ERERDA VT 437,528 0.34%
BEERY | 74 2Fv FrFrA L 435,326 0.32%
% OB | A/ —va—THEER 437,400 0.22%
fi d | HOowHY 436,779 0.29%
HERY | »ERiMo7AAT72 74074 435,461 0.33%
6 Hi 3 | ALEEROBEDEEL A 436,455 0.31%
TERY | PERFITORL 2% 437,760 0.42%
6 M B | HETK2ERE - KB 436,412 0.41%
HFERE | s~ X—0ibhERE 438,390 0.34%
6 Hi R | B A TS BRI 435,924 0.51%
2L IREREBEORREELT AV TrovaryERR-2) v 2

————  WELHCTPHPLERABRELY ZOar R TR

General Thoughts  gis 4o L 4 Ts U=V 70750 FRHMZE D22 LHT
P, BN T aA MR LTEA V2 FTRIEL .,
BENLRBFEE~OBRIEM 2 EE, 77 OEFICo
HFAZEBTEN REBEROLAA HAZDERIZOCTHE]
SHSMBLTERL T LT H ) 7HEBONKRITH
CBIINAIHY TueE—ar®iToTe{,

The council has been disseminating information via SNS
to users of different age groups and attributes, but two
major issues are that it is only a one-way transmission of
information to users and that it has not yet started
transmitting information using platforms used by many
Generation Z users in their teens and early twenties.
Therefore, the objective of this project is to use Dcard
(Dtto), which has many Generation Z users in Taiwan and
Hong Kong and is used as an information collection tool,
to promote information dissemination and stimulate
interest through web advertising, and to contribute to the
creation of sustainable tourist destinations.

- New followers / 153 (as of April 2024)

- New posts / 139 (Apr 2023 - Mar 2024)

- Likes! Number of acquisitions / 10,761

- Number of comments / 70

+ Number of items saved / 266

- Advertisements / 15 in total

+ Dcard sponsored ads / 4 articles in total
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The overall results of the ads exceeded expectations
in terms of both impressions and clicks achieved, and
also elicited a large number of comments and shares,
thereby increasing brand awareness of the area. In
addition, we were able to respond directly to comments
on articles and provide information to potential
visitors, leading to the acquisition of fans. We will
continue to promote the area as a future destination of
choice by continuing to post daily articles as well as
advertisements.

FURANO BIEI 2023

21



22

JREFEFHHE

JR Cooperation Projects

(TR TIT(ERE - 328 2023 | WEB JL 55
BHE, EB~0BNFERLPEHNELTIEBES.OTY T2
PR D #H o Tw 2 2—F—~JR TOZ L, 48—
Gy MEEZEEL . WEB ¥4 b ~FFE BB ELBEES S,
(IR db s 4 © 2023/5/27 ~ 8/31

FLIRIE AT - 2023/5/27 ~ 8/31

(44) Yahoo!,Facebook,Instagram

"Furano / Biei 2023 by JR" WEB advertising results
In order to attract tourists to Furano and Biei, Internet advertisements will be distributed to users who are interested in Hokkaido and this area, and will lead them to the
website to stimulate tourism demand. [Period] Outside Hokkaido: 5/27/2023 - 8/31/2023 Sapporo suburbs: 5/27/2023 - 8/31/2023 [Medial Yahoo!, Facebook, Instagram

CledE o) - R, MRNE, TR SER, 2R, KIRF

| - 5/27~8/31
L &t
%%ﬁ Yahoo! (X-A-+ - HIEg - #iH) Facebook (- HIf# - #iH) Instagram (1 HI - #iH)
b | BREE | 20028 | 2V v 2R | RRER | 2V 28 | 2V v 2R | BREE | 2V 28 | 2V v 2R | FREE | 2)V9 28 | 2) v 2R
He
- 3,345,881 29,806 0.89% 2,730,045 18,300 0.67% 362,872 4,885 1.35% 252,964 6,621 2.62%
WA 2 ) Y 2%
Yahoo! Facebook Instagram
B 18~19% B 50~54%% " 18~247% " 18~247%
20~24%% W 55~59%% m 25~345F m 25~347%

