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Greater Furano-Biei Tourism Promotion Association 2019

KAMIFURANO

Do @

KA s / Hideki Mizumoto
25 BT A% 95 S AL ik B G

Biei Town Economic and Culture Promotion Division

FEH B9 / Atsushi Shoji
— et HE N EBH B 2 FBR R

Secretary General, Biei Town Tourism Association

Z2iE &F / Takako Iwasa
— % RE [ N 35 BEIT B 1 &

Biei Town Tourism Association

NAKAFURANO

H)Il H#E / Masanori Ishikawa
bR YA LB G ERR EeHE E A

Unit Chief, Commerce and Tourism Unit, Kamifurano Town Commerce

and Tourism Planning Division

EMH 42— / Koichi Nagata
— A HEA»ALSO T EB A 2EHERE

Secretary General, Kamifurano Tokachidake Tourism Association

B M/ Jun Endo
— AL E AN A LS O B2

Kamifurano Tokachidake Tourism Association
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Do ®

INFR EESE / Atsushi Kobayashi
rhE BB T S AR SRR AR R

Chief, Nakafurano Town Industries and Construction Division

i M43/ Reina Tsuji
rhE B MR 2 A AR IR B O @) 4R

Commerce and Tourism Section, Nakafurano Town Industries and

Construction Division

KH E# / Kiyotada Ota
— R HE AN 2SS DB LT A

Nakafurano Tourism Association

MINAMIFURANO

© D P

JIE f#EA / Kenta Kawaguchi

R IR R LB RE

Chief, Commerce and Tourism Section, Minamifurano Town Industry
Division

(IF Bi5 / Noriaki Yamashita

T R RE R LB AR

Commerce and Tourism Section, Minamifurano Town Industry
Division

INFK S / Shigeo Kobayashi
NPOEABMERTEL IO BLH R BHREHRERE

Managing Director and Secretary General, Minamifurano Community

Development Tourism Association

SHIMUKAPPU

¢> @

KE FF#& / Shiori Oshima
o ek R A P T A e T G Y

Commerce and Tourism Section, Shimukappu Village Commerce and

Industry Planning Division

fHE Ih— / Koichi Soma
NPOE A &k - A5 < b B E &

Shimukappu Community Development Tourism Association
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AN %/ Kaoru Ishikawa
— M FEANSS OB 2 EH R E

Secretary General, Furano Tourism Association

WA S —HB8 / Shuichiro Nomura
— R HE AL S OB A

Furano Tourism Association

#%EE IE4 / Masanori Goto

DR R

Director, Furano City Economic Affairs Department

AH %R / Hiroyasu Honda
R AR TEDE M E

Manager, Commerce and Tourism Division, Furano City Economic

Affairs Department

X fdk4 / Kensuke Tsushima
ERWH AR LB R E

Chief, Commerce and Tourism Division, Furano City Economic

Affairs Department

B &K / Yuta Sumi
R R e T L AR

Commerce and Tourism Division, Furano City Economic Affairs

Department

&% % / Sayo Kanemitsu
RN R R LB e R

Commerce and Tourism Division, Furano City Economic Affairs

Department

b ¥ 38 fe % o R & A EM=H7z) KRt

Hokkaido Railway Company MOL Ferry Co., Ltd.
H A fiit 28 Bk X2 4 &0 D E A A
Japan Airlines Co., Ltd. JA Furano

(Japan Agricultural Cooperative

4 H A 22 i kA2 A 3E BENT B2 345 1A AL A
A1l Nippon Airways Co., Ltd. JA Bie

(Japan Agricultural Cooperative
kR 2+ ATRDO AL DARER A
AIRDO Co.,Ltd. Furano Bus Co.,Ltd
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Overnight Stay Visitors - Total Nights Sold

ERE-E 20194 E RIEB ALK

Furano-Biei Area Tourist Visitor Total 2019

2,000,000 T V) T Hl kR 700,000
eeee fHINE B Al 1,083,600
Percentage by area Overnight Stay Visitors Total
600,000
I e U] B RN AR 1,627,700
Biei Total Nights Sold Total
L E Ry HY
° I Kamifurano 500,000
% I s R HT
°, Nakafurano
L 400,000
. °, Furano
: J pEany botbauouEHy
1,500,000 : v B KRR ARy 300,000
. N 5 e R Biei had most visitors,
. 5 I Shimukappu then Furano and Shimukappu.
. 200,000
: H e %
: P b h 100,000
: t t e
: ercentage by mon . .+ 26,300
N 0 44/ spril .
N I 5/ May 3 BLHT e R o B ED R T R ET i e R
: . 6A/ June Biei Kamifurano Nakafurano Furano Minamifurano Shimukappu
N 230,400 103,500 33,100 632,000 31,000 597,700
: B 75/ uy
1,000,000 . B 84/ August
N I 9A/September . N N
B 104/ 0ctober ﬁ EI%A E{Egﬁ°ﬁléﬂj\§&
B 114/ Novenber
B 125/ Decenber International Overnight Stay Visitors - Total Nights Sold
B 15/ January 6.7.8 HIZ AAE DY 25N 5
June, July and August accounted
W 27/ February for half of the yearly total.
B 3A/March 300,000
ceee fiHIHE B AGF 244,290
Overnight Stay Visitors Total
250,000
B EIUEE A EE 474,073
5007000 Total Nights Sold TEo'tzl
200,000
150,000
l (5400 100,000
{7,000 {500
l l {14,200 l l l {10,200
0 50,000
47 5A 6H TH 8H 9H 10H 11A 12A 1A 2H 3H &t
1,847,100 1,409,500 759,000 593,800 185,400 426,200 463,500 345,500 167,700 8,002,300 10,546
' ' . 392,100 465,800 424,300 405,500 8,038,200
! 5 BT LE R ofE R I T R i R i e R
Biei Kamifurano Nakafurano Furano Minamifurano Shimukappu
13,383 7,613 153,840 3,280 269,738

292,200 604,300 908,100
26,219

20194 &

20184E 8 216,000 523,900 908,900 1,847,100 1,498,400 615,400 517,800 223,000
s B R T =g i e
Minamifurano Shimukappu

e 48 2

Last year

Biei Kamifurano Nakafurano Furano

I 5 Bt My I Sy gl
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Tourist Visitors by Month

= N ¥ . 3 - %
SBHMEA FENE I 6 IE
DIy International Visitors Overnight Stay Visitors - Total nights Sold
W 6H/June
&l 2,419,200 : TA/ July
Iz N - 8H/ Aug. . » B . y B
500,000 ﬁ?%ﬁiﬁﬁ o o s, oo BRI/ 322,516 W TEIIEEK /Ot 26,219
& 25,000
Tourist Visitors B 104/ 0ct.
400,000 Percentage by W 117/ Nov.
Month % W 124/ Dec.
W 17/ Jan.
300,000 : W 27/ Fed,
. B 37/ Mar.
200,000
20,000
100,000
m oy
Asia
0 [ BEECR
44 5H 6H TH 8H 9H 104 11A 12H 1A 2H 3H Europe
FAELINEIPN
87,300 193,500 287,100 446,900 429,300 237,300 271,900 73,700 101,500 130,100 90,000 70,600 . s
15,000 : T 4E < 5 LI
. International North America
H Visitors Total
N nights Sold B Fer=7
. Oceania
3 s 3 Y B B r8
(CRIEE-S QR - RIEE 1RS¢ : e
W 47/
Overnight Stay Visitors - Total nights Sold 5H/ Nay
W 673/ June 10.000 .
cee [EIEEY | O HIE~ER [ &5 W 773/ July ' . 2
AR/ G5t 165,500 M 75 IEUE B/ G 230,400 ! . T 7 B 35 B TOPS
50,000 15 s W 84/ Aug. : :
3 EEIE W 94/ Sept. . 1. & 5,650 %
_ e " W 105/ 0ct. . 2. B 5,558 %
Overnight Stay Visitors . .
40,000 Percentage by W 114/ Nov. '. 3. E‘:E 4, 974 %
Month . W 127/ Dec. 4. 3.780 4,
30,000 : ;);jia; K 5. v v AR —)v 1,8174’%
’ o 5,000 B
W 3A/Mar. . International Visitors Top 5
90.000 B Asia Countries
' 17.900 8 .: 1.Hong Kong 5,650 visitors
. : : . 2.Taiwan 5,558 visitors
10,000 0 .'. 3.Korea 4,974 visitors
957 615 306 511 4.Mainland China 3,780 visitors
0 0 -""-."'-""- 5.Singapore 1,817 visitors
4H 5H 64 TH 8A 94 10H 114 124 TYY F—myR b2k FT=7 H]
18,900 23,800 23,600 40,900 37,300 22,000 14,600 11,700 13,100 12,600 9,100 2,800 23,915 337 764 424 779

