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Greater Furano-Biei Tourism Promotion Association 2021

KAMIFURANO

SEH B / Atsushi Hirata
LU THOE R MBI IRAGRRE

Chief, Tourism Promotion Section,Biei Town Commerce, Tour-
ism and Exchange Division

=8 # / Akira Takahashi
SEPEMT R THDE R MR E IR ELR

Tourism Promotion Section,Biei Town Commerce,Tourism and
Exchange Division

X H 1 / Hiroshi Narita
— R EE N EBI B 2EHERE

Secretary General,Biei Town Tourism Association

A1E BT / Takako Iwasa
— A RN S BT B 2

Biei Town Tourism Association
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¥AH % / Minoru Matsuda
b E R T A D AR e

Commerce and Tourism group,Kamifurano Town Planning,
Commerce and Tourism Division

SFH % / Hiroki Terada
b R T A R R AR D E

Commerce and Tourism group,Kamifurano Town Planning,
Commerce and Tourism Division

£MH 22— / Koichi Nagata
—MHEHEA»AI OO T HEBCHEHEBRE

Secretary General, Kamifurano Tokachidake Tourism
Association

i Al / Jun Endo
—RAEEEA AL THEB A HEHE

Manager, Kamifurano Tokachidake Tourist Association
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¥ . / Takumi Fujisawa
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Commerce and Tourism Section, Nakafurano Town Planning
Division

X ¥+ / Yasushi Tsushima

— M EEANL 2SO BHHRIRE

Assistant General Manager, Nakafurano Tourism Association
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Nakafurano Tourism Association
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NEF F# / Hisaki Ono
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Assistant Director, Minamifurano Town Planning Division

MIARE H A / Masato Makino
e R AERN LB R TS

Chief, Commerce and Tourism Section, Minamifurano Town
Planning Division

Il 1IE#¥ / Masayoshi Isoe
R T AR B B R

Commerce and Tourism Section,Minamifurano Town
Planning Division

/INFK KT / Shigeo Kobayashi
NPOEABMERHF IOV EHAGAEBAHABRE

Managing Director and Secretary General, Minamifurano
Community Development Tourism Association
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SHIMUKAPPU
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o e A AR R TR R T H Y

Commerce and Tourism Section,Shimukappu Village
Commerce and Planning Division

tHE — / Koichi Soma
NPOE A& E - 70 b B2

Shimukappu Community Development Tourism Association

¢> @

FURANO BIEI 2021

) 75 / Kaoru Ishikawa
—BHEEEASCOB A ZEHRE

Secretary General , Furano Tourism Association

AP SF—HB / Shuichiro Nomura
— A EEANNS O B S

Furano Tourism Association

NIl E B# / Katsuyoshi Kawakami
R R

Director, Furano City Economic Affairs Department

AH EEE / Hiroyasu Honda
EREFHAEFTN CECHEBER

Manager, Commerce and Tourism Division, Furano City
Economic Affairs Department

S /> / Kensuke Tsushima
ERBTHAFLE LELHERE

Chief,Commerce and Tourism Division, Furano City
Economic Affairs Department

B FF / Ryuji Kuramoto
BRI R R R LB ER B 1R

Commerce and Tourism Division,Furano City Economic
Affairs Department

TN dif / Ai Oikawa
R AR TEEER

Commerce and Tourism Division,Furano City Economic
Affairs Department
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Hokkaido Railway Company MOL Ferry Co., Ltd.
H A 22 pR & 1 A0 DR E NG
Japan Airlines Co., Ltd. JA Furano

(Japan Agricultural Cooperative)
EHAZEK AR S BENT R A R A &
All Nippon Airways Co., Ltd. JA Biei

(Japan Agricultural Cooperative)
A2 AIRDO 20D AR
AIRDO Co..Ltd. Furano Bus Co.,Ltd.
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Furano-Biei Area Tourist Visitor Total 2021
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Next is Biei Town.
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Overnight Stay Visitors - Total Nights Sold
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International Overnight Stay Visitors - Total Nights Sold
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International Visitors Overnight Stay Visitors - Total nights Sold
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The inflow was concentrated in July and
August, when flower garden sightseeing is
the main attraction. In the second half of the
year, winter events were cancelled, resulting
in a slowdown in the number of visitors.

The key to recovery may lie in the spread of
local governments' own tourism support
measures that can be used in conjunction
with the "Domin Discount" program.

FURANO BIEI 2021
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Tourist Visitors by Month

0.6260.3 2 0.3 0.
Lo

= rEI A Ry . 2 &
14021005 2 . ATHAME N TEIHE R EIHAE <R
5A/May International Visitors Overnight Stay Visitors - Total nights Sold
| B 6//]June
A 412,000 : : ;i//{:ly
#0000 gy A 08 sept. oo RAEC/ AR 160 NN TESH /A 213 "
Tourist Visitors B 10H/0ct. 150 ! | 7“/‘?
200,000 Percentage by MW 114/Nov. Asia
Month : 12H);JJ/’DeC. W oa—uos
150,000 ‘ B 27/ Feb. 37-51_] 9*}\ hur\o}pc
B 34/ Mar. T8 T HE ~< 2L | JE[#S
International North America
100,000 1 . el AeT=7
% Oceania
50,000 I 5 L IENE
2 unknown
. [ - '-,
48 54 6A 7A 84 94 108 114 124 1A 24  3A 100 ]
2,400 10,200 29,000 241,700 86,100 19,200 16,000 2,900 1,300 1,300 700 1,200
ot 3 b L - 75 :
TETHE B fE THAE A~ . -.
Overnight Stay Visitors - Total nights Sold 5A/May B e =
W 6A/]June A Moy B
e TEHER/ AFF 22,100 W EIHEEL/ AR 25,100 W 77/ July : General Thoughts
6.000 Rk B e .
R 9H/ Sept. 50 d o
Overigh Sty isors m 1071/0ct. : AABUL 4 A~ 8 ALTMO 1 A~ 3 Az
5,000 ‘,,efceamgeby ) B 11H/Nov. LICHBIEE T2 L 500 BEICLEE T2,
- W 125/ Dec. K, WHERCOCTIR b - THILbICHEE
4,000 B 1A/]Jan. oML,
W 2H/Feb.
3.000 B 3A/Mar. The number of visitors increased from April
' 25 to August and from January to March in the
2000 22 N second half of the year, but it was only about
Y 1,90( R .'-. 50% of the previous year's level.
1.000 - ’ °cc °cc . . The number of overnight guests increased
’ | g 1200 A LAl ) : . from last year in both the first and second
0 700 0 ‘-.l..-”" 5 half of the year.
4: oA 6 TH 8H 9H 10 117 12AH 1A 2R 3H TYT a—myss ek Ae7=7 T
700 1,500 1,400 5,400 4,800 2,600 2,200 1,400 1,400 1,500 900 1,300 147 43 14 1 8

5 % o H

10

FURANO BIEI 2021

FURANO BIEI 2021 11



12

H B A B R

Tourist Visitors by Month
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In terms of visitors, there was a trend
toward mountain climbing and other
activities due to people's awareness of
avoiding dense areas.