B 25~20%% W 60~647% W 35~447% W 35~447%

B 30~347% W 65~697% B 45~547% B 45~547%

® 35~39%% W 70MRLlILE W 55~ 645 W 55~647%

H 40~447% ® RBJ m 65RELEL L m 65mELL b

W 45~497%

/|

WESE ) -

e
=

FLIE T |

AT, AR LA, B, AR TR

. 5/27~8/31
i B
%% Yahoo! (K- K-+ - HiE-HiH) Facebook (- HIE - #iLH) Instagram (- Hi# - #LH)
Gl | BREE | 20028 | 2) v 2% | £ORER | 209280 | 2) v 2% | RREE (29280 | 20 v 2% | RRER | 2V 028 | 20 v 2%
A
h 2,083,955| 15669 | 075% | 1,751,456 10991 | 0.63% | 163,209 | 1908 117% | 169290 | 2,770 | 1.64%
R 2 ) v 2%
Yahoo! Facebook Instagram
B 18~19%% ® 50~547% " 18~247% " 18~247%
20~247%% W 55~595% B 25~3475% B 25~345%

B 25~208% W 60~647%% W 35~445% W 35~44E%

W 30~345% W 65~695% W 45~545% W 45~545%

W 35~39% W 70mLIE W 55~648% W 55~647%

W 40~445% ™ REA 65 LL b m65HELLE

W 45~49%%
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Yahoo![k5 Tl 2V v 7 Hifli# 20 L FIcMZ CRETSE . H
BEL Y ZRE2RRBATERKCOER TS0 BlE~DR
BEPZCDRLED2ZY) v 2RI EL L 40~50 D FEHiEIZ %<
NP RREINTV 2 Facebook/KE Tk 2 Y v 2R3 1% % i#
ZTH Y Zflie 2V v 7B TEZ D2y 27 B #EETS,
55~64RDEMBEORE~DEERE»Z EHEIEILS
itoNT2ZYy 7REE ELTw 5, Instagram/A5E Tk B E
LICELBRB DX — 7y P IO S RCHEIEO 2—F—i12)—F 72
AR RE ATV 2 ) v 2Bl b FEF CZAHIZ 2o, £ D
2—F—FWEBHA M~FET s LE~DOEEET L
I255~64DEMBE DO 2 Y v 7 HELE DL ALNI,

In Yahoo! Ads, we were able to deliver ads with a
cost-per-click of under 20 yen, exceeding our target value
and contributing to increased brand awareness. While
men had a higher volume of ad impressions, women had
a higher click-through rate, especially in the 40-50 age
group. In Facebook Ads, the click-through rate exceeded
1%, and we were able to gain a significant number of
clicks at a low cost per click. The delivery volume was
higher for women, particularly in the 55-64 age group,
and the click-through rate improved as the age range
increased. In Instagram Ads, we set up our delivery to
reach a broader range of users than the interest targets
we had set, and we were able to keep the cost per click
very low, successfully driving many users to the website.
The volume of ads delivered to women was high,
especially the click share in the 55-64 age group.
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Lavender Bath Salt Making Experience

277 b v —v i Rk B

Craft Beer Tasting Experience

Frano Lavender Express

Train Marche Operation Event

The Furano Lavender Express Limited Express
(Sapporo < Furano) operates on June 10th and 11th,
daily from June 17th to August 13th, and on Saturdays,
Sundays, and holidays from August 19th to September
24th. Under the title of "Furano Train Marché," on July
2nd and 3rd, in the Lavender Lounge of Car 1, a tasting
of original red/white wine (on the up trip) and a scent
experience of five types of lavender (on the down trip)
were held. On August 27th (on the up trip), a lavender
bath salt making experience and craft beer tasting
were conducted, along with the sale of specialty
products and catalog gifts.