6
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Tourist Visitors by Month

#at 598,400

W 44/ hpr.
5H/ May
W 64/ June
W 7A/July
200,000 Y AA : z;j;\ugt
H Bl 1 o
Tourist Visitors W 107/0ct.
Percentage by W 114/ Nov.
150,000 Month W 12/ Dec.
W 1H/Jan.
B 2H/Febd,
100,000 W 34/ Mar.
50,000 I
L . m B E .
47 5H 6H TH 8H 9AH 104 114 127 1A 2H 3A
20,100 43,600 65,500 177,200 122,000 64,000 33,300 14,000

i TH & 20 i TH AR < X

Overnight Stay Visitors - Total nights Sold

17,500 19,000

16,800 5,400

W 44/ hpr.
5H/ May
W 6H/June
e fEVHEE /AEFT3,900 N fEIHIE~NEL /A 103,500 W 7H/ July
30,000 ff_ﬁ el g gz W 84/ Aug.
ER A W 9A/Sept.
25,000 Overnight Stay Visitors W 107/ 0ct.
' Percentage by W 1174/ Nov.
Month B 12A/Dec.
20,000 W 14/ Jan.
¢ W 25/ Feb,
15,000 .-. . W 3H/Mar.
10,000 .
RN . 100 7,900 R
5,000 PTTTIL - . .
oo — CLARE 4,20 Y -
, :M [l om
47 5H 6H TH 8H 9H 104 1A 124 1A 2H 3H
4,600 6,600 11,300 25,800 22,800 11,100 3,900 1,800

8 FURANO BIEI 2019

3,200 5,900

4,800

1,700

Al HANELN 75 70 5 20 i T HE -~ 3

International Visitors Overnight Stay Visitors - Total nights Sold

cee WEMHFS/ Aat 10,546 M TEIEIEH / A 13,383
12,000

10,000

8,000

& H A E A
75 JTIE < 2

International
Visitors Total
nights Sold

6,000

4,000

LEICEE, YA 27DV v T4V
Z2Me+BERAEA~DEILEW

TORFEPEMNILIZHATY
e

2,000

Visitors concentrated in July and
August. In recent years, in

. AR 7,8 HiZHd, B O #ok
", addition to flower field tourists,

there is a rise in domestic and

international tourists that visit
TYT

for cycling events and hiking in
at Mt.Tokachi.
I—myot ek FAeT=T 0 AW

1,270 331

10,372 429

FURANO BIEI 2019

m oy
Asia

| =R =EPN
Europe

| E[rP'S
North America

B Ax7r=7

Oceania
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unknown
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Tourist Visitors by Month

& 1,151,900

0.6% 0.5% 0.3% 0.2% 0.1% 1.3%
\—\\—\

= N ¥ . N s
SHESELA 0 B AR T B
57/ ay International Visitors Overnight Stay Visitors - Total nights Sold
W 64/ June
W 74/ July
600,000 B AGA W 87/ hue. U . s § .
, i 01 e cee BB/ GEH5,107 N TERIENHEK /4R T,603
N W 105/ 0ct. 7,000
Tourist Visitors
500,000 Percentage by W 117/ Nov.
Month W 127/ Dec.
400,000 W 1A/Jan.
W 27/ Feb,
300,000 W 3H/Mar. 6.000
200,000
100,000 o
5.000 3;;7
|| '
0 4,560 IR
45 BH 6 7TH  8F 98 10A  1A 128 18 28 3A . o
. i H AN E A
15,300 46,500 173,400 537,200 279,900 50,400 30,000 7,000 5,800 3,200 2,700 500 '_. et I~ B B itk
4.000 O International North America
. .. Visitors Total
: s vy
. Oceania
ity s N -3 .-_ L BN
{’ﬁ {E % g& ° {’_.E_t {E @ /\ y . UﬂkﬂO\Vﬂ
41/ Apr .
Overnight Stay Visitors - Total nights Sold 5A/ Nay 3.000 d
B 67/ June '.
oo FHITEB/ R 29,900 FEAE R / 7T 33,100 W 7/ uly : )
. i & A w/aE g B S e . INVA—OFH T HOARIL 6
’ %%Ultiﬁ 9H/ Sept. '.o FEHT*T@Ebe }\ ‘77”01|r5])\7ﬁff
7,000 : - B 105/ et . #HEERITHE S 2 O3 i
6.900 Overnight Stay Visitors .
5,000 y Se, PEK;\:ﬂtﬂg}]Eby W 114/Nov. 2.000 ,. _?Z)D(E%b)%@ﬁiéﬁ#&i%ﬁ{gﬁ;
, K ont B 124/ Dec. . 6 7N 40
K 5,800 N T . MUK T
5,000 ..' °.' B 27/ reh, . In July, the season of Lavender,
4,000 = o ane . Nakafurano had the most
‘e . visitations among 6 municipalities.
= *s 1.000 L .
3,000 e 3,300 .. K Both individual and group tourists
2,000 ..,-". °. .: tend to visit in this season.
| e@° 2,000 T - - :110 59 Hong Kong accounted for the most
1,000 [ = - =2 = e ° 5 o . .
| m 1,000 l o .. -.”..."" 93 ""- visitors internationally by a
0 m: 0 °0-° large margin.
44 5H 6H TH 8H 9H 104 114 12H 1A 2H 34 TYT  d—muot ik AeT=T A
1,600 2,700 3,600 7,900 6,500 3,500 2,000 900 1,200 1,500 1,200 500 6,463 213 403 209 265
2o e g oy ) ¢ - g g ..--c' & -t ..G‘-""n: - '-‘M?-‘-
————e -j—— e - - . B Pt
PN e L T 7 P — Y. _e =
ST, a — ) . -

-

NAK
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Tourist Visitors by Month

£rEt 1,889,600
400,000

350,000

300,000

250,000

W 44/ hpr.

W 54/ May
W 64/ June
. W 7H/July
...
7 91 1t 3k o
- Tourist Visitors u R/ Qet.
Percentage by W 114/ Nov.
: Month W 125/ Dec.
: W 1A/,
W 2H/Feb,
200,000 W 37/ Mar.
150,000
100,000
0
47 5H 6H TH 8H

9A 104 11A
110,000 179,100

186,400 389,100 194,700 124,900

121 1A
61,600 99,400

259,600

I =
21 3A

131,700 98,800

54,300
N SKhr | ey <3
(CRIEE-F G RIEE IR W W 8A e W 12570
. . . W 5H/May W 94/Sept. W 1A/ Jan.
Overnight Stay Visitors - Total nights Sold e oo e W00 W e
oo (EIEEH/AFE 461,800 N ORUEH/ A3 632,000 ER R B 75/ 0y B LA/%v. B 3H/Var
100,000 Overnight Stay Visitors
’ Percentage by
Month
80,000
60,000
40,000
;7 3
20,000
0
47 5H 6H TH 8H 9H 104 114 12A 1A 2H
22,000 40,600 58,900 86,300 81,800 55,700 43,300 16,800 68,000 85,000 62,100

