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Greater Furano-Biei Tourism Promotion Association 2022

FURANO
BIEI

2022

BIEI KAMIFURANO
SEFH % / Atsushi Hirata _ & %3 / Hidetomo Mori
5 BEHT 7 L8R BUEIRFLR R R | bR R T I R B R R e
Chief, Tourism Promotion Section,Biei Town Commerce,Tour- Commerce and Tourism group,Kamifurano Town Planning,
ism and Exchange Division Commerce and Tourism Division
¥ LK / Reiji Nakawatari £MH 22— / Koichi Nagata
5 BT 7% L8100 2 R 80 IR B4R —RHEEEA» AL O T B BB RRBERE
Tourism Promotion Section,Biei Town Commerce, Tourism and Secretary General, Kamifurano Tokachidake Tourism
Exchange Division ) Association
B H t8 / Hiroshi Narita g &/ Jun Endo
— Ak R N E B B 2 FH R E —AHEEEA» 2SO T BEBLH 2R E
Secretary General,Biei Town Tourism Association Manager, Kamifurano Tokachidake Tourist Association
a1 ®mF / Takako Iwasa
— X 2 BRI B FURANO
3 Biei Town Tourism Association
Al 5/ Kaoru Ishikawa
— R S 6 O B b 2 S R
N A KA F U R A N O Secretary General Furano Tourism Association
B I / Takumi Fujisawa B At 5F—H / Shuichiro Nomura
rhE B T A I R LB R — Mt EE A 5O 0 BULH =
Commerce and Tourism Section, Nakafurano Town Planning Furano Tourism Association
Division
- X8 ¥4/ Yasushi Tsushima NIl B# / Katsuyoshi Kawakami
| —IRAEEEAL LS O BOLH R E BB TR T RS &
; Assistant General Manager, Nakafurano Tourism Association Director, Furano City Economic Affairs Department

KM F£# / Kiyotada Ota
— RN 230 O BIH R

Nakafurano Tourism Association

MINAMIFURANO
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/NEF FH#t / Hisaki Ono
NPOZEAMERH b0V B SETRE

Secretary General, Minamifurano Machizukuri Tourism
Association

BT IE#% / Masayoshi Isoe
T & T A0 AR R B AR

Commerce and Tourism Section,Minamifurano Town
Planning Division

/NFE 7% / Shigeo Kobayashi
NPOBAMERK b SV BOEMR BB ERHRHE

Managing Director and Secretary General, Minamifurano
Machizukuri Tourism Association

SHIMUKAPPU

e
8

KE #fk / Shiori Oshima
o5 S A 7 TR O 4

Commerce and Tourism Section,Shimukappu Village
Commerce and Planning Division

W I— / Koichi Soma
NPO#EANEE - H o< 8BS

Shimukappu Murazukuri Tourism Association
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AH #H / Hiroyasu Honda
HRET ARG LR R

Manager, Commerce and Tourism Division, Furano City
Economic Affairs Department

#H ®E / Takeshi Sasada
ERBHRBNEIBOLHEGRE

Chief,Commerce and Tourism Division, Furano City
Economic Affairs Department

B F&F / Ryuji Kuramoto
R T AR R T BB R

Commerce and Tourism Division,Furano City Economic
Affairs Department

Kl ik / Ai Oikawa
ERWTHARFE LR

Commerce and Tourism Division,Furano City Economic
Affairs Department

tmEREHRERAZE  EREHT7 =) R

Hokkaido Railway Company MOL Ferry Co., Ltd.
HA i 22 bR X & 4 50D REWFRME
Japan Airlines Co., Ltd. JA Furano

(Japan Agricultural Cooperative)

EHAZEH KX X 3 BENT A [ M &
All Nippon Airways Co., Ltd. JA Biei

(Japan Agricultural Cooperative)
HA2HHAIRDO ENCYORAP Y /-
AIRDO Co..Ltd. Furano Bus Co.,Ltd.
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Furano-Biei Area Tourist Visitor Total 2022
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Percentage by Area
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I 5 5 A Biei Town has the most.
Shimukappu Next is Furano City.
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Percentage by Month
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51/ May
6H/June
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114/ Nov.
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1A/ Jan. 6.7.8.9 AIC AR DI L2105 s
2/ Feb. Approximately half of all

visitors come in June, July,
3H/Mar. August, and September.
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Furano Minamifurano Shimukappu
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Overnight Stay Visitors - Total Nights Sold
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International Overnight Stay Visitors - Total Nights Sold
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...
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Tourist Visitors by Month
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5A/May International Visitors Overnight Stay Visitors - Total Nights Sold
M 6//]June
&1 1,819,400 W 7H/July
300,000

W B 8A/Aug. o ) ‘ - )
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Tourist Visitors - B 10H/0ct. 11'000 Gy . 7:«/‘7
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B 3//Mar. i T~ 2 W R .
150,000 0 International North America
isitors Total —
9,000 m er=7
100,000 Oceania
m
50,000 ] $.000 unknown
0
4A 5H 6H TH 8H 9A 104 114 12H 1A 2H 3A 7000
49,900 116,700 157,500 285,200 293,000 221,500 235900 82,200 91,400 89,800 111,100 85,200 ' .
6,000 .
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W 7H/]July . e
oo T/ EEF 121,000 FEGAE~KL / &3t 149,500 LY T W 87/ Aus : General Thoughts
= 000 AR/ &t B EEE ) SET B B 97/ Sept. 4000 : General Thoughts
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; : ety W 117/ Nov. : BE D RA S NATHHIR D L ofo 225
20,000 RS W 1271/ Dec. 3.000 : WH o OB EORMPA vy B
- : ;Q;JM ' : ELTEIE Y 7 — OB AT A A B iz B
15,000 - . B 38/ Mar. : Mol tEZLNS,
137008 2.000 s Since regulations were eased and there were
12,300 =R . no restrictions on activities, the increase in
10,000 T . 7400 H the number of visitors from outside the
.._.-'. 9,200 e Leer oo oe 7600 DR 1.000 ': province and the resumption of sightseeing
5,000 5700 6,800 . ' : tours, especially inbound tours, are thought
. 229 to have contributed to the increase in the
W97 .. .. 38 34 ber of visit tering th
0 0 ma - cee.m e number of visitors entering the area.
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Tourist Visitors by Month
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B 14/Jan. .
. . B 27/ Feb. . The number of visitors increased by more
10.000 e = B 3J1/Mar. A K 3 than 150% over the previous year due to the
' - ‘e 200 '.. ..' '.. opening of new glamping and single-house
..’ ".. . N ° 110 rental facilities in the town.
5 000 ...-' ‘.. . ." "‘ In addition, the resumption of group tours
' ..ot °c .. . 27" .'-28 et by buses has also significantly increased the
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Tourist Visitors by Month
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Tourist Visitors by Month
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The increase in the number of visitors can
be attributed to the fact that events were
held as usual and the "Domin-wari" and
"Furano-wari" programs were implemented
without any suspension.