The number of domestic visitors increased
due to the "Dominowari" and "Furanowari"
promotions.

FURANO BIEI 2021
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Tourist Visitors by Month
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Although the Corona disaster has not led to
an increase in the number of visitors, the

number of campsite guests has increased

rapidly due to the outdoor boom, and the

number of overnight guests has recovered
to the level of 2019.

FURANO BIEI 2021 15
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Both the first and second half of the year
saw an increase in the number of visitors
compared to the previous year.

Especially in the second half of the year, the
number of visitors for skiing and other
activities increased.

FURANO BIEI 2021
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Tourist Visitors By Year
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Tourist Visitors By Year
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Visitor Satisfaction Level
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261 Survey Answers

6% & E A R (2 —m) w0 ok IZ0RIIMSGEI G o IGoR
Survey Participants’Age Ratio | 12.6 _ 17.2 21.8 19.2 8.8 ’(%)
(For all and single questions) 15 0.4
Q. AMHTOESHOREMEELEDSLVT T 2? Q. RHIHTOMAERHEZ B A TS v,

Q. What is your overall level of satisfaction of this area? Q. How long was your stay here?

{ifi /&++-96.6 - ANii-++1.5 - HIF b --+41.0 fEiH--+55.9 -
KR BE [RRME EboTbhu R R Fil [RERH EEE Hi O CER)| HRbO(QH) | 1H2H 2iH3H | ML | fEEE
471 | 41.8 7.7 - 1.2 - 0.4 ‘ 1.9 19.5 21.5 32.6 16.5 6.9 3.1

Q. ZEOMITOFITEIZOCTHATF 3w, Q. AR~ S EDAEHD ZHFH TS »?

Q. Please choose whom you traveled with. Q. Including this visit, how many times did you visit this area?
TFEN | KAD S N 55 - i [ - Y ¥—&—--66.7 -
S | R Kig |7 KA i s OtY | Zoft | fEE o | 2o [ smm | g | ome | 6~ T OHE [ sems
20.7 10.7 16.5 1.9 21.1 0.4 28.0 0.4 0.4 a] El DE [T
8L LOFEVED 32.2 13.4 9.6 8.4 6.1 10.3 18.8 1.2
Q. MATH BB RG T~ AN ) OB SERAK220% ¥ %) Q, —FEUNICAMBA~D XK #RATL 3727

Travel Expenses (Per Person. Avg. of 229 respondents) Q. Are you planning to return to visit within a year?

HE Wi —2,752H Z985--77.0 - ZHEbL--8.8 -
73 25 3 N ZDAth = 3 KZE 5 Hl 5 H 5 ELLTH| bib FH N1 -3
B | ER | wag | per Hewwr| 200 L am | e || AR, (2080 |eems P01 B2 lmbne| T | e
30,029 | 7799 | 16,788 | 5,057 | 5,269 | 2,946 | 14,005 | 39,155 39.9 26.1 11.1 12.6 5.8 1.9 1.2 1.5
- xr— K- AV Y REE /EATR - HHEO A AT TORARG L.
TR JINRCEE~Z20Mt) I 0EHEAT0 HIoBEx Gy, LROTWREHD
ARtV S TRE IO »H eI EY 2T,
Q, RATAEME RO L 2an v~ [~OBEHE Q, HlLURK NI AMBZHALIcCT T 2?2
Degree of importance placed on "the level of corona protection in the Q. Would you recommend here to good friends?
region" when considering travel destinations — -
Z9585---95.0 - ZHRbLC— -
HH--70.9 JEEM---23.4 - KE | z25m53 5 EHLTH| b3 £
Saes | 2D (R Bbie S [m]
LCHEBLI [ HoREEHLL| HIVERLL ok St BRI o1 S| [ 2985 e |Bbrv Bbre

28.4 42.5 18.4 5.0 5.8 471 40.6 7.3 3.1 - - - 1.9
Q. MRATHE & L TAMIE & 3 A 17K O MIFIL T 5 27

Q. Where did you obtain information that decided your visit?

DIRiRF | RKBERRN| BOCRD | fcfTHEEE | 20t | 7 v e em o MDA BRI

B0 [BADRR| 34t - | 74k | 4vx— [mrogh| sNs [KIZHO Mgl HBO. Foyit| sl | 2ot | mEs
HEOREER| - us | Tvz Ay | e ER A b T = Tus

38.7 16.1 25.3 28.4 10.7 18.8 30.3 134 14.9 9.6 6.5 2.7 9.2 0.4
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72, CORBBHTHPANTE?72 SNSIZLAHRABEDOK
BELT., KHBEOBHMIFIZLOZTSTV5H5, 10 £, 20

.30 ROEBBE I RREOT R KDOLNS,

2021 SRHE ORFFE ML LA WRY - HBEOLE  Hdl (R at 7y -

This year, the share of over 50s, "married couples,"
"couples," and "alone" increased, but the percentage of
repeaters decreased. Although the overall satisfaction
score was high, it did not lead to the intention to return.
Therefore, in order to further utilize the strengths of
the Furano Biei area, it is necessary to attract repeat
visitors by "improving hospitality" and "offering dishes
using local ingredients". In addition, as a result of the
information dissemination through SNS that has been
focused on in various areas during this period, it has
become a source of information for visitors, but there is
aneed to devise ways to disseminate information to the
age groups of 10s, 20s, and 30s.

772) &b
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National Tourism Area Promotion Council Project Human Resource Development Training

BHHIB ALY~ A= —2AT v I Ty THE
HIRZF G BN S h At — T v —DRT v 7 Ty THHEE ~BI.

(% H) 2021 E7H12HG6 %S/ 9H6 H60%5M)/12H 6 H (56 450N

GB M) 2EBCEREERHEST R4 — Bk BR K

(BAMES ) ZOOM 12k 2 WEB 2

(FLANA) BB A =Yy — IR BHE #HEHR L JSTS-D OEficmIcHHIROD Y, vy 7/ F—%
PIERHLI AT A MEEIZO T

Tourism Community Development Manager Step-up Training

Participated in a step-up training session for tourism community development managers, inviting experts.

[Date] July 12, 2021 (56 participated) / September 6, 2021 (60 participated) / December 6, 2021 (56 participated)

[Lecturer] Mr. Tetsuo Shimizu, Advisor, National Tourism Region Promotion Council

[Method] Web Conference via ZOOM

[Main Contents] Reaffirming the role assigned to tourism regional development managers, training on how their regions should be for the implementation of JSTS-D, and
management system utilizing big data.

B o Y AME S

Human Resource Development Project for Tourism Regional Development

BREEBBOCT 7 7 I — ~FEIE M~
6RO HAA, BEHE. TNEECHIET 2 1 E LN BT ) Orw O RHBIC 21 2 A E L .