12 FURANO BIEI 2019

11,500
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International Visitors Overnight Stay Visitors - Total nights Sold

oo TEINFEB/ Ak 89,986 NI TETIE K/ Bl 163,840
130,000

120,000
110,000
100,000
m oy
90,000 o
| BER=PN
i Europe
i HANEA
80,000 A~ 5K | B[
International North America
Visitors Total
ishts Sold . 2T =7
707000 e e Oceania
|
60,000 unknown
50,000 -
40,000
30000 S
. T YT HuI & O K1 E AR b
20,000 T, KA DDORHILRE —
. HOXEG»AAv LB,
K Many visitors from Asia during
10,000 2,753 3,766 both summer and winter. Western
-.....---- . 13 visitors mostly in winter for
0 "‘-., skiing.
TYT  F—wmost dbk AET=T FH
125,422 5,399 6,896 15,978 145

FURANO BIEI 2019
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Tourist Visitors by Month

R A HANELN 15 T 5 8 18 T A K
W 5H/Vay International Visitors Overnight Stay Visitors - Total nights Sold
B 654/ June
&2t 408,700 : TH/ uly
Iz N 8H/ Aug.
o e - . coe BB/ AR 2,445 W R /A7 5,280
JEN D= ’ 3000
o W 104/0ct. ,
Tourist Visitors
80,000 Percentage by W 117/ Nov.
Month W 127/ Dec.
W 17/ Jan.
60,000 W 25/ Feb,
B 37/ Mar.
40,000
0 H =m B
45 bH 6H

TH 8H 9H

25,300 40,800 42,700 82,000 78,300

104 114 121
50,100 29,900

H
1A 2H 3H

2,000
12,600 11,700

m vy
14,200 10,900

10,200

Asia

| BEE=EPA

o6 M A e
15 JH 25 20 - 18 TH L~ 5

1 A~ B W ek
International North America
Visitors Total
nights Sold B ger=7r
Oceania
. [ N
W 4A/4A .' unknown
pr. .
Overnight Stay Visitors - Total nights Sold 559/ May .
M 67/ June ‘.
eee fHIHEE / £5F 26,300 M fEIEAEH /£ 31,000 W 7/ uly '..
N \, B 8/ Aug. .
9,000 ; .
ﬁ/ﬁ%\éﬂ? W 957/ Sept. 1.000
ERRE ) .
8,000 : . 294 W 10H/0ct. .
Overnight Stay Visitors Lok °
Percentage by W 114/ Nov. °
7,000 M .
onth W 127/ Dec. .
6,000 W 13/ Jan. .
25/ Feb, . R ‘ .
5,000 : o : TYTHBORTIRECAE S
4,000 - v DRHHLC KB A =TT
K . moHNBADMAS .,
3,000 .
3,100 ., . Many visitors from Taiwan of the
2,000 *., H Asian countries. There is a rise
. . 96 79 L L
1,000 :m L300 IS ”.m...W 245 ., .......,, in visitors from Australia in the
0 | . | U h
4A 5H 94 104 114 121 1A 21 3A TYT  =F—wyol ek FART=T AW
1,100 2,300 2,100 6,700 8,900 3,400 1,400 900 1,100 1,600 1,000 500 2,808 51 108 190 123

- o \:ﬂ?e:;-- -:‘?L.

1 I ol [

L

B

MINAMIFURANG
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Tourist Visitors by Month

&t 1,534,500

4H/ Apr. B 84/ Aug. B 124/Dec.
58/ May 9H/Sept. W 14/ Jan.
W 6H/June B 107/0ct. [ 24/Feb,
W 7H/July W 114/ Nov. B 34/Mar.
300,000 Bk A
50 He &
9 “ Tourist Visitors
250,000 Percentage by
Month
200,000 1%
150,000 B
100,000
50,000
; — B
47 5H 61 TH 8A 9A 107 11H 127 1A 2R 3A
34,200 100,800 153,000 214,700 240,400 162,500 103,800 14,900 191,100 166,900 125,500 26,700
N 2 M2 . PN oMz ‘
i 10 %5 280 e JH Ak~ 2 L 16 e W S w1
H HY H 5H/ May 94 /Sept. W 1H/Jan.
Overnight Stay Visitors - Total nights Sold B 6 e B o000 W e
oo TEINEE/AE1326,200 I T IFIE B0/ A FE597,700 W 74/0uly W 1U3/Nov. W 3A/Mar.
100,000 0.2 (ERIER=%1
. 2%
R
Overnight Stay Visitors
80, 000 Percentage by
Month
60,000
4
0,000 i
o 29,900 KR
20,000 = ~ o
| 5,100,e2" . . . ,
o° .900'. ®
0
47 5H 6H TH 8H 9H 104 114 12A 1A 2H 3H
7,100 30,600 61,600 78,000 86,500 61,600 41,500 1,400 82,500 88,000 48,600 10,300
16 FURANO BIEI 2019
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International Visitors Overnight Stay Visitors - Total nights Sold

oo FHINEB /A 113,692 W T AE B/ 4 A 269,738
250,000
200,000
1 ) TYT
0.4< Asia
\ L B Re
g Europe
BAEPINEIPN .
150,000 5 I AE ~ 2 B[S '
International North America
Visitors Total —
nights Sold FeT=7
Oceania
| PN
unknown
103, 287
[ ]
100,000 S
5
. ToALHE, A, HELLO
K KFE ML RIS E AL
. BPHYL-TH O Lnb YA
50,000 '.. LEBINTAILPD» A,
.‘, Many visitors from Mainland
'-_ China, Taiwan and Hongkong both
% in the winter and summer.
. Indications of more nights sold
o 4,830 . .
. 1,046 4,178 in the winter,
*351 : .-
0 aseo HEgEE°°°
TYT  F—uy’ ik 2R T=T
231,631 1,015

and consecutive
nights in Tomamu.

ANHH
2,769 25,083

9,240

FURANO BIEI 2019 17
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Tourist Visitors By Year Visitor Satisfaction Level

42 I 3 10,000,000 A7 20 [ %5 4 428
Eﬁ:%)\ﬁgﬁ 428 Survey Answers

8,000,000

Tourist Visitors
S, < y . s
By Year [ % 4R B HE 3R (g /m—ma) o L0 ORI 0T sore GO R
Survey Participants’ Age Ratio ss o4 MGEIN 20 w2 [uo [EET6S )
6,000,000 (For all and single questions)
4,000,000 ) -
Q, AMIMTOSHORAWMLEIZLD (LTI 2? Q, —HEIAPI AN O 2 G L £ 307 (uskasm
Q, What is your overall level of satisfaction of this area? Q, Are you planning to return to visit within a year?
2,000,000 i /- 89.0% H4EEL+16. 1pt - i1 - 7585 --62.2% N Zombrs11.9% N

20144 F£ 20154 F 20164 5 20174 F 20184 20194
6,675,000 6,992,838 7,064,200 7,502,200 8,038,200 8,002,300 Q, AHKA L S ATEHO IHFH T T 27 (De—sx—%)
Q, Including this visit, how many times did you visit this area? Qy %ﬂbh‘fi)\ll?&ﬁﬂiﬁ{f%ﬁﬁLkh‘f?h’? (R i)

@, Would you recommend here to good friends?