The number of tourists from outside of

Hokkaido who came for skiing also

increased due to the recovery of air traffic.

FURANO BIEI 2022 13
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Tourist Visitors by Month
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In the winter season, some activities could
not be held due to weather conditions, but
the number of visitors increased

significantly due to the outdoor boom and
the opening of a commercial complex, in

addition to an increase in the number of
campsite guests.

FURANO BIEI 2022 15
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Tourist Visitors by Month
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General Thoughts
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The number of inbound visitors increased
by approximately 150% from the previous
year due to the absence of as strong a call
for self-restraint as in the previous year, the
implementation of the "Domin-wari"
program, and a large increase in the
number of inbound visitors from October.

FURANO BIEI 2022
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Tourist Visitors By Year
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Visitor Satisfaction Level

A % 18] 358 #F

358 Survey Answers
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Tourist Visitors By Year
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10,000,000 & FFERR R (ok/m—ms) Hl 1R 20t SO 4ot 501t 60f¢  TORMLE MR
Survey Participants’Age Ratio 13.1 _ 21.0 20.1 19.8 8.9 (%)
8.000.000 (For all and single questions) 0.‘8 1.‘1
6.000,000 — — Q. AHIRTO L EDBA MR ED(H0TTH? Q. AHIRCTOMERB L AL TS,
| | Q. What is your overall level of satisfaction of this area? Q. How long was your stay here?
4,000,000 [— L 2953 - 1.4 | - H#b---21.0 1774 -
haateadl Il B R ZE | VR [ MR £ b 5T b7 | O] Al ARl s | (B0 CER) ARb(H)| UF2H | 2fsH | SELAE | MEAE
545 | 34.1 6.7 1.7 0.6 0.6 0.3 ‘ 1.7 8.7 12.3 47.5 20.4 9.5 1.7
2,000,000 — —
H |  SEORFORFEIZOCTHATTS . Q. MR~ 1, S E DT H O 2K FH TF 2

20144 2015% 20164 20174FE 20184 20194  20204E 202148 2022404

Q. Please choose whom you traveled with.

Q. Including this visit, how many times did you visit this area?

6,675,000 6,992,800 7,064,200 7,502,200 8,038,200 8,002,300 3,904,700 4,029,900 6,373,300 ¥§@%§L j%%)ﬁ\;;»): PN TRV UN %E]i)%& ULy | Zofh | EE - A — 6<9 | 10EE -
18.2 6.4 27.9 3.1 274 0.6 13.4 2.8 0.3 #S7T | 2EH | 3EH | 4FH | SHE [m E Pk AEE
I8 LOTEVED 34.1 12.6 9.5 6.2 6.4 6.7 22.9 1.7
R T IEAE TH B R T8 THAE ~ KL
Overnight Stay Visitors & Total Nights Sold By Year cee WHHEK (ERIER 12 Q. MRATIH BB GhiT Tt o1 —A 270 ORM: SMEAKOLTFIEH) Q. — LIS A~ DR £ RETL £ 322

Overnight Stay Visitors Total Nights Sold

Travel Expenses (Per Person. Avg. of 301 respondents)

Q, Are you planning to return to visit within a year?

2,000,000 A AIFEE+17.285M Z255--83.9 - Z2H-b-7.0 -
o %53 3 N Zofth = 5 KE 5 3 5 |ELLTH| HEY | oy
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1.500.000 47,314 | 13,295 | 24,146 | 7,706 | 6,081 | 3,806 | 11,216 | 57,579 52.0 22.1 9.8 7.3 3.6 3.4 - 2.0
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", °° .® Degree of importapce Placed on "the}leve{l of corona protection in the Q, Would you recommend here to good friends?
500'000 | 46;.6(.)0. ..34-5000 | region" when considering travel destinations Z58593.9 — PEYEys e —
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Q. Where did you obtain information that decided your visit?
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600,000
500,000 %{é\\ §-Elz %%%@fﬁ{{(:ovfkg &:ii{t&i};k\yb:\ r;&ﬁ‘%ﬂ@%ﬂé}ﬁ’ There was no major change in the age of visitors, but the
ey | o N L Aot - percentage of "married couples" increased to take the
400.000 —_— i%tll] L ]‘ w727 cE ot ° ) | —ﬁ —®D %IJ = % H,F ﬂi iz ’%/HL W top share. The percentage of repeat visitors decreased
' Pl General ThOUghtS ’(_‘%q:@@/)\ ElosTWw A o%’ﬁé{%)ﬁ&?%ij{g 4 ﬁ}] 0T 55% slightly from last year. The overall satisfaction rate
g . 1 . . N - . N increased significantly to 55%, which is a high level
300,000 249,218 veeee®®oe, 244,290 CELEBDLEE T RCKETRD 20, BMNOLKHE compared to all tourist areas. However, there are some
185.178 .._,.-‘.". ..".. BT ABYHERESRDONATHH DY . KHBEXEL items that require improvement, such as requests
200,000 [— e@escsvesece°’ > °.. — N N = o _ regarding transportation within the region, and there
..--"'.. ° 196,720 M @%7{ LTHY b ;ﬁﬁ /UT w < -~ 25 ﬁ%% é b % © {ﬁﬁﬁﬁl‘o T are issues that should be addressed in cooperation with
100.000 | 146,501 L 99’:3397 13 FEZEEJ @fEﬁU?b’jté { H’]Eﬂick b 17,000 FEJJ;{J:%X’.‘ 1 transportation companies. The amount spent on
, ., .’ o N, N P e lodging increased by more than 17,000 yen over the
*e 871 1315..". f 4 ETWW{E&EOT‘M‘Z}O if»\ WQTT‘-B%‘%L/T@[F‘(%E(JE‘B‘. previous year, the highest in the past four years. In
= - addition, "Internet" as a source of travel information has

20144 20154FF 20164 20174 20184 20194 20204FE 20214 20224

210,620 292,393 360,881
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487,041 526,731 474,073

1,725 2,681 213,795

BIELT A 22 =Ay b DU TEY . KEFKS 2EF
B kBloTeated, 5laki sk - BRACOLH 2L

WHLCHRAEEVBELL S, I
2022 47 HE LA

increased compared to the previous survey, and the
level itself is above the national average.
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National Tourism Area Promotion Council Project Human Resource Development Training

BB oY)~ A=y —2T v I Ty THHE

MR BB S ~A =Py —D 2T v T Ty THHER~SI,
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FIERHLI AT AL MEEIZO CTIFB

Tourism Community Development Manager Step-up Training

Participated in a step-up training session for tourism community development managers, inviting experts.