[Implementation Date] July 2-3 and August 27, 2023
[Place] Sapporo ~ Takikawa ~ Furano

Inside the Furano Lavender Express
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General Thoughts

We believe that each experience provided an
opportunity to enrich the images in their minds for
their upcoming trip to Furano, and that the content
was satisfactory.

"HOKKAIDO LOVE! HITOMEGURI-go"
in-train sightseeing PR

On the third day of the "HOKKAIDO LOVE!
Hitomeguri" train service, the final segment
(Asahikawa-Furano), local specialty products were
sold on board and sightseeing pamphlets were
distributed to promote tourism in the area.
[Implementation Date] October 8, 2023 [Place]
Asahikawa ~ Biei ~ Kamifurano ~ Nakafurano
~Furano HOKKAIDO LOVE! HITOMEGURI-go train

Since we knew from advance information that passengers
from the Kansai region were riding the bus, we went into the
tour with 1.5 to 2 times more stock than we had initially
expected, based on last year's sales results. However, since
the sales items overlapped with the confectionery distributed
on the tour, sales were sluggish overall, despite the selection
of locally produced and locally consumed products. This was
the third year for the in-train sales initiative, and since many
items could not be returned if unsold and the items sold had
to be limited, it was difficult to create a special feeling that
could only be experienced by riding the Hitomeguri-go. In
light of the priorities of the projects implemented and the
response of customers, we have decided that it would be
desirable for each station to handle the Lavender EXP in the

next fiscal year, including its response to the Lavender EXP.
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Tourism Expo Japan 2023
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With the aim of stimulating domestic and overseas tourism demand and attracting overseas visitors to Japan, PR was conducted for B to B and B to C through business
meetings and exchange of business cards with business operators. The council exhibited at its own booth, offering lavender fragrance experiences and wine tasting.

Lavender potpourri was also given to those who registered on the Furano City official line.

[Theme] A festival of travel where you can meet the future

[Date] 26 - 29 October 2023 (industry days/ 26 and 27 October, public days/ 28 and 29 October)

[Venue] Suminoe-ku, Osaka, Japan INTEX Osaka

[Organizers] Japan Tourism Association, Japan Association of Travel Agents, Japan National Tourism Organization (JNTO)

Total of 148,062 visitors for 4 days (23,071 on 26th, 26,089 on 27th, 48,305 on 28th, 50,597 on 29th), 1,090 companies and organizations from 70 countries and regions exhibited.
[Results]Efforts by the Council/1,420 booth visitors, 671 wine tasters, 1,090 LINE registrants, 31 business meetings, 132 business card exchanges
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interest from customers. Many have also had the
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On the other hand, there are still some people who
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Airport, and we felt the need to further improve the
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In order to continue to promote sustainable
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VISIT JAPAN Travel & MICE Mart 2023
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[Date] 26 - 28 October 2023

[Venue] Suminoe-ku, Osaka, Japan INTEX Osaka
[Organizers] Japan National Tourism Organization
(JNTO)

[Results]Number of business meeting: 24

[October 26th])
1, Tours of the World (Sweden)
2, Henan Zhongzhou International Travel Agency
(Henan, China)
3, JNTO Vietnam Office
4, Rahah Travel Corporation (Philippines)
5, SAIGON TOURIST (Vietnam)
6, JNTO Singapore Office
7. WTS Travel (Singapore)
8, MEC Corporation (Korea)
9, Xpert Holidays (Hong Kong)
[October 27th]
1, JAPAN VIEW CO., LTD. (Thailand)
2,JNTO Hong Kong Office
3.Global Link International Holiday Co.
4, Travelite Indonesia (Indonesia)
5, GLZ International Travel Service Ltd.
6, GOLDEN TOURWORLD Travel (Malaysia)
7, ASA HOLIDAYS Travel PTE. LTD. (Singapore)
8. QUALITY EXPRESS CO., LTD. (Thailand)
9. Ntabi (Korea)
10, TACE TRAVEL (U.S.A.)
[October 28th]
1, Shenzhen Dida Travel Technology Co.
2, Hi JAPAN (Korea)
3, GREAT UNION CONTINENTAL TRAVEL AGENCY
(Indonesia)
4,1CE HOLIDAYS (Malaysia)
5, VIETNAM-JAPAN SERVICE AND COMMERCE CO.