D E—%—--66.0% Ai4EtL+4.6pt

A WA 35 2,000,000 17 0 e gt g g i 314 A < 2K %5585 89.9% - Z5 L 0.9% -
N . Overnight Stay Visitors Total Nights Sold
1811 % 5 32.4 | 181 | 110 7.9 8.2 8.2 12.6 1.6
g JIE ~ £ . ' ' — ' '
= 1,500,000 HRAT I BB (5T o e — A 72 0 0 B0 : AL A K 3085 V4 % )
Overnlght Stay . — s Travel Expenses (Per Person. Avg. of 308 respondents) Q, ﬁﬁf‘j‘f’ﬁk_ ijif@ﬁz%ig&fz%@%%&ﬁ&i{ﬁjfﬂ‘ﬁﬁ?
Visitors & Total nights e cecece °ec ceeen, KAH Fi4E L+ 12,8930 Q. Where did you obtain information that decided your visit?
Sold By Year 1,000,000
40,896 | 14,411 | 27,245 6,557 4,882 5,718 16,168 | 56,386
27y AV YR L FEINE - HNE OB R TV TORERED
TRRE LN (22l 2~ 2 D) Ty OIHEA N0 OB & & &4 e Lol NREHD N - N N - -
500’000 Gl o b TRE IO S b CREIZRYET,
Q, AMIKTOMIEIGHMEHAT(ILI L,
Q, How long was your stay here? - - . . . .
0 * [HRARAT - €Y 2 s L
20144 20154 20164 1 20174 201841 20194 Hjit b -+-34.6% HE -+ 62. 2% -
1,505,700 1,649,424 1,582,700 1,754,000 1,765,200 1,627,700
23.6 11.0 30.0 20.7 11.5 3.2 Q, AliToRECAE KR, HISLIZouTi, FOX SIS
32 HE
e BUSREL2? ~Z DU THL & B T 5
ﬁirﬁ:gul—i—;ﬁ 600,000 Q, How did you feel of the scenery, food, experience and accommodation?
I>Z. " coe ﬁ/ﬂg& - TE'{EI@’;’\‘%I Q, é@@ﬁ?ﬁ@@?ﬁ%‘:o\”fﬁif‘ﬁ‘gL\O Were you satisfied with the amount of money you spent?
= Overnight Stay Visitors Total Nights Sold Q, Please choose whom you traveled with.
l—:l‘jj‘El&i\)\ Z 5/ 5---66.9% - Z5/ bz v-3.5% - -
500,000 - . - .
(ERIER=S4
Zﬁt 7E| }i,\e ﬁ 400.000 30.9 16.7 23.1 4.9 10.1 3.3 10.0 1.0 - 26.4 23.1 17.4 12.6 2.2 0.9 0.4 7.1 9.9
- ’ « I8 EOFLbA T
International Visitors
Overnight Stay 300,000 .. ...
Visitors & Total nights . a ” - . sz ; ” = It tial to raise the number of visit and revisit of repeat
..... %‘é‘ EE|Z ﬁ;‘g@y ¥—Aa—Liz? %ﬁtén%‘qﬁ @;Eﬁjj.@ﬁ% i 1ls essentia o'ralsel enul}n erf) visit an rev1§1 of repea
SOId By Year 200.000 Teees e | N - N visitors that arrive with their child(ren) and family members.
’ ...-" %% rﬁ] % % @) Z’ = k bli%O ITSNSJ % ‘(i U @) k ?6 /f v There is a need appeal to the younger generation by using social
General ThOUghtS Vi __,.?\ 9 FJ:@‘T?%'J‘Ei%f H Y v ah ﬁ@ﬁ”’jﬁm? media and hashtags to enhance information in the Internet. And
3 e 3 B N N N contemplating on the low rating on accommodation, shopping and
1007000 E‘v%zﬁ'\\ %EEL.FEJ”' K%ﬁikb Mﬁf‘b Z’ o i f‘: ~ ﬁ{El souvenir facilities, it is necessary to arrange and provide
ﬁﬁ%&%%ﬁ&‘ . i&ﬁﬁ%ﬁi‘:ﬁj‘éﬂmﬁﬁr{&l‘\ L é; %P\’. A additional information of further appealing accommodations,
L ct b%jjﬁgf ﬁﬁﬁﬁ:"‘ ﬁ - 7' _ ]\ @tﬁfc%%ﬁ&ﬁﬁ product brand developments and sales facilities.
0 . e B, Pm 7 7Y DA
201445 20154 20164 5 20174 20184 20194 12 Rl ORI OB ETH S,
210,620 292,393 360,881 487,041 526,731 474,073

2019 4R Skl # i HE T A R BOER - AT X BDEREAEEG H (RKRAXET v - TA) &b
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Human Resource Development

BOBNET AT I—=2019 55D AVCAM I

(HIF] 2019 F 4 4H~5H

(Ffi) w5 R P G BEIA IR B HE S 17 i =

(5] W R EE T

(FEME) W THTHE - KH &4 K/ ERE7)V-7 @« XK BE K
Tourism Academy Spring 2019 “Furano-Biei Human Resource Ability”

(Date) April 4 - 5, 2019

(Sponsored by) Greater Furano-Biei Tourism Promotion Association

(Location) Furano Theater Factory

(Instructor]) Ryusuke Ota, Head of Furano Theater Factor. Takanori Kubo, Furano Group

KOBNTHTI—2019 [ FYANT—Fr T4V IIEH |
(H W) 20194 S 1E~10310H /H2E~11F13H/H3E~12712H
(3 M) T 5P 36 BEIK B G HE S 1 3 22
(3 i) avyz VY2757 2F h—)v
(
(

/)

% i) Web analyst BE=\4x%k HAPPY ANALYTICS (RFHUAE : /NI = K
F—v] 1 [BYCDOBG T A A Google 7 F VT 4272 |
oM [Google TF IV TA AN ORI B TUHEREELD |
B3 TBNOBIGTHAL GARELWHERDOEAS |
Tourism Academy Winter 2019 “Usage of Digital Marketing”
(Date) Day 1 : October 10 / Day 2 : November 11 / Day 3 : December 12
(Sponsored by) Greater Furano-Biei Tourism Promotion Association
(Location) Concierge Furano 2F Hall

(Instructor) Taku Ogawa, Web Analyst, President of HAPPY ANALYTICS

(Themes) Day 1 : Google Analytics for tourism / Day 2 : Finding solutions using info from Google Analytics / Day 3 : Configuration of G.A. for tourism and finding solutions

it &

Training Course

BUOLHIE OO v A=Y ¥ —WHE
(3% fr) At HE A B AL IR B g2
(i f) 2EBOCBHEER#ERXT PS4 F— K HR K
(H W) 1M/ 200998 THSH vARMT Y TifE
S HUR DAV Ay v M MR RN T EEORE EEA S
CBAEOEARRESIEATIL - M TIL IOBHEHAS
F2m /20094 9H2H AT 9T Ty THHE
CE RO IR O Z IR D B E F A D
C IO R B O EIC oV TR R (R
F3ME /2009 12 9H AT 97T 7T HHE
BB AL B OBE )
C I EFAID BB OO Y A=Yy — DR
Training Course For Tourism Community Development Managers
(Location) Japan Tourism Association
(Instructor) Tetsuo Shimizu, Advisor of Undiscovered Japan
(Date) Day 1 / July 8, 2019, Level-up Training
- Thinking on the tourism area’s role in the environmental arrangements to receive inbound visitors
« Thinking on about the significance of the Basic Tourism Area Principal “Good Place to Live and Visit”
Day 2 / September 2, 2019, Step-up Training
- National and local intermodal passenger transport
- Exchange views on challenges of local intermodal passenger transport
Day 3 / December 9, 2019, Step-up Training

- Reflect on the role of tourism areas

- Reflect on the role of tourism community development managers

FURANO BIEI 2019

iill /¢ ¥

Documents

JRCAF (BB - EB2019° T U o} 5 22 3%

Traveling in Furano-Biei with JR 2019 Pamphlet Timetables 5 /15 % % /8TH
ThEn & BEE 2
EIAZE 7 8. dezh - WA, 2R~
o kT Bl o
{21;"_?_"% 2 73‘ 4:F.g:|3,ﬂ;ﬁjzo Distributed to respective

tourist information centers

av GV LH#EEL R
R2AA—Z 4.
A6 D & BT 4 o

and major facilities.

BN TV — (7)) —~— )

Motocracy (Free magazine)

FAPIrFe=Ly MR
WA M p e Fu—F

-

70,000 copies in Japanese.

24,000 copies in English,
Korean, Simplified Characters,
Traditional Chinese. Posters
with conjunct context
distributed in stations of the

capital and north-east area of

Japan.
° L =Ho. fi 5 = 37
R TVYb (== WEEGE - fiiRT - BEART5,000 F81F R
5000 printed copies in Korean, Simplified Character and
Pamphlets (Multi[ingual) Traditional Chinese.