(H#) 2021 4E 4 H7H (45 %5n)

EXINALES N1 PS5

(5 ERH LS KRSH=E

CGliff) ERHHEA T THE  KH B4 K/ ER%H GROUP #EE AR K K

(HiY) ERIREH. HHMEFLBIFLEGRFICD, [a3asr—vay ] BETHEE, @ LTR»TILEOTER G
TECREZS | Hikr, BRLHEAOILERE»EAICLTER,

Furano Biei Tourism Academy - Sympathetic Force Development Institute -

Human resource development in each region for tourism region development for employees belonging to local governments, tourism associations, and small and
medium-sized enterprises in six municipalities.

[Date] April 7, 2021 (45 participants)

[Sponsor] Furano Biei Wide-area Tourism Promotion Council

[Place] Furano Cultural Hall, Main Conference Room

[Lecturers] Furano Theater Factory Manager: Mr. Ryusuke Ota / Furano GROUP Actor: Mr. Takanori Kubo

[Objective] "Communication" is very important to build good relationships with superiors, seniors, and business partners. This workshop will provide participants with the
opportunity to learn how to convey their thoughts and feelings, which is essential in the workplace, using Furano, a city of tourism and theater, as a stage.
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Distributed to respective tourist information

centers and major facilities.

Published in the free
tourism magazine
"Rurubu FREE".
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Web Campaign

ERF-EBREFERAX L TT7Y) —

Furano-Biei Stunning Scenic Spots Stamp Rally

BEO7—~ (Hif) CESCTQRaI—FEFHA
AB AR TED D,

Wk :7H2H~10H31H
SIME - 498 £
JOEEER 128 4

Visitors collect stamps by reading QR codes based on a specific theme
(spectacular scenery).

Period: July 2 - October 31

Number of participants: 498

Number of applicants: 128 EAR—

NV ART R R—

v

fn‘wH n'o
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EB4T A 2USH - pa=hy
EU YGRS MY
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.ﬁb AFETIU-RELAS | h

202157828~ 2021£108318

https://furanobiei-rally.com

Hashtag Campaign

HEO Ny 22T FHCTHRR IV AR
FRELL TS 6O HY M A

HAM - 2021 4E 7 H 2 H~2022 £ 2 A 13 H
30&BMULE 1514

An initiative to encourage people to spread the word about
scenery and food using a common hashtag.

Period: July 2, 2021 - February 13, 2022

30 posts or more: 51

http://8jm.info/furabi-insta/

#XZLDUZRVTA 7
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Furano-Biei Active Mobility Promotion Project

B 5 B 48R 1 s B T A o B 8 SR

Furano Biei Area Bicycle Utilization
Promotion Plan formulated

EL‘_&_/(’&U :/7‘:___X~€p;'%¢?\“:\ Eﬁ%ﬁﬁ%llﬁv‘”%@ﬁi%iﬁ\ %ﬁﬁﬁ{ﬁ@\ ﬁé Against a backdrop of high demand for cycling, the

city is working toward the integrated promotion of

EWRL BT AHEERZEH LICEEMRO — AN e HEE D Bl 28 sl Picycle—related measlures that contribute to helalth
f:l—'ﬁm@éﬁ%ﬁg%ﬂﬂbﬁffﬁ’\@}gjbﬁnmk\ T siay 7“3'5{%% - J: 2 *E%?’Mj( & improvement, environmental load reduction,

PA2Z) 7 REOBE X2 BEHENHA A2 ) ==X %M LICOLT 5,

(RHHART) 2022 4E 4 A~2027 4 3 A

CREE X80 SEBEHT, BE REFHT, e REFET, & RE T, B = BT, &ie it

disaster countermeasures, and other aspects of
wide-area excursion tourism. Promote bicycle use
and cycling needs. [Plan period] April 2022 - March
2027 [planning areal Biei Town, Kamifurano
Town, Nakafurano Town, Furano City, Minami
Furano Town, Shimukappu Village

CYCLE MODE RIDE OSAKA2022

HIHE A=) — 2L 2 B ETVHBHEOREL Yy AE RO >, £2E»0
P42V 7u—F0 PR HEWD 2EHNRKTDO I A 24~ MzSmL .,
EPiHrOLLHEITO [HRE - ZHirv—1 ] o5 7vvlh - F72 DR,
PR i o itz & b | HiR O # F A5

(H®¥) 202243 H5H~3H6H

(&%) KRFWHET FiEsEanm

el 7—2 (2) K OMT )

CYCLE MODE RIDE OSAKA2022

In addition to test-riding the latest model bicycles and
exhibiting goods by bicycle manufacturers, we will participate
in one of the largest cycling events in Japan with PR exhibits
of cycling paths from all over Japan, distribute pamphlets and
flyers of the "Furano-Biei Route" from Biei to Shimukappu,
and broadcast PR videos to promote the charm of the region.
[Date] March5-March 6, 2022

[Venue] Expo Park, Suita City, Osaka, Japan

P~ ERER

A2 8 SR FIE AT 3

Tomamu-Furano Secondary Transportation Demonstration Project

(SEREHAR) 2021467 A31H~9 H 20 HoHAH (18 HE)
(H ) 1,y —varDlEHRE
s TL 7 — 2l ST WORK O 1% 3 A

7Y THEMEHLET2TVACATION ) O % 7

- AR SR R O R
2, V—r—v =2 OF A

© e EEREE 2R 2 OMETIC X A e i
- HBEY 7 U b TR L2 VACATION DOIEFEA kI & 2 F A i

3, V—r—a Ok
- TR AR A e U fo R R

[Period] Saturdays, Sundays, and holidays (18 days) from July 31 to September 20, 2021 [Objectives] 1,Work information
dissemination * Organize information on "WORK" such as telework bases. * Organize information on "VACATION", which is
mainly outdoor activities. * Organize information on transportation connecting the above bases. 2, Promotion of work
vacation + Promote use of buses between Tomamu and Furano. * Promote use of vacations by enhancing vacations for day-trip

outdoor use, etc. 3, Verification of Workcation + Organize issues to promote use.
T 2 —MESR / Questionnaire Results

Q. M5 - 44X / Generation and age
- BLOEE G, THMEIS53.9%. T 46.1%. - 10~50 ROFIHH 90% % i, Rz
[40 %) »524.5%¢& 1 HZ L ReT 150 18] 21.6%., 20 %] 19.6% Ll .

The proportion of men and women was 53.9% for men and 46.1% for women. Those in their 10s to
50s accounted for 90% of the respondents, with those in their 40s accounting for the highest
percentage at 24.5%, followed by those in their 50s at 21.6%, and those in their 20s at 19.6%.

Q, W3 / occupation
C REEEABET61.8% % L, KIZHFEAEN 16.7%EL-T0 S,

Company employees and civil servants accounted for 61.8% of the total, followed by students at 16.7%.

Q. %Eiﬂj / Entraining point

C MR LFENT66.7%, HREHEN 33.3% LY FRO M LARORMNRIKD 2/3 £ D1,
66.7% used the Tomamu departure and 33.3% used the Furano departure, with the afternoon
Tomamu departure accounting for 2/3 of the total.