During the business meeting, there were comments
such as "Furano Biei is attractive throughout the year,"
"I am interested in the convenience of Asahikawa
Airport," and "I am interested in winter experiences
and cultural experiences," while there were also
comments such as "I do not know Furano Biei," and "I
want to move from sightseeing only to cultural and
nature experiences," which made us realize the
importance of providing information in the future.

We thought that the main target market for ski customers
would be Europe, the U.S., and Australia, but we were often
matched with buyers who had light winter users from
Southeast Asian countries who had never skied before.

We provided materials utilized at ATWS and information
on winter ski tourism, accommodations, and tourist bases,
and we also introduced Furano City's initiative to brand
Furano's high-quality snow, "Furano bonchi powder," to
buyers, and were able to get reactions.

In the future, we will incorporate the results of the
business meetings into the private sector (businesses in
each region) as much as possible to attract as many
visitors as possible to the Furano Biei tourism area, and
promote the development of tourism regions with an
awareness of strengthening cooperation with the tourism
region development managers in each region.
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Kamikawa Minami Region Adventure Travel Product Development Project
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General Thoughts

FURANO BIEI 2023

In the Furano Biei area, the number of visitors
tends to increase in search of the countryside
scenery in summer and high-quality snow in
winter, and the differences in lifestyle, culture,
and traffic rules are beginning to have a negative
impact on the lives of local residents. In light of
this, we are working on the "Adventure Travel"
market to realize "four-way tourism" that
includes not only tourism businesses and
tourists, but also local residents and the
environment, by raising awareness to eliminate
violations of tourist etiquette, creating contents
to let people know about local businesses,
attracting a different type of visitor, and helping
local residents understand the culture they
cherish. It is necessary to create content that
appeals to the "adventure travel" market, not
only for tourism businesses and tourists, but also
for local residents and the environment. Since
the Furano Biei area is recognized as an
adventure area with a low level of difficulty
despite the fact that it is a mountainous area
designated as a national park and a provincial
natural park, the objective is to refine and create
new contents that can meet the needs even with a
low level of difficulty of physical activities.
[implementation period] 20 May - 31 October 2023
[Theme] Cycling around volcanic landscapes
and local industries

[Targets] European, U.S., and Australian
"regional explorers seeking spiritual
satisfaction"

[Invitation] Recruitment period : June 26~27,
2023 (1 berth and 2 days)

Number of applicants: 18 in total — 4 internal
applicants

[WorkshoplImplementation date: June 27
Product creation: (1) Furano DOA Day Trip
Course, (2) Furano DOA Extended Version A
Course, (3) Furano DOA Extended Version B
Course, (4) Furano Extreme Cold Experience
Tour

[Path]Sapporo Station — Cycling Experience
(Nakafurano Public Parking Lot - Panorama
Road Ebana - Hinode Park) — Lunch (North
Grumper Furano) — Hiking Experience
(Tokachidake Ryounkaku) — Sumio Goto Art
Museum — New Furano Prince Hotel
[Outcomes]Number of users of created contents
Target: 10 / Actual: 0

Sales amount of contents: Target 100,000 yen /
Actual 0

In anticipation of the ATWS2023 Hokkaido
business meeting, a workshop was held to refine
the Day of Adventure (DOA) and create a
product. Hokkaido's natural grandeur and scale
are not as good as other parts of the world, but
the adventure travel 'story' fills this gap. In the
workshops, we tried to include local
characteristics that are suitable for cycling and
the benefits of snow, as we believe that unique
local experiences are the key to tour
development.