Emd
AN AN
- fulafH s

i [E & /Korean fiifk=z /Simplified characters (k=2 /Traditional Chinese

Web+ ¥ ~N—v

Web Campaign

Ny VaR TR YR—Y e TR
Hashtag Campaign Furano-Biei Stunning Scenic Spots Stamp Rally 31;? “E EE%;E“
- L
H—2L~— /Stamp Rally Homepage iE % %g'ﬁﬁ :
ar Ta .
BAEY 2N
AT TR T !
135 168N
EEEE 1_z§ é
s A L
EJE égs
fil % iEi§
g i-“ E _Q
i %éggﬁéi
‘; g 7 - i
ﬁu.i g 1) £2 §
2019 45 73 17 F () 46 36 97 gé, ¢ 2adhe
Hokkaido Newspaper Wed. July 17, 2019 | Z&las 5287
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Attracting International Visitors

[k zZ T ) —vy— X AFONUE (EILAXF—HIK A 2TV T 2HLIHATOS2, HFEOTITALT A2
NTHIETR/ =V =P ELTORANNA T ) —v vy =XV OFHRIBTOohbLEEAONS,

F T uE—v gy |

T=%) ZRETITAETATEOIMEE L & |

(
ZF—AMT VT AT AT (S—Fob) ZAE—VBITHE
(

“Promotion to attract western
international visitors in the Green Season”
Australia Media Invitation

There is a rise in visitors mostly from Australia in the winter season (for ski). By
introducing summer activities, in addition to being recognized as a snow resort, this shall

connect to inviting visitors in the green season.

(Theme) Enjoy Summer Hokkaido Through Numerous Activities!

- RN/ ARE E R R

s EEREHE/ A2V T
727747

s WRREW /AR —

TI2TAETA

Activities

- BREBF-—XTE

= 5 s (EUS (s - BABOIM)
VATV - 1fEHY
CREEE ) - ILFERHE
Restaurants and Accommodations | .. ¢ D A
e e * iéi—;

o — B R

H ) 2009 6 H 16 H~21H (495 H : diiHZKR<)
=27V TOREINEARIE “GAO Group International” @ Lindsay Goding K. Antonia
Hodgman (G 2 44 2L . ERE - XBMXOEDOT /T4 TA1DTaE—vavEiioi,

(Target Market) Sports lovers Group
(Duration) June 16 - 21, 2019 (5 days and 4 nights, excluding nights stayed before the event).
Inviting Linsay Goding and Antonia Hodgman of a full-service advertising agency of Australia,

Gao Group International, summer activities of Furano- Biei area were promoted.

o _—_:»/‘ VX% b /BBQ - Shimukappu/Akaiwaseigankyo
- Minamifurano/Cycling,Rafting
* qﬂ%’.&ﬁm / ‘HJ E—'xz’ A _lﬁl - Kanayama Lake/canoeing, camping,

Log Hotel Larch

: +%§ / l\V Y $\/7‘ WJ:(F“-% - Furano Cheese Factory
. ﬁ-\% D ‘7/]’ :/Ii% - Rainbow Trout fishing/BBQ

- Nakafurano/Flower Park

XYV I IR TNT—F « TTI)VI¥ - Mt.Tokachi/Trekking, Fukiage Onsen

- Furano Winery
+ Furano Marche

< 5 T‘EH—> + Kumagera (Japanese food and sake report)
. + Yamaka Shokudo
EE DRSNS NN R
- Bar & Dining Ajito
< EE‘E %]?’Fﬁ > - Marumasu
%ﬁ’%’ﬂﬁj’y VAR TV « Yuichiro Shoten

{Shimukappu) Hoshino Resorts Tomamu

<j‘lﬂ;“||tﬁ> (Furano) Shin Furano Prince Hotel
V= }‘ 7]_\7__11/1154}” (Asahikawa) Art Hotel Asahikawa

OfEFfE R BRI AZHM e iR D F AT E—IViZ e 5, HA UL 22 RER DR EATTRAIZ 1 5,
O EEBPIN XV TR D= I BT I TAETARTE—)V F—AbTNVTLOECEHTLREHL,

ORI RN TNV TDEOIBT I TAET AR A= FADEC, LY  FKRAP D2y TV IR,

OMore appealing if accommodation and food are traditionally Japanese. More strength to be attractive if cultural experiences are provided. CJEffective to appeal with unique activities such as

Fukiage Onsen and trekking to show the difference between Japan and Australia. [JFull-fledged activities such as bouldering may be too difficult. It is better to have more family-friendly activities.

=2 DVTHM B to C BN TrE—va v RO

=55 . = < -
j— Y ﬂ }I/ ~ b‘ j /f 4 y - DIGITAL o - PROGRAMMATIC DIGITAL ADVERTISING - EXAMPLES

P

Tourism Promotion in Australia B to C and

Digital Marketing

2009 10 H I8 H~10 H 19 H (FTyY 2 Frvx—v o
LidLHEHE) U THEEERRERKDOYavEVYTE—)
“Chadstone shopping center” (IH#&Za—F —2FEL .
kG HFHIIRL X2 TV Mg R T findfurano ¥ furanoindex,
Tovr—bOR—VEFERHLTTRE—Yav2FEEL I,

From October 18 to 19 (during the time of the digital campaign period) a special
booth was set up at the largest shopping center of the southern hemisphere,

“Chadstone shopping center.” Here the Biei-Furano area was promoted and using
findfurano and furanoindex surveys were taken through tablets.

ey ~ — = -
MABZBNDT v —MiER bLERBZHNLLLED
Survey Results CAILIZHIRAS DD EF 57
Visit Furano, what would you be interested in?
B HA%Z ERT %
= R Cultural
4.t FELEL e2? HoTUET»,? A AK B Gultural
Age Profile Have you visited Have you heard Furano? el Fondl
Japan recently? Hh 35 Local food
18-23 Yes(visited) o g experiences
8%(223 3%(86. -
o 0 i 3% D 35 0 Sake Brewery
24-29 Yes 2EKR—=2 - Sports &
41+ 173%(518) No Yes (not visited) TERVF ¥ — adventure
43%(1,290) o
30-35 545%(1,614)  46%(1,360) 65%(1,950) 32%(942) 2 — KB Snow
19%(562)
13%(380) Z D Other
0% 20% 40% 60% 80% 100%

T — ]\fﬁﬁ%; 5} . gjjﬁﬁgﬁ@béﬁ 3 %Hﬁ{%ﬁ%%%éﬁ%u L/Tl«‘ff.o GAO @ GOdlng Ek In the survey, of the respondents who traveled to Japan before,
30 percent were aware of Furano. As Goding and Hodgman

Hodgman E&@%ﬁ@‘: b JJ ot &HIc N j(’”ﬁﬁig'ﬁ’\@ B@/E\fﬁf%L EN 75;%75) e o understood, many had an interest in cultural experiences.

MBOBNAEFR L FE AL LTI E—v a v HEIRRKE T ) vy XV FEETvE—vav [(1)F—AbIVTATATHGHEEHEREHLD

it D BB 2 VE D L 72 (7—v) HETYTHECKE ~RETHUS . KD~

Taoe—vgvHE

(Z=7vb]) &3O 30 ~ 40 RO KR JE
(81 M) 20194 626 H~ 630 H (4911 5H)/2019 4 10 4 H~ 104 9H (516 H)

Utilizing Regional Tourist Resources CHUAE M sk ) ALWRTE R OF AN (A8 - 220 - RERTT ) SR - Lt Hilf

for Promotion

6H HHM (EE R IH )

HOW AR T~ X — [
(e BB
LEINBHEY I b TRV X —
A RER, 7 7 — L& H
CERBH)
HERl TV R2KRTIV [ =
VINT IR, AL DA
T 55

June
Coverage Location

{Nakafurano) Hokuseiyama ski lift,

lavender picking and Farm Tomita 4 T Tz,

(Furano) Shin Furano Prince Hotel/Ningle

Terrace, Furanoke Motomachi Bar

FURANO BIEI 2019

| @ - INVA— R OB ERK AR Y b3 FE
ot T flinm. BERpL SNS #faxEE
ZETremmmE T AALE L, AVK(EETANER
g’fﬁ%ﬁm LOOBERbOoR, TITAETAPEER
EEETLT ROV —URORELbok M, —HY
- VT RV FX—BEDTITAETA
oaQv “ g ¥ BEC HZLLOSHRAbD o,
"'-1':.7":‘,"‘.‘“'"

Pictures at scenic spots such as at the lavender field were

highly praised. As well there were many opinions to set

{Kamifurano) Hinode Park Lavender Garden - T—L\'F%'EEI /&ﬁlﬂ 2019 ﬁ: 6 H 30 H importance in taking pictures and posting in social media.