[Date] July 11, 2022 (70 participants) / September 26, 2022 (44 participants) / November 28, 2022 (54 participants)

[Lecturer] Mr. Tetsuo Shimizu, Advisor, National Tourism Region Promotion Council

[Place of the event] Japan Tourism Promotion Association (or ZOOM Conference)

[Main Contents] Reaffirming the role assigned to tourism regional development managers, training on how their regions should be for the implementation of JSTS-D, and
management system utilizing big data.

B o Y AME S

Human Resource Development Project for Tourism Regional Development

ERBEBBOCT A7 I- TRUERETRCORCERBIZT2H LR

(HI) 2022 4 4 A 6 H (40 #45M)

(EM) &R EBLEBOCHE R # S

UHT) & REF 5 LY

(i) LrISAe# AHFEFEREFLEFRLZE(ID Ta3a=r—ary JBETHHE,
B ETR>TZEDTERCTBeRER2 L, BUCLHEAOI L EREZHA1C
LTHERXR,

Furano Biei Tourism Academy "Learning to make mistakes into honest, feel-good mistakes."

(Date) April 6, 2022 (40 participants)

(Sponsored by) Greater Furano-Biei Tourism Promotion Association

(Location] Furano Theater Factory

(Objective) Communication" is very important to build good relationships with superiors, seniors, and business partners. This

program will teach you how to "convey your thoughts", an essential part of the working process, using Furano, a city of
sightseeing and theater, as a stage.

ERBEEBENT 7T I— AT I/ -—
[HRICAN =) —RRBBELO»?I~T PRV F X — b7~V ORETEZLL~ |

(HIR) 2022 4£ 11 A 15 H (38 &)

(M) & REEBLMBOCHEET R

(5PT) EREHHIT REE A & ZOOM R

CREAM) K A K (B 20 A L il S R DG R
A EAE KHRESHTER 7Y ARTA LT = R 74 FALE Y 74 2oy v RiHY)

(HIY) 2023 FicBAfE ST 2 ATWS dLiH I [7 Py Fr—F T~ bk EALIRIT
LD, ENFHELETHMEERIIZCDO» 3o S ELICHUEPRALRELHEBLT(N
AALiBE N EREEB =) 7 TORREEIOCTESR,

Furano Biei Tourism Academy AT Seminar "Is a Story Necessary for Travel? -Think from the perspective of Adventure Travel".

(Date) November 15, 2022 (38 participants)

(Sponsored byJ Greater Furano-Biei Tourism Promotion Association

(Location] Furano City Hall Conference Room A & ZOOM Distribution

(Instructor) Mr. Takeshi Mizuguchi (Director, Tourism Department, Hokkaido District Transport Bureau, Ministry of Land, Infrastructure, Transport and Tourism)

Mr. Kikuo Eri (Seibu Prince Hotels Worldwide, in charge of Hokkaido Area Inbound)
(Objective] In preparation for the ATWS Hokkaido to be held in 2023, we will learn what kind of travel "adventure travel" is, what we want to convey through it, and the

possibilities in Hokkaido and the Furano Biei area, where the four distinct seasons produce a variety of expressions.

FURANO BIEI 2022

iill /£ 97

Documents

IR 1 22 FA2Y)rTu—F~=y 7 (EH)

Timetables Cycling road map (additional printing)

ZNETNBBOCRNT, EE R~ FBERNF, EERR A RITETO 7 v ®—2 5> % FE i,
Distributed to respective tourist information centers and major Distributed to tourist information centers and major facilities. Promoted at travel expo.

facilities.

H /5,000 ¥ /4,000 #
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Web Campaign
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Furano-Biei Stunning Scenic Spots Stamp Rally

BEDT—= (M) o0 T QR 2— F2FHAA A,
2R TRED D,

(HWI) 202247 H1 H~10 H 31 H

(SMEH) 568 %4

USZEE) 133 4

CEBTENRESEEDETIY
Visitors collect stamps by reading QR codes based on a specific theme AT R BUSY: D=
d{) U RN Y PN
ERNBOTEE LERNTSRVOALY =
iy 29>73u-sELe3) ﬂ
RIS 3 IErGOn] -

(spectacular scenery).
(Period) July 1- October 31, 2022
(Number of participants) 568

(Number of applicants)133 74— https://furanobiei-rally.com

NV ARTHR SR
Hashtag Campaign

FHHED ANy 2 X7 FHCTHERERL IV A RIEBLTHLHED
A XS EREIR 12022 FA4AUBE~F v =0T T
O R-1CBEER AV | O5U#EN,

(W) 2022 4E 7 H 1 H~2023 4 2 H 12 H

30 BRI L 55 % jui“'““;;-‘
#IXLDUZVT747 6,741 fF

#furanobieilife 1,754

An initiative to encourage people to spread the word about scenery and food using a
common hashtag. % This year, a new condition was added: "Photos taken between April
2022 and the end of the campaign will be counted.

(Period) July 1,2022 - February 12,2023 30 posts or more: 55persons

# AODUZVT4 7 6,741cases #furanobieilife 1,754cases http;//Sjm_info/furabi-insta/ NN DY AR 2 4
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Tomamu-Furano Secondary Transportation Demonstration Project

(W) 2022 467 H 29 H~ 8 H 28 HOo 4+ H (15 HH)
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[Period] Friday, Saturday and Sunday (15 days) from July 29 to August 28 , 2022 [Objectives] 1,Work information
dissemination + Organize information on "WORK" such as telework bases. + Organize information on "VACATION",
which is mainly outdoor activities. + Organize information on transportation connecting the above bases. 2,
Promotion of work vacation * Promote use of buses between Tomamu and Furano. - Promote use of vacations by

enhancing vacations for day-trip outdoor use, etc. 3, Verification of Workcation + Organize issues to promote use.

]\ ‘V‘L‘%EE‘;/\“X 7 S — ]\ 7%:5% / Tomamu Furano Bus Survey Results

Q, A - #1% / Generation and age
- Bo#ER. T8 43.5%., (2] 56.5%, - 10~30fRD A 60%% Lo, K
T3040 #°30.4% L 1% (. ROTT5048] 20.3%. 20480 17.4% & Hid o

The proportion of men and women was 43.5% for men and 56.5% for women. Those in their 10s
to 30s accounted for 60% of the respondents, with those in their 30s accounting for the highest
percentage at 30.4%, followed by those in their 50s at 20.3%, and those in their 20s at 17.4%.

Q, JE{FEH / Place of residence
A6 62.3%. T OB O OFIHH HRED 36.2%,
NG 37.7%. DG E LJIENORHEHE SIZ 17.4%.

62.3% are from outside Hokkaido, with 36.2% of all users coming from the Kanto region.
37.7% are from within Hokkaido, and 17.4% are both from Sapporo and the Kamikawa region.

Q. T2 / Occupation
CRERLABRT 72.5% %D, KIHEEH 15.9%EE->Tw 5,

Company employees and civil servants accounted for 72.5% of the total, followed by students at 15.9%.