Q, BE@‘%REQS\ 65D @ﬁ/‘\:‘tg / Satisfaction with Roadside Station Minami Furano
SR, RRMIET 62.1%. HHITEDSE 9ILANT, PERIMWMAMESRIZLEZLNS,

62.1% were satisfied and 62.1% were somewhat satisfied. When normal was included. 91.4% were
satisfied, indicating that customers were generally satisfied with the service.

Q. EELDZ Y% / Reasonable amount of payoff

< 1,000 MRS 43.4% %0 R 1,500 MEEED 31.3% %5, FIHL CHENEDF N
LAt AT S EUEHAPH 2 .

The average price of about 1,000 yen was selected by 43.4% of respondents, followed by about 1,500
yen at 31.3%. The average shows that in-district travelers tend to prefer inexpensive travel prices.
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Q. JEEH / Place of residence
<A G 55.9%. HTHEE»GH 31.4% % D5,
S EHAPG 44.1%. 2 DOFEGHE)INEN 22.5%. FLIETHIE 13.7%.

55.9% were from outside of Hokkaido, with 31.4% from the Kanto region.
44.1% were from within Hokkaido, of which 22.5% were from Kamikawa, and 13.7% were from Sapporo.

Q. FHIF % / Know-how
s BAZ—TORMMP AT L —FEZ . K2 HP #536 thEko1e,

Posters were the most common method of recognition with 47 respondents, followed by the
website with 36 respondents.

Q. "“X%E?ﬁ@?i‘ﬂ / Itinerary after getting off the bus

- Mo BURHE /ALBEH TRAE A 2 A, WEINKAE 14, 2o 2% (bvexa—1
4 it~ 1 4) - BREFRTHE / /vy a5 ~3H 43.6%. REMR 16.4%. &RFHR
14.5% T JR ORFEHRIED 74.5% % 12,

Two alighted at Tomamu Station and headed for Sapporo New Chitose Airport, one for Obihiro Kushiro,
and two for other destinations (one rented a car, one headed for an accommodation). Of those getting off at
Furano Station, 43.6% boarded the Norokko-go train, 16.4% the Nemuro Line, and 14.5% the Furano Line,
accounting for 74.5% of all JR train passengers.

Q, 4’::5?—/\“?( fﬁf; Ho fC % ? / What if there was no monitor bus?
CEREFFE/TBBILZE ] 50%. [JR THEI17.6% & THEAE, THTEH 23.5% 33
FEAK, - besdE /TBEILZC ] K38, TR THRE 4 8, BaMc A\ ToR
R=WroHEOAMEZEZONS,

From Furano/50% of respondents "will not travel. All 17.6% of respondents who "travel by JR" are from
outside of Hokkaido. The 25.8% who "travel by car" are mostly from within Hokkaido. From Tomamu/

30% of the respondents chose "No travel” and 40% chose "Travel by JR. About 40% of the respondents
"travel by JR". Overall, the effect of the bus service is thought to be the creation of new demand.
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General Thoughts

Parent-child workcation
demonstration project

While many tourist destinations and resorts are
improving their business environments and
concierge functions, this area will refine them
through a demonstration of parent-child work
vacation to attract work vacationers so that they
will choose this area as a destination for
long-term stays. While tourist attractions and
resorts are improving their reception systems
and concierge functions, this area will refine its
model courses by improving tourism materials,
experience menus, and secondary transportation
through the demonstration of parent-child
workcations, and will develop them so that they
will be chosen as a destination for long-term work
vacationers, leading to attracting more visitors.
[Period] August 12, 2021 - August 16, 2021 (4
nights and 5 days)

[Invitees] 8 members from 2 families including
Akane Imamura (Mainichi Mirai Creation Lab
Inc.) and Yui Niioka (President of Irodori Toiro
Co., Ltd.)

[Areas covered] Sumio Goto Museum of Art /
Farms Chiyoda / Shirogane Blue Pond / Donkoro
Outdoor School / Roadside Station Minami
Furano / Farms Chiyoda / Shirogane Blue Pond /
Roadside Station Minami Furano / Farm Tomita
/ Furogo Forest / Furano Cheese Factory /
Furano Nature School

[Media exposure] Mainichi Newspaper article
(August 19, September 23)/invitee's notebook
page

BFrV—r—var
A #H D note ~—

parent-child workcation
inviter's NOTE page

The invitees commented that, "Workcations
increase the desire to come back because you
are only able to experience 30% of the local
attractions, rather than the 'full-enjoyment
sightseeing' of a regular family vacation. In
addition, time spent talking directly with
local residents about how they feel about the
area, how they are trying to protect it, and
how they would like to pass it on to others
became a means of creating new ties with
the area, which is one of the attractions of
the program. The Furano and Biei area is a
rare area where both of these issues can be
cleared, which is a big selling point. This
was a great selling point for us.
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Nano-Influencer Invitation Project

%ﬁ/ﬁ\ IR ﬂﬂ@ﬁ%ﬂﬂ(:%ﬁ R AAE A I‘,’;TJ V. TN — =R The project is designed to promote Furano and Biei ahead of

other competing tourist destinations by providing information

Eﬁﬁ ° %E‘é@%%ﬁéﬁ%j “/7—‘ ‘/‘)‘Iﬁiﬁ{f%ﬁ{%o ﬁkmﬁﬁg(:@ﬁﬂgm%ﬁ%}% on the latest tourist content during the green season.
/\gﬁ;;kj*% Itk EE{J L. ’—:f/l/7j I = A ﬁ’\]() i [ Zn % | [ =V YouTubers who specialize in transmitting information on

different hobbies and tastes were invited to strategically appeal

7J 4 E T% ?ﬁj 7 —=i @ ij : [@ ﬁ¥ }EJ]J D 5% {E (2 q% ﬂ: LTwv 3 to potential travelers. By pinpointing and sharply
YouTuber %*Egﬁ L/f:o ¥ ‘/,—]%/f b llﬁ%of:%é%ffﬁ 5 z ((:/(_‘\ % n%n communicating, we worked to create messages that would

deeply penetrate the fan base of each genre. This was a step

DX D77V ENECHIS2FEBIIROMEAIT, g (C(E% tirbn forward from the general information transmission by
Twie —‘EIEE’\J AN ﬁrfk iR %ﬁ%@ LA AAD Eﬂﬁlﬁ A X — :‘/“I‘%‘%E 3%{%“ Liz— generation and family segment that had been conducted in a

vague manner in the past.