Some expressed the need for more and broader advertising.
osted June 30, 2019 . L .
pos " There were suggestions for activities and photo-shoot services
were present, but others mentioned mentioned that they had

such as tree adventure activities in their own countries.

[%fﬁ] 6 H / VUHAR=NV AVIERYT YU —¥ 7T Theme) To Southeast Asia, Experience Spring and Autumn of Hokkaido
Target) High-income families ages between 30 to 40 years

(
(
74 yEvoD /T ‘/7}]/1‘/‘&-—% 1 % [Date) June 26 - 30 (5days, 4 nights), October 4 - 9 (6days, 5 nights)
(
(

Coverage Location) Sapporo and neighboring regions (Ishikari, Sorachi, Shiribeshi), Furano and Bici area.

10H /24 . XbFH, 74V VD4 T VT

Invited Visitors)
/—H—_ﬁ 2 “/g' In June, one social media influencer from each country of Singapore, Indonesia, Malaysia and the Philippines.

In October, two social media influencers from each country of Thailand, Vietnam and the Philippines.

o= w KOMATEL LTI ED A A —
s VRIS EO R,

105 EiM  CHERD
N BHYS— bV | KOHE,

C - EHT IR, EavITVALNTY AR EGE BRI (e (b T
overage Location = e .
hal o L) Lok BRSO, %
<R R T . A4 12HEAH, 74V EY
HEOEE LS D @ e 13 12 HAMKIE Y — X,
(SEHEHT )

oav A
kg e A7

s, WEEOR(A—-—bVv A
V), T VLT T —)VEE

Some thought there is not much impression and

information of traveling in Hokkaido during

{Shimukappu) Hoshino Resort Tomamu / Chapel on %fﬁﬂﬁ %L‘?@/&%H 2019 53!: 104 6H autumn. There was no direct transportation,

the Water, Unkai Terrace and Buffet Dining hal which made it difficult to visit (Influencer
Biei Blue Pond, posted October 6, 2019

{Minami Furano) Minamifurano Roadside Station from Vietnam). And vacation season in Thailand

(Biei) Blue Pond, Shikisai-no-Oka (on a rental is during December and April. December, in the
cart), FERME LA TERRE Philippines.
WHROBNEELHHAL LT vy a v HEITRHET YTV —XF VT4 7 0E—vav () ATATHBEBEREHLD
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(A - KRB
(AL W 5 %6 )

Yahoo!, Facebook, Instagram {2 A% # fidfg

201
201

Web 7’ uwx®—3gv

Web Promotion

9/6/17 ~ 2019/7/15
9/7/1 ~ 2019/7/21

dspan @ T

[Tokyo and Osaka) June 17 - July 15
[Suburbs of Sapporo) July 1 - July 21

Ads in Yahoo!, Facebook and Instagram
vav

(R A K BR)

et 1 e
T

TOKYO - OSAKA

WEB7"U:E—*“/EI‘/@‘[”§§Xﬁ/ Web Promotion Broadcast Settings

KRG R T =7 2T — XA/ Ad Performance Data

Btk 1 I I ] T4 R 4 fify )7 il k4 il wmy | 2778 Myai%
B} ~ [ 2019/6/17 PC-SP , o - 100%F 4% | 100%F %R
Yahoo! |BRIRBHD | Toglgrns | T~240 | 4 ) | 22690 | S KBR | FIAE - BIRE S
Faccbook | NS | /e T T see v b | S0~ 64 | e KM | HARH - R e
019/6/17 | T~ 9%, 12~ VAR v TH ? 10,606, 226 4,262 0.04%
Instagram | SNS | Zogialnis | 1ags. 17~qas |SP A7V o b | 20~395% | KU KR | HASEE - Bt
(12 Ak SCE K&
L (2A20307) | 1705 | JRTAFC & REF - 88 2019 Yahoo! | 320%50 337,719 418 0.12%
TR TAF TS - B0 % v o= ifleR | 760G iR -
Yahoo! |JA%3C(£MA0XT) |89F | EHE=Y T & TIRALBLA Ol 2 B THESI 77/ T~y H—
TIRTVRELTH R TEHRE - BEORICH2 IS |
DAL (RA03CF) | 5T | JRALIEE 300 250 199,368 28 0.01%
RHLO@AIT) 17307 | JRTHFC HHRE - K8 2019
RL@@MIZLT) | 14307 | LB~ E R B2 FOPALL
R @@ MI12XT) | 15X F | DA T YIEKE HRD 5 E % i1
Facebook
RHL@EMAIZLT) | 87 | EHOEEHE I Facebook | 1)V — v 116,468 2,347 2.02%
TR TAT SR RE - SEBE) ¥ v ~—v R | LB CEHRE -
K& (RAI253F) | IICF | EBE ) T £ TRALIRA O [E# 2 BRI TR ST 77 I~ o— FEE e
TIATVZHEITR] R TERE - RBORICEA» 1S | p—
AHLO@EMIZT) | IXT | hEREO7 7—LEH 476 0.22%
AL @EMIZE) | 1TCF | AL~ REP %2 T b a2 L ClAT Instagran | 2 74 )i - 211,790
RIL@ @A) | 153F | DA DR KL HARD GG % i
1,947 0.92%
RUL@@MIZLT) | 8T | RBIOEGF Vil v
Instagram
RILO@EMIZT) [16XF | a7 7/ IRV A—TIZT VR | 0 i 45 o/
nstagram iE A/ Inst Video Indicat
RHEL(EA12F) | 18XF | Lb Y DMRLDA DDA 2 KRFH & W fetagren tideo fndieator
TR TAF IR - 3B % v — B | JE0E (B R - E-ZNIE 100% 73 4 £ 100% £ &R
K& (RMI25F) | IIF | BB ) T £ TRALRA O [E# 2 BRI TR ST 79 F~v o—
TORTUR AT JR TEEE - EBOMEATE | Instagram 211,790 1,947 0.92%
KRB RS AR IR I ) 70 2 B(RREINTLE ) v 7 I e E$)
Display Number (# of times ads were displayed) Click number (# of times ads were clicked)
12,000,000 5,000
eee HIE{H = FNCIE-¢ eee HIE{H = FNCIE¢
Target value Display Number Target value Display Number
10,000,000 f———
4,000 F—
8,000,000 [—— 2,983
3,000 f— o,
..
6,000,000 F—— '-.
.
.
4,260,844 2,000 F—— | o
o,
4,000,000 [—— * B
. '.. 1,163 1,233
. °
., @ ccccccccccc®
° 1,000 F——
2,000,000 [—— '-, !
.
.
'.. 90,139 251,607
0 *@s 00000000 ccecld 0
Yahoo! Facebook Instagram Yahoo! Facebook Instagram
11,143,313 116,468 211,790 4,708 2,347 476

FURANO BIEI 2019

2V 92 R(2Y Y 7+ FREEX100) Yahoo! 0.04% / Facebook 2.02% / Instagram 0.22%

e |

Gener

al Thoughts

Yahoo!, Facebook {2 VT HEE%Z Ll 2R REH, 2V v
BLteol, Instagram THEEIN TV AT A bEEE X3 &
IEEHCHEANERESZ . 2V 73 lmsbd b, ALk
AR YT THiore Instagram O BRFEAE 1, D2 —HF—

Yahoo! Facebook surpassed the desired number of display
and click number. Instagram’ s slide style ad has more
information than the still image ad, and therefore seems
more difficult to click. The Instagram Ads in Traditional
Chinese broadcasted in the Sapporo suburb area did not
meet the desired number for there was a low number of

users and a high number of competing companies.