Q. AT / Know-how

CRBAIT R AR AR =YD B —FE L RITRAX =D AT Lot

The most common method of recognition was through the website with 34 cases, followed by
posters with 17 cases.

Q. FELDZ Y% / Reasonable amount of payoff
- 2ETIE L500MIFEEE DS 43.5% L% (. KIZ 2,000M R FED 24.6% £7% % . THIIZ 26T
1,478, WA 1LASIFTIRIZFIL .

Overall, 43.5% of respondents spend around ¥1,500, followed by 24.6% who spend around ¥2,000. The
average value is ¥1,478 overall and ¥1,481 for customers in the province, which is almost the same.

BTV —r—aHiEHEE

Q. %Eiﬂl / Entraining point
CERER/ ERTH. LOBHIXAT TR L ORI,
s beadt ) b sBREREY =T 9 HoRIA.

From Furano/Furano Station and half at hotels in the Kitanomine area.
From Tomamu/about 90% at Tomamu Station and Hoshino Resort.

Q, E=X—NZAN LD 51267 / What if there was no monitor bus?
CERERE /IR THBB I HRET50% wie FEER 208 REBEIL v 145 50%155
12h5. G 8.3% ERIFIZIH-Tw2,

- b= agE /IR THEI P2ET50% vie, (2282 REBEILLw] 12 15%.

From Furano/ 'traveled by JR' accounted for 50% of the total. Last year, 50% of respondents said they
would not travel without a bus, but this year the figure is significantly lower at 8.3%.

From Tomamu/ Overall, 50% of respondents said they travelled by JR. 15% said they would not travel
without a bus.

Q. M E® / Purpose of use

CERER /B T T e T4 R BOELEIITORAIZE AL TH 83% & dini,

s bvagt ) BERERETOBE TR LICAL 53.3% iz, BREFICERETIC.
e HAyi~F» S FIHE»Z Dot tEZ NS,

From Furano/The majority of respondents used the site for sightseeing, activity experiences and
sightseeing and accommodation, accounting for about 83% of the total.

From Tomamu/ 53.3% of respondents used the service to travel to Furano Station, which is more than half.
It is thought that many users did not stay overnight in Furano, but headed to other destinations.

Q, JE@ER%SW 5 @@ﬁ/@}g / Satisfaction with Roadside Station Minami Furano
SR, PRME. il TEDT86.7%E . PERIMAMEIICEEZLNS,

86.7%, including satisfied, somewhat satisfied and up to normal, which means that customers
were generally satisfied with the service.

Parent-child workcation
demonstration project

% (D Eﬁﬁ'ﬁi’@’@ Y v [‘ﬂﬂ 7{7’%?’%}%%% gy e Ta *%ﬁlé Lotz ;i‘l' ”}\ﬂ%% While many tourist destinations and resorts are improving

their business environments and concierge functions, this area

% %{’% EIARAS h . %/I )7 /Cﬂi ﬁ% JV—r—arD %%E%‘ E LT % El w{’ fi‘ will refine them through a demonstration of parent-child work

V. RUIWEOITSHELTERINZ LY, V—Fr—vary@FRicouds,

vacation to attract work vacationers so that they will choose
this area as a destination for long-term stays. While tourist

Eﬁ %iﬂl%’ yy—h Hi 7‘9”’% U A ﬂﬁé % RarvanTa 1% ﬁE g % {ﬁ ERA EP N %1 )7 attractions and resorts are improving their reception systems

TREFV—r—v a0zt LTBOLEM - KBiA=2— - ZRTHEOD

and concierge functions, this area will refine its model courses

by improving tourism materials, experience menus, and

Eﬁl% }: o f::E f/V a—A @Pzil—g 3_}:W€”ﬁ "R V—r—a V@E,ﬁﬂﬁﬁ% }; LT secondary transportation through the demonstration of

BIRSN 2 LHIRE. FEICOLT S,

(FEHMEWIE) 2022 7 H 28 H~7H 31 HD 3H4 H

(FHHEE)SN#H K WSt BHALCAIE T R)
B RE K (HAMZEESH)

b B R (HABZERARHE) 2803 K10 %

parent-child workcations, and will develop them so that they
will be chosen as a destination for long-term work vacationers,
leading to attracting more visitors.

[Period] July 28, 2022 - July 31, 2022 (3 nights and 4 days)
[Invitees] 10 members from 3 families including Akane
Imamura (Mainichi Mirai Creation Lab Inc.) and Takehiko
Seki (Japan Airlines Co.) and Risa Mogami (Japan Airlines Co.)
[Areas covered] Furano shizenjuku / Little tree / Farm Tomita

[Hﬂﬁﬂﬂiﬁ] EEE{’E%@/ ) I‘/VI‘U‘—/ 77_5%5/ HMERBF7) AKRT v / Shin Furano Prince Hotel.

(A747HN) HHPHEEE /Nativ.media/ #HiFHED note] ~— o
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[Media exposure] Mainichi Newspaper article /Nativ.Media /

Inviter's "note" page

BLro#zLh 7H28HOK)
How to spend time with parents and children
Thursday 28 July.

L BT FEbIRT b
Overnight stay: parents in hotels, children in
tents.

BlEyo#>Uh  7TH29 H(&)
How to spend time with parents and children
Friday 29 July.

TnZ I a TR GRTATREEGR

After the program, meet parents at the hotel. i

Bltroi#>Lli  7H30H(E)~31H(H)
How to spend time with parents and children
Saturday 30 - Sunday 31 July.

1 H3#7T VACATION
Parents and children holiday on Saturday and

Sy 30H : b 2B HE < B B

45 37 B A i i
20224E8 A1 H

1E# FE1E / Information transmission

BYv—r—vav
g [ fe =]

Nativ.media s

BTV —r—vav E-
EiE# Dl note |~—2

.
q q q q ez
parent-child workcation E parent-child workcation E

Nativ.media Inviter's "note" page
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Hokkaido Edition Sam e
1 August 2022 ey
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Although the three-year demonstration overlapped with
the Corona Disaster, the course and timetable were set up
in consideration of the experience of outdoor content,
and it was able to play a role not only as a means of
transportation between locations, but also as access to
content. The workcation system that we demonstrated is
now being developed in various areas in the Furano and
Biei area as a new style of travel, both in terms of
hardware and software. In order to attract more visitors to
Furano and Biei, it is necessary to continue to strengthen
the work vacation system, including secondary
transportation measures, which will contribute to
narrowing the gap between busy and off-peak periods.