WP T —HEAITRE LT,
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(BLMbT 20 KU EDO72 74 7 IRIECE)

theme

[Implementation period] June-August 2021/Invitation and
information dissemination divided into 5 sessions for each

[Target] Fans of the above 5 themes (a wide range of active
people in their 20s or older, regardless of gender)

NV X/ Gourmet

HE#E =
FTRbILL
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MEFRJHEE  NATURAL DINING

[Invitation] Sachiyo Masubuchi (Number of

applicants: 2)/ Influencers who are active as
gluttonous food fighters and food reporters in the
Furano Biei area, which is a treasure trove of food,
are invited to report on the appeal of the food.
[Period] July 7 -9, 2021 (2 nights, 3 days)

[Content] They filmed a seven-store eating tour of
"Furano Omu Curry," a B-class gourmet dish, and a
big meal of yakiniku (grilled meat) using "pork
sagari," which originated in Kamifurano Town.
[place of interview] + Biei Town / Shirogane Blue
Pond, Shirobeard Falls + Kamifurano Town /
Yakiniku Hide - Nakafurano Town / Farm Tomita -
Furano City / Furawa, Pannier, Yamaka Shokudo,
Honest Village, Teppan-yaki Masaya, Yudokoro,
NATURAL DINING

I)VT7 / Golf
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[Invitation] Four members of Shirokanedai Women's
Golf Club (Number of applicants: 4) / Aiming to expand
the market for young female golfers, the club will
disseminate golf information as a continuation of the
invitation in FY2020.

[Period] June 10-12, 2021 (2 nights, 3 days)

[Content] Transmission of golf information through
viewer-participation competitions, including a serious
round of shooting by four invitees, which is a filming
project. Disseminating information on the alpaca farm
at Shikisai-no-oka as tourism information.

[place of interview] * Biei Town / Shikisaino-Oka *
Furano City / Furano Golf Course, New Furano Prince
Hotel

2 =27 /Running
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[Invitation] Chiaki Sano (Number of applicants: 1)/

The population of runners in Japan is estimated to be
atleast 3.7 million, and training in Hokkaido, which is
cooler and more comfortable than Honshu even in
summer, appeals to runners as a major attraction.
[Period] July 15 -17, 2021 (2 nights, 3 days)

[Content] In addition to photographing running
scenery at scenic spots, the team covered Sorachi
River rafting and golf courses.

[place of interview] - Biei Town / Tokachidake
Bogakudai, Shirakaba Kaido, Shirogane Aoi Ike *
Kamifurano Town / Roller Coaster Road *
Nakafurano Town / Farm Tomita, Tomita Melon
House - Furano City / AJITO, Shimizuyama Vineyard,
Fuku Sushi, Sorachigawa Lavender Forest Golf
Course * Minami Furano Town / Sorachigawa Rafting

Frr7 b Camping & Fishing
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[Invitation] Sayaka (Number of applicants: 3) / With the
expansion of the camping market, which is estranged
from the dense, and with campervans and solo camping
attracting more and more attention, information on
fishing in mountain streams along with the appeal of
camping is being disseminated.

[Period] June 24 - 26, 2021 (2 nights, 3 days)

[Content] They filmed fishing at Lake Kanayama and
the Nurebetsu River, cooking camp meals at the
campsite, trekking to the Ansei Crater, and making hot
spring eggs with steam from the volcano.

[place of interview] - Biei Town / Roadside Station Biei
Shirogane Birke + Kamifurano Town / Mt. Tokachi
Ansei Crater, in front of Shiraginsou + Furano City /
Fureibetsu River * Minami Furano Town / Kanayama
Lake, Lake Kanayama Campground

7 % MERE / Photography

A =
NLBERE T ;

: 2L ABIF ©9/8. 9/14.
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B M) 202148 H21H~8H23H(2H3 H)

W A EEPHRCEBRITTREAEY DO R LED L3 AFETIFRE
TR EERBFII Ty o2 Lica— A 2 TOVA4 2 v 7w b
TR DR » £ .
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[Invitation] Yukiko Kawabe (Number of
applicants: 2)/ IWith the popularization of
high-quality digital cameras and the increase in
opportunities to transmit information on social
networking services, we are living in an age when
all 100 million people are photographers, and the
appeal of the mountains and hills is now reflected
in the images they produce.

[Period] August 21 - 23, 2021 (2 nights, 3 days)
[Content] The tour will visit photographic spots in
Biei-cho with its continuous hills and interact with
mama-san photography enthusiasts, rent a road
bike in Minami Furano Town, and take pictures of
aravine in Shimukappu Village.

[place of interview] - Biei Town / Shirogane Blue
Pond, Shikisai-no-oka, Takushinkan, Christmas
Tree Tree, San-ai-no-oka Observation Park *
Furano City / Furano Wine Factory, Furano
Cheese Factory + Minamifurano Town/Ikitora
Station, Kita-Ochiai (Cycling) - Shimukappu
Village / Chikan Chingan Gorge

FURANO BIEI 2021
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National Tourism Area Promotion Council Project

2 [EBUL B HEE R = (23D

LE13DENE2KEHEA~SN, EELEFEEEOREN L EHSE 2T i\lational T)ourism Area Promotion Council
- . . C e Conf
f‘: f{rz’%%‘ @Fﬂ%% (= J: 57 F}“/f A %FQ UEE%%MS@ 77 F %f = oxs 7}: Pa?trilc?prftrelzein a meeting of 13 tourism regions in Japan.
»DEHHE R T -1, %Eﬁg(imhﬁ}ﬁﬁ{i’/v:}—x PR T AL EE Discussions were held on the effective implementation of
=L $¥ﬂ:€” S projects common to the entire country, and plans were made to
(% f8 H) 202145 10H/7H13H/9ATH/12A7H
202243 A8 H

(BEfE ) ZOOM 12k 5 WEB 2#

Agenda] Planning of each project and the overall plan for the

[3\5&%%] éﬁ% #Eg%‘: T b %%%#ji U%ﬁg@?r@%i\ ﬁjﬂ National Tourism Area Common Project Planning of each

project and the overall plan for the National Tourism Area

enhance the brand of the entire tourism area with advice from
experts.This year, the creation of a model course for wide-area
excursions was also on the agenda for commercialization.

[Date] May 10/July 13/ September 7/December 7, 2021 and
March 8, 2022 [Method] Web conference via ZOOM [Main

Common Project, etc.

JEEE AT T v — MER - B R SN

EHBETAA YU Ficad. g—a7For—1b (HAR) (2f8b Creation of a model route for a round-trip stay and
participation in business meetings

el ] 25 . - . _
Zy*ﬁf_EE[Z'K@%E& LT‘ t‘mﬁnﬂl\o)”ﬁg@f‘@“mﬁ%ﬁjv ]\:E Aiming at inbound visitors who stay in Japan for a long period of time, a
T a—A rUndiscovered ]apan ~3 ff%[l L EI 7_'_(~J » i%_‘ wide-area tour route model course "Undiscovered Japan - Japan you don't

know yet" was created to attract visitors to regional areas as a new face of

EEO % DE ?/V aA—ADATA F g *SI' % 3 )EJ 1 B ~3 El A 74> ﬁ’ﬁ Japan to replace the Golden Route (Tokyo, Nagoya, and Osaka). Slide

st VJTM Risk212 TiEM. 272, Undiscovered Japan ()  presentations of the model course were used at the VJTM business
meeting held online from March 1to 3. In addition, information was

- -3 = - e = R .
Facebook T1 ﬁi“dg b ﬁ‘[’@ﬁ’ﬂ(“ﬁ%&%{a %%Mﬁtf*o EE'EE % systematically disseminated on Undiscovered Japan's Facebook page
ﬁ%ﬁ%@ ETFNVT—RAIT, %’I )7 ﬁ)ﬁ‘@‘ 2 )ﬁ;‘fﬁﬂtlﬁ . 15: %}E E’\] Zfﬁi(é . over the course of the year. The model course for the Furano-Biei tourism
area was designed to promote tourism content utilizing the area's

@ EE%)Y{EA : EI Bﬁ‘b (7 < % {Z'S%ﬁ wEw zﬁm L ﬁ% AVTIIRT spirituality, traditional lifestyle, history and culture, and adventurous

v—nrLr, experiences.