BimA et D/RE» % ¢ HEMEIZE» 80 o7,

(AL 3 %8 )
Suburbs of Sapporo

WEB7"U%—°/9‘/EE{§ a&ﬁ/ Web Promotion Broadcast Settings

IEERI 287 & =% AT — K/ Ad Perfornance Data

Wikg | FER HE 5 1 FAAR | R | =T =E ¢ = 7V 28 | 29 7%
T — Wtk 1 {5 FOREEC | g | 10044 5%
Vahoo!  [BUBREEDL | Zo0lorryg | 24K | 00 | 22~ 69 | ALBLERS EES ~—
- : 2019/7/1 | T~98, 12~ - — . B ” -
Facebook | SNS | Zogio for | ans 17~ aams ST ATV b | 30~64k | LA HAGE LRy Y TH E 7,935,432 2,404 0.03%
Instagran| SN | 900 | eI s Iseav b | 20~393 | LA EES s
Instagram SNS 3%%%1/21 11@9";J§:% SP- 27Vt | 20~395% | FLUEEAR | EGE (AT
Yahoo! | 320X 50 328,811 696 0.21%
k£ (IR XFRL IR
R (R 20305 | 1705 | JRTHTC @ B8 - 2B 2019
TJR TAF CRIEIT - B % vo~—2 Bilfileh | 6k (R R - 300x250 87,683 16 0.02%
Yahoo! | (RM0KE) |89 | EBE=Y T ¥ TRALA HILE 2 W TR K[ 75/ 5~ o—
T2V AT R THEE - EHOMKI AL |
L4 (@m0 | s | IR
RELO@&EMIZT) | 1705 | JRTITC &ERY - RBE 2019
L@@ MI2F) | 14307 | AL~ BB 2 'O PARL racehook | e woarn o 2o
BHLB@AILT) | 15XTF | DA O bEAL BRD R Gz HE oo " a :
Facebook g L@ (e p12scp) | 8%7 | RO G H
[JR TATCERE - KB X v ~—V il | Lk CERE -
RS (A f1255E) |90 | 28T ) T & TIAALBLA b 3 2 BRI TS [ 7 7 9 < A —
TIRT VR pELTH L R TEHRE - EEOMRICHAED |
RALO@ MR [10F [ BRSO 7 7 — 28 424 0.35%
L@ @M1 | 17507 | AL~ i R 2 5 0 A s LT Instagran | 294 By 121,437
R @ (AT | 153CF | DA U DIE KL FARO 5 % il ,
REL@ @A) | 8XF | BB AR F Il L8l 1.50%
Instagran [y U@ (2 f12%F) | 165 | 27 7/ I~V A= I X TV R
AL (B2 |18XF [ ik L b DS L DA O DN I
TUR C17 R B - )% v~ B | Bk < T - 76 002}
JEE (@ MI23T) | 9130F | EBE) T E T AL S 2 B Tl 79 F~xvd— Instagram - .
TIATVRHEATR IR THAY - EBORIZ LS | sl 2T A B 314,002
R D@ A125C7) | 97 | b B 0 1 B8 : a1 0108
L@ GEAIZT) | 157 | E AR AL~ R, JARR Y-
R L@ (R AAI20T) | 15307 | B 505 5252 SRR K 148 Bt £
REL@@ALLT) | TXF | ERBMAS L Instagram B 5§42/ Instagran Video Indicator
Instagran 'y 4@ (412 %) | 8% F | o R EKER A
P B EAEA — - =
e RU(@MI230T) | 15307 | B I A I S5 R AR O 54 1 R O Fom K 10074 100% 7 42
T4 JR 16 RS - 6B R B AR | [ IR A SR A Instagram 121,437 1,817 1.50%
IR (2 A125F) | 9935 | (Furano Lavender Express) IATeh, fEALUR IS, 2 /NI E3E e 1t B .
BEACRRPH00 B L - EBURE | 1R R K H Y - BRI | Instagram#& K5 20,916 312 1.49%
FKREE RS AR IR I e b0 IV I HERRENIRES 7Yy 7 i\
Display Number (# of times ads were displayed) Click number (# of times ads were clicked)
3,500 R
8,000,000 eee HEE{H BN
. " Target value Display Number
eee HIEH 3% 7% [\ 3,000
Target value Display Number
6,000,000 2
500 2,174
o
2,000 .
.
.
4,000,000 %
3,105,590 1,500 —— ——]
Q S
. .
890
1,000 ——
2,000,000 . . 685 .....--.
. @ cccccccc®’
500 = T 640
o, 49,576 139,782 181,717
0 ‘@sccccccsc@ecccccccc® 0
Yahoo! Facebook Instagram Instagram %k Yahoo! Facebook Instagram Instagram Bk
8,351,926 69,447 121,437 20,916 3,116 1,568 424 76

7Yy 7%(7Y v 7B+ FREEX100) Yahoo!

0.04% / Facebook 2.26% / Instagram 0.35% / %5 /k 0.36
R B 2019 WEBZmE—vav L R—b&b
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|'j )X L\EXPO '\7)\:/2019J & FVISIT JAPAN }\7/\}1/ & MICE <~ — }\ 2019J L@*/Vfﬁ?ﬁbf“bi%ﬂﬂ%‘?ﬁ%i?ﬁ(é’ﬁé’(J:D‘ TV — BAHTRLLT . MAET X 6 iy b O ZEHIE YW W& 3l sk L

bOmIRHE L 8 BT AR O R e USB b WA,
<MWl — % >
" M " " M N "
Tourism Expo Japan 2019” & “Visit Japan Travel and Mice Mart 2019. T RO S R T S BB L - USB
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v V) TRORIZ AIRDRAT — VN RN EDD, bIslchEbDD , Take your travel up a notch] :j;?é‘;ﬁf,’.ﬁ P CIRHLD A AL L L
s # i ~ X . — f"‘ . g Ehahl LS i - N _ The symposium drew more than projected participants, and 80 percent of them completed
= M) 2019 42 103 24 H ZTHCRAE /240 - 25 H, —H /260 - 2TH) o006 . 7U:E~?/3fo&f‘:‘[ﬁjj¢5®fbif&)<‘ igoav vy the surveys.

. < = . st e
ﬁ i}j ] A¥ T 7;()\[3& A uFuSALE @Jg x I &f{o IQ éj}\ hn Iﬁ E D ?%ﬁﬁ L omb ?j S>THhH ";r {i (Portions of the Survey Results) “I was impressed by the story that explained why there
* ,fﬁ'_:' ] /\ﬁ*Llj»]{ﬁ}\ DZIS%QW*E?EHHIMK\ *Llj»]{ﬁ}\ Dz!gﬁ,fjiﬁk (JATA), Dz!gﬂﬂ {‘J’%R\VH( INTO) o - are flower farms in Furano. If this was more in display in English, I would think we

SN - S A BE L 24 20 -
%f 2 m ST < = k /J” > 22 k 4 ”Ek L/ f‘— ° would hear of this story even in hills that do not have flowers. I would like to utilize
. j(TBﬁ?J/ﬁ;&*J_.@j T — é) ;beix 9\)\&@ -9 D 7__7‘:4%“.,{[: the same engagement on my tours.” “I was able to recognize that it’ s essential to

iy
=
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pas ) TAVv AU - BV R ZBERITIR ¥—3v 7 EXPO | U fedih S b o i refine its area contents and accommodation before concentration on promotion.” “Tours
. " - . " \9 UNDISCOVERED ]Al’AN AT D /C o by major tourism company is wonderful but I also thought it was great to have
[F] FRF r"j{ ] [VISIT JAPAN bZ-~)v & MICE = —h (vtv 2019) ] <FE 4 : Hﬁﬂ(fﬁ@%ﬂ:% JNTO> - 1Y %ﬂ‘:;@—;‘é ;ﬁjﬁ(ﬁ;ﬂ]%@i izl ob o, iﬁ{fﬂjﬁ@ﬁjj =% specialized travel run by a small number of people.” “I would like more explanation of
PO 7 N 3 2 I HEY how much the engagements affect the economy. And explanations of how the selections of
R ) ) — ) X2 EXPO ¥y 3 v e = g . N . TP gag v. !
7 b T ZE?Z) Lbiebedds “ﬁj *ﬁ LTLSDmIzoL regional attractions and concepts are analyzed.”
Tourism Expo Japan 2019 Osaka Kansai fg;‘ﬁ HAbALIDIWLL ok R Approximately 20 meetings that included businesses with and without appointments, media

(Theme) “Take your travel up a notch”
(Date) October 24 - 27, 2019 (24 & 25 for industry professionals only, 26 & 27 for general public)
(Location) INTEX Osaka

groups were exercised (from 10 countries). At the venue, an introductory video was
shown, and Furano-Biei area was explained through the presentation materials. And USBs

ﬁ;ﬁﬁf}i . THRAVD ﬁ%%){ 7:4 T ( > 10 7‘7.:}1 b )@{@ f’j with the introductory video and tourism info of the 6 municipalities were distributed as
N A . N ., P \ method give a lasting impact.