ERBEBT 2 74 7Y T4 HEHEFEE

Furano-Biei Active Mobility Promotion Project

CYCLE MODE RIDE OSAKA2023

HIZHA— D — I I2RFTTNVEABHEORESL v ZDER - 5. 2E» 654 2) > Zu—
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(HR) 20233 H4H~3 A5 H
(£35) RBOFWHTT TGRSR

CYCLE MODE RIDE OSAKA2023

Participated in one of the largest cycling events in Japan, where bicycle manufacturers test-ride the latest model bicycles, display
and sell goods, and exhibit PR of cycling roads from all over Japan. Pamphlets, road maps, and flyers from each municipality were

distributed to attract visitors, and a PR video was shown to promote the "Furano-Biei Cycling Road".
[Date] March 4-March 5,2023 [Venue] Expo'70 Commemorative Park, Suita City, Osaka, Japan

FURANO BIEI 2022
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Nano-Influencer Invitation Project
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Aiming to attract tourists who are expected to increase in
areactionary manner after the Corona convergence,
information on the latest tourism contents in Furano and
Biei will be disseminated for promotion ahead of other
competing tourist destinations. With the aim of
strategically appealing to potential travelers, we invited
Youtuber who specialize in transmitting information by
hobbies and tastes under the themes of "family camping x
activities," "Tokachidake Geopark X Ayako Miura
Literature," and "skiing X sauna". By pinpointing and
sharply communicating, we worked to create messages
that would deeply penetrate the fan base of each genre.
This was a step forward from the general information
dissemination to the general generational and family
segments that had been conducted in a vague manner in
the past.

[Target] Fan base for the following 3 themes

August 2022 - January 2023 Invitation and information
dissemination for each theme

(1) Family camping X Activities

(2) Tokachidake Geopark x Ayako Miura Literature

(3) Skiing x Sauna

[Date] Three days and two nights each

(1) September 11-13, 2022

(2) October 6-8, 2022

(3) January 29-31, 2023

[Invitees]

(1) Hanahachi Family: 4 persons

(2) Nashi-chan: 1 person

(3) I'm KaoruNiida: 2 persons

BT —~NA

Contents of each invited theme

(DREXFY T XT2T74874 / Family Camping X Activities

A
hana,hachi WEOAES S FEWENCEE4- FED £
TaNp Invitee

Hanahachi Family (4persons)
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further expand the market for camping
experiences that are difficult to be densely
packed, and transmit summer activities for
families to experience together in the
magnificent nature of the Furano and Biei
area.

[Period] September 11-13, 2022 ( 4 days and
3 nights/Including the night before)
[Concept] Nakafurano Town/Luxurious
time away from the city with your loved
ones, doing nothing.

Minami Furano Town/ Spend a relaxing
time and enjoy the camp time with all five
senses.

[place of interview] Nakafurano Town /
Camping & Bakery Yuyu, Domaine Raison,
GLAMP SORA

Minami Furano Town / Roadside Station
Minami Furano, Lake Kanayamaside
Campground

General Thoughts

(2) +ﬂ§$%t‘}7]'/€—7 X E{ﬁffé%ﬁ(? / Tokachidake Geopark X Ayako Miura Literature

. HHH
L RboA (EEEHR1L)

Invitee
Nashichan (1person)

E.mim Instagram

%@é BHRAR 3|
LI

E(@ffﬁ%@d\gﬁr(ﬂmﬂﬂﬁj - ﬁ’f( AAEY B @ﬁ—%gﬂ:f/‘j—/f_y L %ﬁi Ty & P)(%( Tour the spots mentioned in Ayako Miura's

A=) —%H2LEBIC . BARLIMEEYY 7 s AT #3135,

(# Rl 2022410 H6 H~8H(2iH3H)

(22t 7b) EBH / HA2) 7P REBEZ L EBLOHA R R
BRFI/ =T RO R Jo %A
(H M %6 ) SEBEAT /Guided cycling Tour B, 7= VLT T — v Pr HRT

EERYEET /B EEM

YouTube#fiH20224E11H27H  YouTubef% i H20234E2H18H

(3) 2% — X # 77 /Ski x Sauna

i

A
TALHFIN=A K ch(BFEER 2 %)

Invitee
I'm Kaoru Nida ( 2persons )

novel "Deiryu-Chitai" in conjunction with
Tokachidake Geopark to learn more about
the story and send out soft AT to confront
nature.

[Period] October 6-8, 2022 ( 3 days and 2
FRGH OB O,  niehs

[Concept] Biei Town/Enjoy the nature of
Biei by cycling and star gazing.
Kamifurano Town/ Introduce the charms
of Kamifurano Town, the setting of Ayako
Miura's novel "Deiryu-Chitai".

[place of interview] Biei Town / Guided
Cycling TourBiei, FERME LA TERRE,
Jagatala.

Kamifurano Town / Tokachidake Onsen,

Ryounkaku

ws YouTube
8 s 3

g@ﬁﬁjyi‘/xyfj)% rxi_J &mffb@]—ﬂj—\jfj\ 3 g(:ji}\lﬁj:t‘:ctz) Fﬁ?‘m‘ﬁjff The special white season in Furano and

B G b T EEE - EBOBRLARTA LY — 2 R R,

CH M )2023#F1H29H~31H(2iH3H)
(2r+7b) BREWH/ LPELEROOTTAF — 2B,

Biei is presented by combining the
standard winter contents of skiing and the
trendy sauna, as well as a "girls' trip" by a
group of friends.

[Period] January 29-31, 2023 ( 3 days and 2

HiEh ) BRAR T2 T4 T4 0L MEEO X KB, nights)

(WM % ) ERFH/BERHAXF— 260y Y 7THE,
HRIHA /W R X — R
Gk /) b= FIKT 7 AE Cafe. EH Y Y — b

TARANS—=2) TFE T b,

YouTube#%fH20234E3H7H YouTube# i H20234E3H9H

%ﬁgy auFRINEBET SRS EFLTCS

VB AT U RFERTEILD

. [Concept] Furano City/Skiing in a fine
B '; DIA AT A snowy landscape.
Shimukappu Village/Experience
Hokkaido's winter through snowy scenery
=]
I\""L‘X:\:_iﬁ( Fwihz2w— and activities.
Eﬁ\} V— rY y‘7'-.__ v ih=2L [place of interview] Furano City/Furano
Ski Resort, Furano Pizza Studio, Furano
Wine House.
Kamifurano Town/Fukiage Onsen

YouTube&*r:ElZOZSEi%HlOEI

Hakuginsou.

Shimukappu Village/Tomamu Muhyo
Terrace Kumo Café, Hoshino Resorts
TOMAMU Ski Area (Tomamu Slope Style
Park), glamping TOMAMU, Hoshino
Resorts RISONARE Tomamu.