BB LB EEE Ty a—2

Model course for wide-area sightseeing tour

B E AT v a—2

Model courses by tourist area

SFThIEFy

WA REREN

(‘/I:_\\_é-lli jg%%’c“i\ 1 gﬁ%:‘& DETNVA—ADAILL In this project, not only model courses for each of the 13
ey tourism regions, but also courses that tour multiple tourism

f\ @@(@ Eﬁ % 75 % ﬁ 3& 5aA—2A 6 EQ i 3 n\ é regions were set up, and while taking advantage of the alliance

General Thoughts g 3. B EG ST T 547 v A%RMAT 5 F| ik formedbythe National Tourism Region Promotion Council, it

was confirmed that Anabuki Travel would be responsible for

?ﬁ'b) L6, @Zﬁ)ﬂ Z’%ET 52t t) Zb LA UE proposing tours that span tourism regions for inbound tourists

Web7uvt®—3 3

Web Promotion

[JR TITK{ERE - 28 2021 ] WEB A& 5 &
ERE. EBA~0BAFRPHN LT ESZO =Y Tic Bk
ELZEE->TV2 22— =~ R TOZ 0, f X —A v MLE
PEEL . WEB A MFE BOCRELMEET 2,
(IR ) e B o) 2021/4/17 ~ 7/31

FLIRERR © 2021/6/23 ~ 8/7
(I4K) Google. Yahoo!,Facebook
"Furano / Biei 2021 by JR" WEB advertising results

In order to attract tourists to Furano and Biei, Internet advertisements will be distributed to users who are interested in Hokkaido and this area, and will lead them to the
website to stimulate tourism demand. [Period] Outside Hokkaido: 4/17/2021 - 7/31/2021 Sapporo suburbs: 6/23/2021 - 8/7/2021 [Media] Google, Yahoo !, Facebook

CledE o) - R, MRIR, THER SRR BAR, KR

417 LI B O B A I SNS
§ Az
5/9 Yahoo! 74 2 7 v A ik Facebook G
. k-4 -4 - HIE) (4 - Hi#)
6/23 — — — -
§ FOREE | 200280 | 2V v 2% | FoREE | 2V 0 28| 2V v 2R | KRER | 2V 0 28| 2) v 2R
/31 2,947,581 17,836 0.61% 366,208 13,288 3.63% 3,313,789 31,124 0.94%

e ‘)7$ / click rate
6

oW A O

11— — || | | | |

4/17 18 21 23 24 25 28 30 5/1 2 5 7 8 9 6/2325 26 27 30 7/2 3 4 7 9 10 11 14 16 17 18 21 23 24 25 28 30 31
(GRS DI S B € - B o) I (= D B S € -3 B o) B €2 VA /' T - B b (= DI & O T € -9 = oA (= DA€ O N € -9 I = v B (= ) R S B € - B o) I (2 VI S - B ) B (2 DA €/ O € - B (= VR /S I € - B ]

CALRAERB) - ALWR T, /Mg T, 8 SR, T, g, LR &, T

SEL R O L ) Y T SNS
A
6/23 Google74 27V A i Yahoo! 74 2 7V A [ Facebook ait
3 (K- %+ HIEg) (k-4 -4 HIEE) (- HIE)

8T [ mmth | 29028 | 200 2% | At | 209 28 | 299 2% | ZoRWE | 299 280 | 299 2% | FoREEK | 29 9 2% | 299 2%

1,103,817 6,666 0.60% 591,162 3,430 0.58% 52,157 2,211 4.24% 1,747,136 | 12,307 0.70%

FURANO BIEI 2021

CRUTE B 2 CREORELEY, Vo Aby
TEORDLEINSII_APHEI ZERHERTS., 5%
2O W AMO A ELT 13 BOLEOE#E ST 2
E»Ts e,

who stay for several months, and as a one-stop contact point. It
was confirmed that ANABUKI TRAVEL will be responsible
for proposing sightseeing tours across tourism areas for
inbound travelers who stay for several months, taking
advantage of the alliances formed by the National Tourism
Area Promotion Council.

2 /7$ / click rate
6

oW A O

0
6/23 25 26 27 30 7/2 3 4 7 9 10 11 14 16 17 18 21 23 24 25 28 30 31 8/6 7
(k) (&) () (H) k) (&) () (H) k) (&) () (H) (k) (&) () (H) k) (&) () (H) k) (&) (£) (&) ()

r(\{é\\ E‘ 7 ?A’C@ﬁﬁgffgi i{fJ:[El Y a ¥ @( 2y 7%{%%5&0 Clicks and click-through rates exceeded expectations
o SN e s in all media. In t flong-t distribution, high
B balETH. ARG RERETE -2 v 2% in all media. In terms of long-term distribution, hig

click-through rates were maintained with distribution

General ThOUghtS ﬁxﬁf}c—gﬁrfg(h\éo ﬁmf‘ﬂi6ﬂ~7ﬂqj@< ghxi’(_‘°@7 Yy focused on specific days of the week. In Hokkaido,

click rates tend to be high from June to mid-July.

ZRPECEADD S .