EE%J%ODJL% bbﬂb b B J:% 20 Jh% L ﬁ_ﬁ jé Kl}ijf bil ) TD {Items that were distributed) USBs mention above, Furano-Biei Pamphlets, English

AWM PRIV VER T ) TOFEMZI0H, IS Kamifurano Area Maps and postcards.

(Organizers) Japan Travel and Tourism Association, Japan Association of Travel Agents, Japan National Tourism Organization
(Special sponsor) Japan Credit Bureau

(Cosponsors) Inbound Tourism Business Expo, IR Gaming EXPO

(Joint Event) Visit Japan Travel and Mice Mart, sponsored by Japan National Tourism Organization

(Planning and Administration] Tourism Expo Japan Promotion Office
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General Public Day (Latter 2 days) introduced Furano-Biei tourism area at the Hokkaido booth. Promoting Furano lavender oil sprayed pamphlets.
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FENAMCBESIE L LTORAREZT =V L, BULBEBEIZL-T ERHICHME IR
BIEWMLSHBBORECHHROBRVPBEORLANV N, HHREK SEBNEY VEY YL 219 70T FILD ARV T4 2Ny vy

O DERELT Y — ) X 20 EXPO ¥ % 2% 2019 KB - BE PG 112200, FfE5ok4ED DMO 2 Hi5 34 E 13 BOLEIC I a M A~D A3y

2019 4F 3 4 E AT FEHFEL . 100 »[F - Hisk, 1475 B - FikH VIFBBANORE | WA Ay v FE R HE TGO

HiE. &z 151,100 ADREG b Y | Bl so % J¢{5 3 A [UNDISCOVERED Japan ~ZCHIS sV HARN~ | OHL JLHEI BAR / 74 BAAK 1,600 412 HR4k HARTE L7 A~ ORI, HREF — XD Made in Furano O/ A 7 — xx;!f@/rw AT 2 A
~ Hokkaido Bar, wine tasting for 1,600 people Japanese Sake, wine and Furano cheese tasting. Introducing products “Made in Furano”. fiie D B i K 0¥ A
o YA NS0, 2nd place in Travel Professionals’ Choice category.

Ist place in the Travel Lovers’ Choice category.

ERBEBASEB L ERELS Y. ARMMEIAL [VISIT  “ TYTHLOEMINAIERE - EHONM ” Ltv>F—~T
JAPAN b~V & MICE =—b (VJTM 2019) J{2b &, 2 2 Tid B,
[]_:][}\J%@ub[]jjﬁﬁjrﬁ{%[?l{i%ﬂ‘iﬁf& E?’ﬁ"] 700 @{I}i . H]’ﬁgfjf o %,’L\\ gip /ﬁ%fé) LQ;T . 92 :L) T@wm%l—]ﬁ&i;’*’%‘:%‘< ;’%/Jb?"ikf)‘ The Furano and Biei area is highly recognized
e B N ) C

/‘.,,‘_/\_ 13.680 /= D %,Kbr,» - - internationally and renown as an attractive tourist
- N i) 17 e - B

- L ’ '” Pﬂﬁlﬂ( 1Tbm e o /\\\( L bﬁjjﬂqf éﬂ\hltkwmuﬁhgmfk Z) iﬂ—\ *U}Jﬁgﬁ’g“bi~ % area even for those who never visited. Those who

Attended the “Tourisn Expo Japan 2019 Osaka/Kansai” the world’s greatest celebration for In the dates for industry professional of the National Tourism Areas Symposium 2019, General Thoughts L bl hib 2 bk b LTORRA R, L LB 3510 T visited have a strong impression that its an area

travel lovers. As a tourism-oriented country, this is a place to promote Japan both attended a panel discussion titled, “The challenge to attract inbound tourism by 13 that has delicious food. However, many were unaware
== Uk )= \ =% : )3 N e = >

nationally and internationally, a place for exchanging ideas and having business national tourism areas to attain the world level of DMO. Undiscovered Japan’ s effort to . BOeT 7 —AEHMSNSEBRREIEC, TIMFT T2 TAY ¢ urist spots other than Tonita Farn and the Blue

i . In 2019, th v s f 11 47 pref s, 1 isplay ions im for high pri i ism.” Here th 3 Py le receiv arks i i

meetings n 2019, there were participants from a 7 prefectures, 100 countries and display tourism areas’ attractions to aim for high priced inbound tourism ere the T{’@ﬁﬂly@éfﬂ%%’h/ I., %f_fJ] '?Z) k}—‘mf) Eﬁ”’fgc!ﬁ‘l‘(- Rb(* Pond. We received positive remarks after introducing

regions. A total of 1475 businesses and organizations attended. There was a total of group presented in the theme, “Furano-Biei effort to accommodate in response to the other spots and sports activities. Especially for
3 2 T - e N s <

151,100 visitors, and recorded the greatest number of business meetings. change of Asia.” %lﬁ‘b@ﬂéﬁj#{- kﬂf‘i{)\jﬂ?ﬁ‘k LTD %‘L\ﬁﬁ’lﬁﬁ< N FA 7Y visitors from the western countries, we found that

Greater Furano-Biei Tourism Promotion Association also attended the “Visit Japan Travel 7*‘ }\ vy 39\/7”\ Xﬁ‘k_f:f 2@77 j-/f Ei/f [ . J: D Eg,[‘\j)rbé = k 7)§ they were interested in independent tours such as

and Mice Mart 2019.” Here, approximately 700 national and international tourism cycling, trekking and skiing. The negative we

, s
businesses and organizations gathered to have a total of 13,680 meetings. ’bb)l)x—o 7/{-?—}(?'%'& L/Tli\ *HTW (;';‘—%73 %@EP P@JE HWIQ%B gathered was the long distance from New Chitose

Fh‘jlg&ﬂ VA fﬂ{(ﬂif’j‘i jﬂﬁ Eﬁl‘g)b %@Ty,t;(@/u@bjgfﬁl‘\ kﬁ&bf: R Airport, and the difficult transit from major tourism

areas (Tokyo, Osaka, Kyoto). As a the Hokkaido

P — _ T2 RT3 INEE T2 L LT TRO B AP R AT SET 1AL, TR booth, we attained awards; first place in the Travel

- = - g 7 Ui)“aa “f:‘m’“] 9 ﬁfj %éﬁ?%oﬁﬁ?} . IF“E% \l/.Tv/ryJPa‘___ Lovers’ Choice category and Second in the Travel
i I = R, Iy e } . Professionals’ Choice category. We had Furano-Biei
| | Z@ﬁf‘ﬁ)\ nﬁﬁ ifu\ 7/\/57 %—?uﬁfgbf )\/7VV}‘%QE{IJ?6 wine and cheese tasting, and distribution of

f;k*ﬁﬁ D*E ﬂﬁﬁf?h"—)bféffc;kbﬁ%%ﬂilifﬁfﬁo CEI?IODU pamphlets sprayed with lavender oil. Appealing
through senses of sight, scent and taste may be one
kl)km\ﬁ")mé reason for the positive reviews.

Ltp . REPCEMANRGE I L->THMMGE,. HHEDE )T L Asa highly regarded and popular area for businesses

R R R and individual travelers, plannings and strategies
T‘ 74‘)‘Zﬁw’fi&ﬁfgéliE@%ﬂ‘:hbb?ﬁ@m : ﬁﬁam%b:/\g are necessary to remove negative aspects to answer
ThhALFEALA, to the demand.
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