}: 7‘33‘/\\% }: 7;: 5 l:':l\ ZD As the two regions will need to continue to coexist
after the corona is controlled, we were able to

ﬂﬂtﬂj 162 % (C? % ﬁi,%ﬁ f(f 2 OJ;(_J:EI‘ 7 é b N @ S E;ﬁj‘% promote content that would help prevent infectious
STEIe, &1, B

diseases by multiplying two or more experiences that
are possible only in this region. In addition, the

i T#3500020v747 1 Oy Ta X7 RERLIZSNS invitees actively used the hashtag "#FuranoBieiLife"
;:é{n % Eﬁﬁ E’J \z fﬁ")fk VA A= ff% ﬂ: LTwb77 /E /\Eig 2 on social networking services to further reach out to

TIa—F 3 ENTEI,

their specialized fan base.
The challenge for the future will be how to increase

%f(ﬁ HIER O B % PE % DEART 2 T4 T74% ﬁj( ﬁ E Ton ﬁ consumption outside of lodging, such as through the

purchase of local agricultural and livestock products,

$: foc E‘ N ﬁ ?EI J’){ 51‘/C® ?ﬁ E fcf iﬂl fﬂj é: L/T WA iz i% %’ ? » 7‘])§¥% activities, and meals at restaurants, as a region.

((:7;1:%0
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ERT., EB~OBEHFRLANLLTILIFER O T
BB L Z -T2 22— =~ JR TORZ» o6, 4 X—
Gy MEEZEEL . WEB ¥4 b ~FFE BB ELBEEST S,
(IR ) e B 4% 2022/5/27 ~ 7/31

(&) LINE. Facebook

JREFEFHHE

JR Cooperation Projects

R TI{ERY - £8t 2022 | WEB A5 E &

FLIRSERE © 2022/5/27 ~ 7/31

"Furano / Biei 2022 by JR" WEB advertising results
In order to attract tourists to Furano and Biei, Internet advertisements will be distributed to users who are interested in Hokkaido and this area, and will lead them to the
website to stimulate tourism demand. [Period] Outside Hokkaido: 5/27/2022 - 7/31/2022 Sapporo suburbs: 5/27/2022 - 7/31/2022 [Media] LINE, Facebook

CledE o) - R, MRNR mER, TER, 2R, KR

e

5/27~6/12-7/1~7/10 5/27~17/31

LINE (f5&7%L) Facebook (5 - 1+ - HFE)

EBRE
I
3

FOREIE | 2V 028 | 2V 2R | RKoREE | 2V 028 | 2V v 2R | RREE |2V 28 | 2) v 2%
2,625,968 11,490 0.44% 626,591 10,661 1.70% 3,252,559 22,151 0.68%

70y 7%‘3 (%) / click rate (%)

5

4

3

5/2728 29 30 316/1 2 3 4 5 6 7 8 9 10 11 12 17 18 19 24 25 26 7/1 2 3 4 5 6 7 8 9 10 15 16 17 22 23 24 29 30 31
&) () @) 0D K G R & &) EH ) ) 6 k) (&) () B &) (&) @) & & @) & G @ 0D 0 o R & &) @ @ &) @) & G @) & & E)

CRLWRSE 30D AL, /g, B R TLAI, g, LR i, Tkl

e

5/27~6/12+7/1~7/10 5/27~17/31

LINE ($E&7%L) Facebook (s - 1 - HIE)

EBRE
o
=

FOREIE | 2V 028 | 2V 2R | KRB | 2V 028 | 2V v 2R | KRB |2V 28 | 2) v 2%
926,713 2,959 0.32% 158,199 3,318 2.10% 1,084,912 6,277 0.58%

2w 2R (%) / click rate (%)

5
4

3

0N
Ve

General Thoughts

5/2728 29 30 316/1 2 3 4 5 6 7 8 9 10 11 12 17 18 19 24 25 26 7/1 2 3 4 5 6 7 8 9 10 15 16 17 22 23 24 29 30 31
@) () ) (A) (K K R @& ) H) (A) 0 6K R & ) @) @ ) @ @ ) @) & &) @ ) G0 6 R & ) @) @& ) 0 @ ) @) @ ) @)
%ﬁ[ﬁ LINE/ESETIZ B E S IZ8E DL Er iz Rprantwe In the LINE ads, more than 80% of the ads were
displayed to women both in and outside of the

f: h;‘\ % Dz ]) V4 7$(C‘i%/ﬁ®ﬁb;%$% ' %Ij:l:% EZ 7;[: 2 f: o province, but the click-through rate was slightly
FREMH N LTFECREI LTV,
N N ages.
FB[L‘:%:’C &i\ ﬁp{]ﬂ» & %) zz U Y7$ﬂi17% & E*?—Tﬁ{ﬁ(: ﬂiE Tghe click rate for FB ads, both in and out of the
e H 512 h5, FB@E'Z;[;’;:H@}%J:E] S>THY {E& W ﬁ?f‘@if;‘ W province, was 1.7%, falling short of the target, but
&% N w2 N above the FB average, so itis not a low figure.
A Yoo

In addition, the click rate tended to be higher for older
FIECEREO 2 ) v 2EDEL LB HAI L o1,

higher for men. The ads were equally distributed to all

age groups.

FURANO BIEI 2022

General Thoughts

T TR —=T I ATV A
bAoA = HIFf VB
RRA77/7~vx—xz227v 2 (LIRCERE) OETHIZ6H 11 - 12 H.
6718 H»L8H 14 HEToEH, 8A20H»6 28 HETo+H. 75/ b
A=y EELT, EITPHO6HIIHIZIBHI Y O — il 0TI
VE—DFEYVERBLEEEA—T v ay 7ORE (TH)., BT NEEE
FORLDTAY (R - 1) ORI (1Y), IBHERE S OB NIRSE . B v
TZvob s 2 T4 —REN, 2 EI—ERBFORM TR . EERF b0
(ORI RIZEBT IR - P2 748 T4 — 2O CTHEHNBGETRAL,
(FEMH) 2022 4E 6 H10 H~11H.8 A 28 H
(3B ) HR~A R~ ~ERE

75 I RU/E—2 7 ATV AN

TN R—F Y RAE R B

Lavender scent bag making experience

» g &
-

A—Tnuy TRE
Maple syrup tasting

]

A AE A R o a kil

Distribution of pamphlets and novelties

Frano Lavender Express

Train Marche Operation Event

The Furano Lavender Express (Sapporo ¢ Furano) will
operate on June 11 and 12, every day from June 18 to August
14, and on Saturdays and Sundays from August 20 to 28. On
June 11, the first day of operation, a lavender aroma
experience and tasting of Shimukappu maple syrup will be
held in the No. 1 lounge car (down train), Furano wine
tasting (red and white) sold exclusively in Furano city (up
train), sales of local products from the Furano area, and
distribution of sightseeing brochures and novelty items. In
the Takigawa-Furano section, the Minami Furano
Community Development and Tourism Association
provided information on outdoor activities through in-train
announcements.