FURANO BIEI 2021

27



i) = 4 KE - B I O iy ) g

KEND - THBEHIEHBROT Py Fr—v—V Rl Tr&ar 7y (7274 FProjecttoimprove the attractiveness of
the Daisetsuzan and Tokachidake

Attracting International Visitors 74, HA BULEE) cov Tk, AEASEMREBECIVESFEMZE T35, Lountain ranges
—HTHIANERSLHFE L~ LDFA FERODLESE B INTCA2ZEDL, 24 The c?ntents (activities, nature, and cros%cuttural
C)@%‘%%ffﬁﬂﬁ%?é?&&)(:\ VAR ‘770@%{’%&0%??%%': . E}-F'ﬂ%‘??@?ﬁlii b . HA experiences) that make up adventure tourism in the

Daisetsuzan and Tokachidake mountain ranges have

Welcome back to Hokkaido Py 7—RmER Oy 0ay 7y B BILRICBRELERE SR E N been hghly cvalated by inited foreign experts, b
> -9 T 2 1 N P4 R 5 2 47 5 . ere is also a need o_ evelop a system for acceptance
AL LTHAERH R . 20 @I R OE M RAL I L Ta 547  Welcome back to Hokkaido FARD QU 77 F7 A AR iE e = e e e e
> o - > SEs _ -~ N Sy Targeting Taiwan, which still has a high level of interest [ﬂ%&i’ﬂ@i] J:“] EPELK%QJ U = Eﬁ ° %ﬁiﬂﬂﬁ\ ’—ﬁj_\‘ 5T U 7 J & r+% A5 Jiif_[lél U 7J issues, workshops will be held and travel agencies and
R—= oML, VY—Z—FiomzdtiEE CE 2 EFEOLDETERELD A in visiting Japan and is expected to recover quickly after (W & )DayiyyEREE experts will be invited to develop contents for guided
a— R @é‘ﬁ‘i}: Hb¥ T, = D%j’j’%@){j{(ﬂ(: éﬁﬁn@ﬁi‘g%{%fé Zhizky \‘:L,I the Corona disaster, we aimed to arouse interest in . i . . tourproduf:ts.prodticevideo%toeffectivel)@omfey
ey . visiting the area by offering courses that can be enjoyed U= av? EFE”E BTN —NOD ﬁli ( 5n—h ) necessary information to foreigners when climbing

T ?’\@ﬂégfj}aﬁk@ ﬂﬁ'&ﬁ{f STt ° not only by repeat visitors but also by beginners = ] S e e N mountains, and provide training for outdoor guides.

(D) REFEREF I 2 fEr—2 b
[ F ] Eﬁj(f; E%@qu%g%é@?? FAV T4 %;gé LU%EE . %iﬁﬁﬁ interested in Hokkaido, while also providing information e~ = . ) . [TargetArea]. - .,

- SN oy 2 N 2o on the status of the Corona countermeasures. (2) ﬁj{ BT 4 %ﬁéi & ﬁﬁ{m% I‘ vy X Central Kamikawa, Furano and Biei areas, "Omote
[5?—7/1‘] :ﬂ:(ﬁnﬁ?ﬁéﬁ@U 1’.—5?—%@12!(%)\ [Theme] Furano and Biei trip to enjoy a variety of (@ﬂ“ﬂ#%ﬁﬂ@ﬁfﬁi Taisetsu Area" and "Tokachidake Mountain Range
[ H;q F{;ﬁ ] 2021 f'f 9H29H~10 H1H ( 2 ZE[ 3 E]) activities in the magnificent nature [Target] Taiwanese = PR Area".

who are repeat visitors to Hokkaido (4) i%j( = Eﬁéﬁﬁ’%ﬁéﬁ [Contents]
A REABEBO 7T el —2% BEBOHHAT4 7 1434 ; 2021 (2 ni . 1 ion proj
[ 1t ¥ ] H =S ~ HS [Period] September 29 - October 1, 2021 (2 nights, 3 days) (5) KEN - FBEEIEARE 2T R oov—2 | [Content creation project
[H}ZMiﬂjiﬂZ] . % E@ Hﬂ / ‘I‘H%E‘}%E‘} é}‘ N E[ ﬁ Eég [ Hﬂ\ e VA 7 . 7‘-_/1/ [Invitation] 2 Taiwanese bloggers residing in Japan, 3 j}Fﬁ %‘g?ﬁ ng u']i % - & }__ 2(J: j% %)‘jj@ - Workshop held...Setting up model routes (5 routes)
. c— . . " Taiwanese visiting media from 1 company = A — 1 OMERE & & v (1) Daisetsuzan National Park Main Peaks 2 Peak Hunt
. J:E E ﬁ EHI / S —=AT Z N —%Eﬁ\ 1& % %m % % WTﬁE’ [Coverage areal - Biei Town / Tokachidake Bogakudai, (1) 2021 ﬂz 9 H 1 El ~9 H 7 El (7?%7][]% 4 %) (2) Omote-Daisetsu One-Day Traverse and Kogen
. EP % E ﬁ EHI / T 7—54b ;ﬁ; EE] (é 'fz'_(%ﬁ) Shirogane Aoi Ike, Ferme la Terre + Kamifurano / North B ) = Onsen Trekking (3) Tokachidake Mountain Range
o . . e N Glamper Furano, Sumio Goto Museum of Art - hﬂﬁ‘}\ A4 ‘7?7[ll\ +H#'E Traverse (4) Omote-Daisetsu Main Ridge Traverse (5)
. E‘%Eﬁfﬁ/MPG Zo6h (/\D 77 74 5?—{7-!3%%)\ *}?EIEE7 PAVES Nakafurano Town/Farm Tomita (aroma experience) - (2)2021 5'5'3 9H 26 H~10 A2 H (é/%b[[% 5 %) Daisetsuzan and Tokachidake Mountain Range Great
KT %gﬂl{ D %ﬁ@ Eé]‘:? ALDV v L ( Wbz 3’? b ﬁg‘%ﬁ) . Furano City / MPG Sorachi (paragliding experience), ) o . E4 Traverse "Grand Traverse".
. N New Furano Prince Hotel, FRokugo Forest Observatory, %E?\ ﬁ E@ ‘(ﬁ{\ ﬁﬂﬂ( 9( . zéjui:i '{E]‘ + Inviting experts...confirming and refining routes
A6DF—XTE (7‘ — A ﬁ? b 'ﬁg‘%ﬁ) Furano Jam Garden (strawberry picl?ing expetience). . F’r?ﬁ?:ﬁ:%ﬁnﬁﬁﬁ'ﬁ?ﬁé% / ﬁ:‘/“‘\”/e :/Hiﬁ/i{xﬁ:\ OXALIS HOLIDAYS (1)”Se'p’temberI-Septertlt?e’r 7, 2021’ (4 tJa’rticipantS)
. Tﬁﬁ%ﬁﬁ EHT / h> 7; 5@ i (Eﬂ (-1)‘ vty }\ 7‘7 R — {z]ggﬁ) N Furano Cheese Factory (cheese making experience) - N Asahidake, Mt. Tomuraushi, and Tokachi-dake.
S — — s Minami Furano Town / Lake Kanayama (sunset LIMITED(U‘/ N .V) (2) September 26-October 2, 2021 (5 participants)
I%[]“l ( 7774 M4 ) canoeing), Sorachi River (rafting) - Shimukappu Village @"% lﬁ'ﬁfﬁ?&{ﬁ%% Kurodake, Sugatami Pond, Ansei Crater, and
. F kS NN VY —1L h= 2L / Hoshino Resort Resonare Tomamu R} . . N Bogakudai.
g ﬁﬂﬁ/ Eﬁ) 7 bT ¢ : @J@ﬁf}ﬁﬁ/f F%E&LVC ﬁlh?%ﬂAgiidé\%&‘lﬁﬁ%ﬁ{%?%t + Travel product negotiations...with Oku Japan K.K.
(% B)xOmekeasE [Actual results] Targets in parentheses () 1= L OB IE S 2 R 7o B A E R L YouTube (= 1B 3. ;r;l OX/:LIS iOI;IDAYS I;IIMITEE) (Lontd;)nt t
BRI i MR E RIHEIR<— K H% R I8t A 37208 L FUSE 250 B 2 B S 231 R R84 22 OB I - Crestion of videos. In order to provide necess
Number of media covered Number of times published and broadcast Number of pages in article Number of pages in article Number of media contacts - HIs s R QR 4= AX I8 =D R X reatm}n N Vldeo:s... n‘olr erto protn N necess;(zry
"""""""""""""""""""""""""""""""" Btz 1o information to foreign visitors who climb mountains
9 A& (7 144 23[a] (10[7]) 4= (3~—Y) 2653 (1053) 2.333.354(150,000) e - e without a guide, a video outlining points to keep in
9 media (7 media) 23 times (10 times) 4 pages (3 pages) 26 minutes (10 min.) ! ! ! [{Z\\Eﬁ H ]2021 _/E":‘ 10 H29 H mind when climbing was created and posted on
= 5 E—E: N b R— B s 2 b R— YOLtT.u[.)e. In add111?n,QR codes were placed at‘rela‘ted
5—F—F— | {RAR Facebook  7—F—=— | HAAK YouTube  7u#i—(KFAKSAISNS  Fuy—(AK 34) 7aritH Eﬁa‘;iﬁf?iﬂ; ':[EJ ;;ﬁﬂk (o ﬂ - 4)%:”‘%; /;E?H’é) “ facilities neartrailheads. et to createa viewing
@”f:’m —— - H 23 747 CI T — environment.