It is necessary to create products that allow
travellers to experience the local culture and the
background of the activities as a 'travel story',
and to have a range of travel products for the
Furano Biei area to sell to the adventure travel
market.
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Adventure Travel World Summit

4HEC breo T BB LRI ThfE S iz,

(7=

(H
(&

(&

FA — Harmony

R) 20234E9H11H~14H
B MR~y vartrx2— (24025 il
##) Adventure Travel Trade Association (ATTA)

[FHfiAY I V—23I—F422])

i EERBEME ATTADA X v 7 2O CEAF . ERNOBCEE . DMO., HiR#E
OHBEHKISOLBNML . KR bEDBMERTOLR LR ERIITbI, A~V
K2 ETAE D

BERLG L1,

[Day of Adventure (9A11H) {71#8/SM#E154]

The first ATWS2023 in Asia, ATWS2023 was
held in Sapporo, Hokkaido, Japan, for four
days, bringing together 750 participants from
about 60 countries for a networking event that
brought together travel agencies, guides, and
media involved in the AT market.

[Theme] Harmony

[Date] 11 - 14 September 2023

[Venue] Sapporo Convention Center (main
venue), etc.

[Organizers] Adventure Travel Trade
Association (ATTA)

[Pre-networking meeting] Approximately 80
people from the Hokkaido Transport Bureau,
ATTA staff, government and municipal offices,
tourism federations in Hokkaido, DMOs, and
local governments participated in the meeting.
The participants actively exchanged business
cards with each other, including socializing,
and it was a meaningful opportunity filled with

energy and vitality to boost morale for the

event.
[Day of Adventure (September 11) Itinerary/15

participants] Sapporo TV Tower" 6:45—8:57

"Nakafurano Town Parking Lot" 9:35—Cycling

on "Ehana Panorama Road" (experience the
pyroclastic flow area formed) 10:45 "Hinode

Park Observation Deck" 11:05—11:20 "North
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consumption (meal with ingredients provided
by vegetable sommelier) 12:30 departure—12:55
arrival "Ryounkaku" trekking (overview of Mt.
Tokachi—Ryounkaku, Ansei Crater, story of
the Ezo-naki-Ugagi) 15:35 departure—15:57
arrival "Sumio Goto Art Museum" Japanese
painting viewing (viewing of the Tokachi
Mountain Range) 16:22 departure

Since this DOA is also an opportunity for
networking and business meetings, we sent
four correspondents from the Furano and Biei
area to support the activities of the four
attendees in addition to the four attendees.
[Business Meetings and Conferences] In the
Furano and Biei area, one and a half hour
business meeting time was set aside each day
at the Hokkaido Lounge for business meetings
with buyers dealing with "cycling" and
"trekking" products. During the networking
time, participants moved freely from one venue
to another, exchanging opinions on
environmental issues as well as business talks.
In addition, there was time for cultural
experiences such as calligraphy, tea ceremony,
and trying on kimonos to familiarize
participants with Japanese culture.

[Project Outcome]Output: Number of business
negotiations at ATWS: Target 10 / Actual 18

The ATWS, the first real event of its kind in Asia,
provided a meaningful opportunity for business
negotiations, including a preliminary networking
meeting prepared for exchanges and business cards, and
a"Day of Adventure" to actually experience the tours.

At the actual business meeting, we held negotiations
with buyers who deal in cycling and trekking
merchandise, but were unable to achieve the target
because some wholesale prices of materials that
anticipated expenses had not yet been set, and we were
unable to fully determine the price of tour products.
Although the implementation period has been exceeded,
we would like to continue our sales promotion to
overseas agents to achieve the target.
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Publication project in "Tabijo," a magazine for young people
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early 20s, who will be the future visitors to the area.
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