[Implementation Date] June 10-11 and August 28, 2022
[Place] Sapporo ~ Iwamizawa ~ Takikawa ~ Furano

Inside the Furano Lavender Express

206DTA R AR

Furano Wine Tasting Experience

i 2 dh i e

Sales of specialties

e P —F — TR~ o b TR AR LRI

ZENTE, RBREOWMEERE»P R D EELELT
Vo, REIOHENA NV MIbIe-TIE. BEDOAEIC
ERINTCHBRULABELREFT LT DESDH 2,

HOKKAIDO LOVE! 00&d &b E #B% PR

THOKKAIDO LOVE! O+t ¢y |5, ITHEORKREXM (E)I-ER%)T. &N
DFFEMOHENPGE LB 7r o FOEMIZLY . M) 7O PR #E .

(SERH) 2022410 H 8 H
5 Fi) HIl~FEB~FERF~PERF~ERE
HOKKAIDO LOVE! tr&o ¢ h EHN

"HOKKAIDO LOVE! HITOMEGURI-go" in-train sightseeing PR

On the last leg of the "HOKKAIDO LOVE! Hitomeguri" train on the first day (Asahikawa-Furano), local specialty
products were sold on the train and sightseeing pamphlets were distributed to promote tourism in the area.

[Implementation Date] October 8, 2022 [Place] Asahikawa ~ Biei ~ Kamifurano ~ Nakafurano ~Furano
HOKKAIDO LOVE! HITOMEGURI-go train

At the experience corner, we were able to provide attentive
service and explanations to each group, and we believe that
the satisfaction level of the visitors was high. For the next
in-train event, it is necessary to consider effective content
that is not affected by the number of passengers.

,(‘/%\t %‘\ I ﬁ]ﬁ{]ﬁ}i}'ﬁ&i %ﬁ%@jﬁ‘ b )’%‘(ﬁ "z E%)\ LTI IZT A ﬁ%fﬁ 175 Although the in-train sales environment was conducive to

General Thoughts ST

elderly customers, the number of items was too narrowly

> B3 (= Loy = | SRS ) < N
729 ~ HH %( ? i b ? 3 /Cj_\’ |:|1:|7‘J %EE\ Féﬁnn é: EE &- DIAZY focused, resulting in shortages and mismatches between

the products and the customer base.
If travelers choose "rail" as their means of transportation,

Fﬁfﬁ: % n rﬁkﬁj 4 @@]%& =z ig]ﬂ L i% é\\ %ﬁﬁfﬁ‘é s the "hospitality" inside the train and at each station is
Eﬁjlé I\ E*}_%‘,_@* Az bz 7][] Z . ﬁ%iﬁ%‘%g D ;cE b E z L{a%%ﬁﬁ worth addressing because it contributes to sustainable

tourism, as well as to uncovering demand for railroads

1{% [ %) D 7;]: 7b§5 Z & R C) N E W%”%%R (jﬂﬂ %’)T @ L/J &iHX b and maintaining rail lines. In addition, it would be even
;ﬁﬁ@%‘i%bfz@ Ao 12, M?{fﬁ:% a E'fﬁs NS’C%{? L72{ 7y moreeffective if the travelers themselves were

encouraged to share their experiences on social

AL OETEMT LIV —BOMEVWPRTEL, networking services (SNS).
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National Tourism Area Promotion Council Project

EEBUCEAEE R H S (ZFH)
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BOCE OB L2 BOCRE ORI R OCHIEDRE B T2 AT IZo0T,

National Tourism Area Promotion Council

(Conference)

Participated in meetings of 13 tourism blocs throughout Japan.

Discussions were held on effective implementation of nationwide

common projects, etc. Information was shared and reviewed by

the Japan Tourism Agency on passenger trends and the new Basic

Plan for the Promotion of Tourism Nation, and advice was given
by experts to enhance the overall brand of the tourism region.

[Date] May 24/July 14/ September 27/November 29, 2022 and
January 16/March 14, 2023 [Method] 4 times online, 2 times offline
or as a hybrid [Main Agendal Planning of each project and the

overall plan for the National Tourism Area Common Project

Planning of each project and the overall plan for the National

Tourism Area Common Project, etc.

I E L

ERORSERIER T2 2 L2 2T B C TR BE L EHEE A B o O e e Bk
SEHEE R AR OWIE AV ICRET A HEL . HBDEE T, BOMFENESLHIROR

BE 2t LTHEORIER{To12,
BUC EHEE R ARG E THIc Bl A ooxy 8

pNEZERBHECILTC,

National Tourism Region Development Plan formulated

EFCL NN RS
I8 ARJ 0 A 18 C 455 5 P RE 7 B LR € 0 BRI 0 3R IRIC o 0T ABDLE DT F  Fay
L7 MR THIGL . BN D 6 OBDLIRE ORFIRCHALDEEZK 2

ik IPN: 112N

ATHERES

As approximately five years have passed since the last revision of the Basic Policy on the Promotion of Tourist Visits and
Stays through the Development of Tourism Areas, the Government of Japan has conducted a study to revise the new Basic
Plan for the Promotion of Tourism based on the Basic Law for the Promotion of Tourism, and this tourism area, based on the
content of the study by the Government and current issues The necessary amendments were made.

The three strategies newly added to the Basic Plan for the Promotion of a Tourism Nation, namely the 'Inbound Recovery
Strategy', the 'Strategy for Expanding Domestic Exchange'and the 'Strategy for Creating a High-Value Added and
Sustainable Tourism Region', were addressed in line with the brand concept of this tourism region, and should be promoted
to promote the visit and stay of domestic and foreign tourists. The report clearly states that.

Undiscovered Japan $3

Undiscovered Japan project

[VISIT JAPAN F 7~V &MICE ~— | JE RS

SE1SENEEEL, T rva—2FHEI YLV ENOH
R RE O DR - LM ERRY . AT Y FFEREITo12,
(FEHEH) 2022 9 H 22 H~24 H (A7) v bE{H#)

(FakfE#e (UD] 214K)) B 15 fF / S2iE 14

ERT-ER
R E

~#RTRLES TELLEREIEA~

ERH-
2023~2027

Participation in 'VISIT JAPAN Travel & MICE Mart'
business meetings

Thirteen tourism regions across the country joined forces to attract
inbound tourism by circulating model courses to increase interest and
attention from tourism professionals outside Japan.

[Date] 22-24 September 2022 (Hybrid event)

[Number of business negotiations (UD] as a whole)] Target 15 / Actual 14

UDJ fH# (=

Facebookizks 77742 7nm
E—arDEN

2 A4 b Fields of Lavender

NGIE]
) —F 8
VTF7rvay

UDJ Information Transmission
Implementation of branding promotions via Facebook

Untouched Hokkaido-
Furano and Biei: A Land
of Flower and Farms

=3 El 2022.11.17

The Local Wineries of
Furano and Biei

EFEEE 2023217
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Attracting International Visitors
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Promotional video for overseas visitors.
We have accumulated promotional materials
targeting Europe and the U.S., where tourism to
Japan is expected to resume soon, and produced
videos to be used in promotions at business
meetings and travel expos. The theme was
"mountains," for which there is a shortage of
promotional materials, and the content was
designed to target the ATWS to be held in Hokkaido
in 2023 by introducing trekking experiences in the
Furano and Biei area with a guide who is well versed
in the mountains of the area and incorporating
elements of AT, which is in high demand among
wealthy people in Europe and North America, The
objective is to accumulate "video materials that can
be used for secondary purposes. An original logo
was also created to brand the tourism contents with
the theme of "mountains" in the greater Furano and
Biei area and to increase awareness.