EABAW, 51 SESASEANTON
AT A AL TR SR

Asahidake Visitor Center, Sounkyo Visitor Center

* ) ik - y T—= / TN THAR %‘“j: h3. % §’§ I24h j( é_:ﬁ' ]_l_] jﬁ D Q % I - Training for outdoor guides (online seminars)
. ~ ol AV - FERLOBY Y RIS LI LA DDAY T I (1) October 7, 2021 (Number of participants: 34) Theme/
£ i - 2 Naka

Online seminar for outdoor guides to be able to talk
(2) 2021 _/I‘:ﬁ 11 }EJ 25 El (%bﬂ%%[ : 33 % ) about the connection between nature, culture, and
industry in Daisetsuzan National Park in English.
(2) November 25, 2021 (Number of participants: 33)

Hﬁmgﬁgﬁﬁﬂ ; - y - . 1 - A 7 (1) 2021 fi'f 10 H 7 EI (;}/37][] %%& 34 %) (Date of release) October 29, 2021 (Distribution centers)

_ L |
ERBEEE

7—=/"Enjoying the Daisetsuzan in Four Seasons”

~ j( FZiLopy § » ;E,'é L~ Theme/ "Enjoying the Daisetsuzan in Four Seasons~
oL Enjoying the Daisetsuzan Four Seasons
’(\i\\ ’é‘\ A NE O ’CEY b ﬁtﬁ AT X712 [ =3 Eﬁﬁ'ﬁj D %1% 0 gﬂ%jﬁ D . -é?{%‘ < Taking a step forward from the "sightseeing" (3) 2022 ﬂi 1H25H (%DD%%{ 233 %) (3) January 25, 2022 (Number of participants: 33)
VLN . . N7 = _ that has been pursued in the past, the project F—= /TN - UKE T N R AR > tIf— Theme/ A seminar f tdoor guides that is simpl,
WML IERTEE THERTAEE) 2R SHEHUIZST e oo st ot T RO RO B TR TIORGOS e e e
General ThOUghtS ﬁ?/f}?-——y@ﬁit/t"‘/y‘\ HRAR—. TT7T4 yﬁﬁg‘%ﬁti\ j:{i’gﬁl/f:/f that cannot be experienced in Taiwan. The [$¥W%] ’ {THE:’/T//@JEEX [Project Results]
. N _ . _ L . paragliding, glamping, canoeing, and rafting & EEa—2 ; + Creation of st tents
VINTZYF = EITHIONT O CTZ T4 T Ao 20D ctivities that we ¢ 7O NT b i 5 AfERR P c
activities that we covered this time were not 7) ‘7 ]\ P 2 "THH%H?/— AH: 1 H: & P%]‘? %F@ E}izﬁﬁ%"]ﬁ:ﬁ 0 Pﬁaﬂ( fl"-lik%'i:'q:‘ Output: Creation of 5 stay courses/Outcome: Conducted
h . %’[ )T D %ﬁ V= AVAR 4 TuaEx—3 3 TAHZE 7b§’C X712, yet known to the invited influencers, and we H = Hl X N JUHER ~ [ RRNVE T business negotiations with one invited travel agency:
were able to promote new content in the area. . "% )\ ﬁ% fﬁ ?g ff?ﬁ $ % no confirmed sales; ongoing business negotiations
OB NHEFE#IEH LI 7t —2 3 v FH¥E Welcome back Hokkaido & b T ]\ 707 [\ .. @J@fﬁ” ,ﬁg ;5( 1 7_!_(\ ’[ﬁ%ﬁm)ﬁ 2 j]}_:'ﬁ' + Improvement of the host environment

Output: 1 video produced, 2 information centers &

HA F]ﬁ]”fﬁﬂ%ﬁﬁf&%[ : 39 (3}7}[]%%[ : E[Zi”:j 33 }\) training sessions for tour guides held 3 times (average
EWT 2727 2021 PRELIE 79 e MR 252 Q021 10 820 H~2022 3 F B H)  Spsipml o et o
INTOFHEPHET2UMITETHME 54 7 THfkL . IgIt::a%nIi{nogng Book Fair 2021 Live -
ﬂﬂﬁ@%ﬁ %ﬁ@ L L‘gijl JE—X—| IJFTJ” T, %DE Elﬁ‘E The live webcast was broadcast live at the
THMAZOFMEL L TRECR2I LMl Iy
o MEICL2HA T o -2 a v BEHFETSLORT
. U=V 7OMEMNIERBET Y T 120500 . F
FAVCLBTATHBMOMRN L TmE— a VITERR
Twb,
(HEF) 2021 457 H 18 H 18:30 ~ 19:00
() Ho W RE

Travel Showcase, where JNTO Hong Kong was
exhibiting, to deliver live information to repeat
visitors to Japan who want to fully enjoy the
attractions of the region and to make it a
memorable destination after resuming their
trip to Japan. In the absence of direct in-person
overseas promotion, the live online broadcast
was seen as an effective way to impress visitors

and raise awareness of the area.
[Date & Time] July 18, 2021, 18:30-19:00
[Location] Hinode Park

317y 3. i 2 :
2021 fam-1 @8k & b (9/1~7) Gdk: Rt/ < F RIEIEK 2021 fam-2 % & b (9/26~10/2) sk : R RH /< F RIIGK
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