[Theme] mountains

[Target] AT fan base in the U.S. and Europe
(assuming a wide range of active people, both male
and female, in their 20s and older)

[Period] August 30-31, 2022 and September 2-3, 2022
(2 days and 1 nightx2 times)

[Invited and Cooperating Businesses] Adventure
Hokkaido LLC, Furano Design Inc.

[Number of people invited] 1 model (Mr. Richard
Smith), 1 mountain guide (Mr. Koichi Toba), 4 film
crew (Mr. Yasunori Nakamura, Mr. Kosuke Harada,
Mr. Takeyuki Nii, Mr. Shuji Shimozono)
[Photographing area] Bogakudai, Mt. Tokachi, Mt.
Kami-horokametok, Mt.Tokachi Onsen, Mt. Furano,
Ningle Hut, Mt. Furano-Nishidake

[Location of the filming location] Tokachidake
Onsen Yumoto Ryounkaku

[Deliverables] - PR movie for sightseeing and
mountain climbing (main movie:27min 30sec) - PR
movie for sightseeing and mountain climbing
(digest version, for business meeting:14min 5sec) -
PR movie for sightseeing and mountain climbing
(digest version, for promotion PR:1min 10sec)

TERFIEIEY A b (BCRZENRKTT 2 4E) /List of information destinations (European, U.S., and Australian travel agencies)

Lde#E o lkod 2z 2,7 Py F v —b T~ ORHE LICHRIT R4
1,Interested in "Hokkaido" 2, Travel agency specializing in "Adventure Travel

+Active Italy ‘JUMP adventures ‘HINOKI TRAVELS -UTRACKS -10Adventures

*Y¥Fnu=/Original Logo

i

TEHMFRIETY AL (BRKEZEA T4 7 ) /List of information sources (European, U.S., and Australian media)
1AL EOEMAG g H 2 2 7Py Fr— b T~ MBI LIC AT T

1,Interested in disseminating information on Hokkaido 2,Media specializing in disseminating "Adventure Travel" information

WIDEOYSTER

+Adventure Transformations :Travel Babbo -She Dreams of Travel -Visit Kyrgyzstan

Furano.Bici
Mountaineering
Journey

ERY - YT, WALECRK. RPN, 2ZI0ED
THEHYLEOHR, ZLTIRLOBERLERE T VL
BRI E 1z—7flﬁ%—35’9(:6ﬁ?@§ﬁ2‘?7}€”
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Ta2EF25, d1c, BAEMELT SV FLEBDICDIC
—mECEDOLET, MN L ERBEC2 T VDB -
B ETOMYHAZHEL T EDERTH L,

General Thoughts

The Furano and Biei area has a unique and
internationally appealing nature with its mountains,
deep forests, streams and rivers, and wildlife living
there, as well as a profound culture and history deeply
connected with these natural features. By
disseminating the video content completed in this
project as a tool to attract visitors, we believe it will
contribute to the creation and refinement of "adventure
tourism" content unique to the Furano and Biei area in
the future. In addition, it is important to promote
continuous efforts for information dissemination and
content creation and refinement to increase awareness
and establish brand recognition.
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Kamikawa Higashi Linkage Tour Promotion Project
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'"Powder Belt', a gift from heaven.

The Kamikawa region is dotted with ski resorts
where powder snow can be enjoyed due to the
weather conditions (e.g. Kamui Ski Links, Furano
Ski Resort and Hoshino Resort Tomamu). The
project proposes accommodation, transport and
activity plans based on these ski resorts, and
promotes the attraction of foreign visitors such as
skiing enthusiasts by publishing the developed
products on OTAs. In addition, by verifying the
convenience of public transport such as railways and
buses and providing information, the convenience of
FIT travellers during the winter season will be
improved to attract more visitors.Product sales were
postponed due to the Corona disaster.

[Period] August 9, 2022 - March 10, 2023

[Target] Australia, China

[Content] (1) Content Creation Project for Residency

- Workshop... 6 times (total of 12 speakers, 104
participants)

Gathering market information (Australia, China) /
Gathering local content / Creating stay plans /
Refining stay plans (Australia, China)

- Implemented monitoring tours ... twice (3
participants invited each time)

Experience some of the contents of the stay products
created through the 4th workshop

(2) Project to improve the environment for receiving
FIT travelers

Created pamphlets (in English and simplified
Chinese) for FIT travelers as a means of providing
information on products and secondary
transportation, etc., refined through the Stay
Contents Creation Project.

(3) Travel product distribution environment
development project

Conduct business negotiations with travel agencies
on existing contents (online business meetings) and
on the publication of developed contents on OTAs.
[Project Results] (1) Creation of stay contents

Output: 8 travel products

(3 products for the Chinese market, 3 products for the
Australian market, 2 products for the Chinese and
Australian markets) 3 OTA listings of travel
products

Outcome:Reservation sales of travel products: 0

%30 sales planned for September 2024 onward

(2) Project to improve reception environment
Output:Preparation of multilingual pamphlets
(English version / Chinese version / CD-ROM
version / Japanese: sponsored)

3 OTA listings of travel products

Outcome: Reservation sales of travel products: 0

%30 sales planned for September 2024 onward

(3) Travel product distribution environment
improvement project

Output: 11 business meetings with travel agencies (4
in the Australian market, 7 in the Chinese market)

3 OTA listings of travel products

Outcome: Reservation sales of travel products: 0

%30 sales planned for September 2024 onward
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Tourism Expo Japan 2022
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The event aimed to stimulate domestic and international tourism demand and attract visitors from overseas to Japan, and presented a variety of regional attractions such as

stage performances, local gourmet foods, and seasonal travel information. The council exhibited its own booth and promoted B to B and B to C through a lavender fragrance
experience, a quiz event at the Hokkaido booth, and business meetings and business card exchanges with business operators.

[Theme] Challenges for a new era - ReStart

[Date] 22 - 25 September 2022 (industry days/ 22 and 23 September, public days/ 24 and 25 September)

[Venue] Tokyo Big Sight, Koto-ku, Tokyo

[Organizers] Japan Tourism Association, Japan Association of Travel Agents, Japan National Tourism Organization (JNTO)

Total of 124,074 visitors for 4 days (24,794 on 22nd, 18,811 on 23rd, 40,483 on 24th, 39,986 on 25th), 1,018 companies and organizations from 78 countries and regions exhibited.
[Results]Efforts by the Council/750 booth visitors, 52 business negotiations, 220 people registered on line.
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